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gyasjya ER2
3.

eEb}i Ee 3q

2. badeYas da
FroeYob ¢gEy
pydyyaya 3
EFRYasbaoa(g
dadijylle s Eo

3. YyQyyaya
309j 0ao9aFas
FoeYob ¢EREy

3q G6E»9

4. tEDbEdgb ey
eYye, pyqQy
dEb 33dj ye

5. bEy a EDb
go0o03ddeaa
t e YEAE} 3
eyayyaj yb
8 Eo

1.

w

N

e

=

W

) 9QFaj EEbg DEdYy3aYadEDb 3
] oQFaj EEbg pbpydqyyaya 38jaoaoaakfe
8 Eo
Yydqyyaya 3ojaosomaj d By Eyjayded by
] oqQFaj EEbg pbydqyyaya 30jasoakFe
8 Eo
] oQFaj EEbg pbpydyyayaoa 38jaoaoaakfe
3@ ES
] oQFaj EEbg pbpydyyayaoa 38jaaoaakfe
t EdIFEdake, ¢EEoaFe 3q G8E»>s
dboadeYaogh do QF d#iyH Bis arFee Rogb 6@ 9

] oQFaj EEbg pbydqyyaa¥Yyj 30jasaoaakl
AN33zgb o9FyaEb}j fEFEeYEaFEj3> 9FaqQ 7

¢ojaeoadFEb pbpyqyyayaoaq 3>EbEdgb ¢
PaZEbEgRFEESsEd €059 ¢€o0ao9b o0dob bas
3EbEdgb eybBFasgij ndQnd os299Fn €Y
ceobojon¥qdyyaye

YydQyyoaa¥Yyhb dEb 33djye

. ) 89(qFEaj EEbg opyQqyyaoYypydigjoEsyd

33d3We 6 Eo
| oQFaj EEbg y3dYyb oEyaEbj ¢€yas

.1 9QFaj EEbg pEsqdYFEagi gyasjiye,
. ] 9QFaj EEbg opbydQqyyoaa¥Yyb dEbBj ¢€13a
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1.1 jJoqFaj FEbg pnbpydyyaya 30jaoo0aFe eydyjdayYyi g0 a

] oQFaj EEbg bpbydqyyaya 39ojoa0o9aFe eydyjdya (Suryv
ceFondooakb EI3 3fYR ¢EEyj EE ¢€0abo.

13-18 bEdbg e’ voQ¥Fwnd EEDBe Edoaosaj E;

7-18 bEdbg e33ey(doysoQEyi FERgYyFEdo&GEE;

Yydj yRYasb33(Qoyy ¢ YudeY q sFabisj FgiEbd 3eYQYUAEDE o R ;
ANdYasaBEj E E3IFEi s> bEd frodYoadEb 33Ibyajyyb¥y eEd
] oQFaj EEbg pbpyqyyoayaoa 32jaoo0aFe 33ya ERYaaBEj EED

) 9QFaj EEbg Edeosaj EQ ERagbh JQqEEaj EIEds (JoadqdEDb
godFEQ byonyas GEEJdQUA; FaEyo dlRd opjodpb. | oQFaj EEbg
gEyQaEEd ¢yasjyb, fEeYEaE} 3oFy ¢Eyj oo ogwhjCpbe BERad
FaodFEb o950cEFasbhaa( ¢o0a0b ACZ33¢ Yy b-gbho dRERERYWHD g H
pydj yYRYoosdhaa(byygj EypeTatiEE. @i o98afr Easgh e3dyyb
goaob poydj yYRYd»HhadyfydEbEa e3dyas, bopyQqyyaa¥yb e
Fdooaj EQ dEDBbFKEagi soadji Eb do(qFaj EEbg Edoaoaaij gij g FEo
eF3IddEas eydjyyd eEdbHbE oao.

] oQFaj EEbg EFdooajgj €02003ddEqQUHeoETFXRAGEJEFEe + Eda3nD

) 9qQFaj EEbg Edoosas, eydyj oypehh®R doGE wijjE EbyG adydo
oyaj onRo90y, eohddonoa 929} gj YaydeY¥Yyayyi3xy, Ydi
LJaob oadgh ¢oaob 33BQRYYRNDY reIFsegNb@j ddnab, eyd
500odeoyaoas, Ebj YaFa ©o,3Yaagj FKFeYj aFEdED ¢&FEy
Yyqyyaoaya ¢€o2a23ddosaaFasgj ecyagFEdaaFe, pDydqyyay
Fdooasghbh eKFdYoaasgj ¢€202a09pbpRYs 933eYb eo(daYadof

1.2 JaqFaj EEbg oqayggBavYypdj EyadED cdoj dEppngj gya

] oQFaj EEbg bopbydyyaya 3ajaesaFasE(Q Ybsqdbysy(
FeYj aEdEDb. 3G/ 4G (qEosE diaRyybq e€o2a¢ojqdob nydyya
FoaqYo ¢Y3ayj, KFdooajgh eceEdYaasydd¥yHAFoRBEEdHE2abEyy

eoODGEDYYD 573 dgddqds oaaoad (JEobRooa(QEj . Obj ydb
eyb”Faosgi REAL TIME eY¥Yye ¢go0aopR ¢3dqQyij . REAL TI M
5336DbYy} byoyji q33aye, do Qo EE3a(gboyAq/id a Wywb b gL L

dEyRdoosakFeE(Q 30¢cFa FA]®w3ughjidobibbijys> vyeoFEbFE -ERFaa R
¢Eyde aFFMER ¢Fy | REYa3aF] E EIE] Yy bEEryRPGFR.YA By
3yaday¥Yyb dYdosqon qyyd ERYaoaaFe ¢goaonpRdb ye odasgjopriq eny
pyqyyaa¥yij -EXPeSeS,, MSITATA fydyi pydj yYRa¥Yyb cdoj d
goaopnpRosoy do(qKFaj EEbg bobydyyaya 32jaaaafe, 2doaak
cdoj dEoppb ¥opD.
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0oqFj WFEFaqs FEqQ vayaQyBajyfFE B f a 99 a Fa s

] pOAdG e AAYy? dAOGO

6qdof qFEi

e Yye

"

CaiiH 6aiiHa yy? HaMamlr “.........ccceevviveenieeeninnes (H3p23 XxanHa) rapar.
By MMCG (“3m 3m Cu XKun") cypanraanbl 6airyynnaraac siBx 6anHa.
bup Xapunuyaa Xon60oHbl 3oxuuyynax XopooTon XaMTpaH Liaxum

OPYMH Aaxb XYYXAWIAH aloynryi 6ainanbiH Tanaapx cyaanraar YHA3CHUM

X3MXKI3HJ, 30XUOH 6aiiryymx 6aiiHa.

¥Yr Tecen Hb LLaXUM OpPYUHA 3L3r, IX4yya 60/10H eceep
HacCHbIXaH eepuiiree xamraanax M3A/Nar, XxaHanara, TypwnarbiH
TYBLUHWMAI TOQOPXOW/K, Llaallng aBax apra XaM>K93HuUM TeNeBneree
6onoBcpyynaxag YH3ITal XyBb HOM3Ip Opyynax oM. JHaXyy CyAanraa Hb
Ynaax6aaTap xoT 6010H 6 aumarT aBargaxk 6anHa.

fipununara maaHb orponuooroop 20 MUHYT YPramKnax 6ereep
TaHbl XaNK 6yi caHang 3eB 60110H 6ypyy XapuynT rax 6anxryi.
fipununarbiH XapuynTbir 36BXeH HIRAC3IH AYrHINT raprax 30puaroop
awwurnax 6ereep TaHbl 36BLLIEOPONTYNraap AMAP HIrH MIANNNIAT
TaunaHpgaa opyynaxryv ragruir “XyBb XyHUW HyyubiH Tyxan MoHron
YncbiH xyynb’, 1ISO 20252:2019-biH 4.1.2.2, 4.1.2.1-T 3aacHbl aaryy
Hyyunax 60n10xo0 6atanx 6aiiHa.

TaHbl caHaa 600N MaHal cyfanraaHbl Yp AYHA TYH YyXan, YH3 LISHTIN
6aiix 60nHo.

[ O <

2.1 dode¥Yas do(qKFaj EFEj

ayasij ya
deaqQFaj EEDQ
3f Wely dEQ o QFaj EEDg
2020 obg 06
Q:3di Yyb 4 ys3yij,
Fdooaj B ¢€o0aab

FoeYob

Edooaj B ¢€o0aob
GEdag@nts5 pbEEDEEESE(
yeqohda oo e o b3 phEG¥EDadHb JHYAEE
e doj dOloonEd 9 addRdRFDR H QI d o ER ERYaa E

Q2.2 Ta amap sAimap cowmuan Megua awmrnagar sa?

dencbyyk (Facebook)
deincbyyk meccenxep (Facebook messenger
WucTarpam (Instagram
Teuttep (Twitter)
101106 (YouTube)
CHaiin vat (Snap Chat)
CayHp knoya (Sound cloud)
Tuk Tok (TikTok)
Yatc ann(WhatsApp)
Bubep (Viber)

[V Ckaiin (Skype)
Tyyrn (Google )
Anb Hb 4 6anxryn

Bycap 6uumnx

gFEyi ooake

ERaghys§ (dbyap bBER a o ob(ey bd obGyF a j E F b3gje Waldwjaj g
2doa32}4 3020d EKEdeoacecE(Q

oyajoj QoRodEYREE
py qyyay af Reasgjja
€eoo9gb aBybri3de,
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0oqdFj ) oQFaF EFOHFE, r FFIqdgf FoaotddoeosadFb JqEJEFFaF

i ) EyRdoeoaakf
——— Ty
5 MMCG eopeEDb 1 eEr Ed Qyyd;
CZo ¢ e ——— ! Eisl sodave
jmEEmm—————————— 1
:Adaaajgb 4 ) oaQFaj EEbg E = !
Y r EEIEJ
i ) EyRdeoa®
ZnbQanbj ¥y i eyaay
CAPI-q .
fodYoad®dh daqQBesod byj sakeg
6doj dEppgj Grammar
gyasjye Expert
- , -
e : Adoaaaij gh
Adssaij gi pm——————=—= L rEj3Edg) Q
ququDg«.(i : ¢UDE8: : SubES :

Adoeosaaj gij gFoaoo0akeFEEd nobn enbdanbj Yyb dqQEe
goaob ¢godEQ KFaoa(qKEE}] eybooaodEb. CZEdYa3EE e20agoobg
RfF YREosFEadbg (QEJEE FKEdoeosaj aadgij CAPI ( Cemprudt et o a A
cdopdBj EyoaoiAddpj gi €o00a03ddooFsHFEGEE]SHOb 202521
(Edeoaajgb frEdsYo, qYrEyb), 4.4.3 (dqFec fEFas (Ads

22 ) a9 QFoj EEbg pbpyqQqyyaya 3a0jaoa0aFe ERYasboaoadgj dadij

MMCG eopncFEb¥yh bppflgpoakle ERYasbooa(dghb ¢€3dsosjya
dodj FaoE(QqQ cFoqEBEopHEDbg FEFRYa(d o0doa3oR ¢goy €3b ¢€13d
eocoa¢goi qoa, Rya ERYaaBj EEbg +foevYodhoEHEwHF doalpgj E
gniane oFEaEED abByoyEd Eyrajbe dosdFEaj EEbg pydyyaya =
eoagoj QypEypyaya 3FR Yooeookifg@giz s aye, doedj ER gyamijye
doEbQFEdesghbh A5.2 YyqQqyyaya 3a8jasaaFe ERYasbg oaqYd
dodj Fe ¥gFEEBYagdyj o frEEJdED fr FFaosoeadgi €FEdYpnosaREhb

J oqFa} EEbg ¢Ei Yyb FEeabjgd, ERWAPWD Yyl YefFmBEFEE |
¢FWw@EEJ dobj ob @GEaj Fdoom#ji ER¥Vo FzaddBbrq ¢€oao0b by
FRYaosbg €936 ngndY¥yby #ERyYjocadbeoaEijgghb 99 d.o bA ERdVaomBbj
F3IEj 3By Bo | Y-YOVO j§@Qys ERYasbg g3dosjya¥Yyb dED
dobjob EIaz ¢3dQqiiadyb. YEDEy ¢€EEyjooaaaFjgb f3jyyoc
dobjob GFaj EdoosaRFasFoveyyay  EREmnoaZdEdo ¢ni nnqQ qE
¢Fyi oaadEDb. 33bQ:

T ANdYEbg ¢o0a0ob ¢€Ys3jyYyb snbdQnd sEQIEdosEy, Oe¢
FRYaoFe, ERagb FEF3EFEFaoFa (qEFe 3EQIEJdqoEy €3DR
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1 Beb¥Yy @Eo9FEDQ oj 9ndnaq HRYedRd dd3AWEFpy ¢8
gninnQq 333byyd UYRYQEopBEHOTY ERYaa Fed#d} Eoa Eda b
doqaoaFE3>Yy}j] dobjob EI3 aqdyb.

1 BQjyyd deqoaFEE3>(QEQ doeQqFaj EEbg ondayYyb FEdj E
AQEQaEi ERYe dadj Easgji onb 1 JdE®DPY ygos jenkidE di 3fb
doqakEE3> ¢3dojyad 3aqyR 3dj yaRa3z3ayb ERYaaE

1 Jobjob EIIdED 30 dodoKEEKE3zosEy byj ¢3ds3ayb jyd
pydqdyb oydqyyoaa¥Yyb booas3aFagj fE(QdooaFej3y ¢

Oodqd¥j JBaj FFbg Fdj Fr i3y b dodqdj Fas roc¥Yob g£FyjooaR ¢

Z33eyq ¢o20a09b ngdidngd bEdbg e33eqQyyd daqFaj EF
FIEe BEEd Yeyyeyb yaoj EE9sEy. ®p3>Yd be e€33¢ey(, nddnc
g¢EyQj FEd j FQbE eydyd yo¥d byjyb ¢gFEyQaEFEd 3Fe¥YD O
godQqQ o933bY¥Yyjyy YaydeYyaR eyayejyy ¢gEye D0Ej EqaEc
EdeoaQagj {3bfj Yy oyavdyb e3RIEOYYWAESYOMARY a3 akEf B € ¥y
pnddangj ¢€o20ajob ERYoaFe 9FaFEFEd doqoEE3QEQ j3b+j Yy

ESOMAR-Z33¢Z0330dbBo At O6¢dAeA ¢00¢ZBO AyCZAALt AZ S) 8-

1. ¢Zyd3yy doadjeoaay¥Yyb o2d3¥YbQqQ dodFaj EE EIFcFEEd ¢
gEydeagi eEdqYesER goy DEAEDQ e3ddyb e3b¥Yy +

2. eyds, joQEoRYDQ yddya oap bE bFeyBEE b¢ J dEg o el
FddEDb eFoj FEaEj 3, yddya y3yi YyeyYyb fn33e6nnd
frndennday¥Yyji fEEFEIEa FIJdED EEFEye hdooy. AbEd 3 |
goa do(qKFaj EE EI3 €o0a02¢ej Ry.

3. NAdYas3aFj B FIEe frnlcHEdqaByFoRYEEgQEFYGHE opDy(dyya
eEoi FEaEj YA nine ¢F eEbj FasoEy oydqyyayasyy
doqFaj EEbg Edoeosas ¢g33dYyi dobdoe, e EdFEe €000
i eoaj B, ¢EYR goaoe yY3jy VopypEybdFaoadgb hall

4. NoEbjouyBE jyd be doqEaj EE EI3> ¢€Eyi EE o9502eYoa(:
90eYdooRooy. eyeqyy o9o0cByb €3b be fEEIFEa byij
Zdj E3aFaghb e03ec(q eEdYoaasgh rd3i3 R3AEYR] Bydy
gEyYyegi evYayye eydyjoyy.
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5. €33¢eyq, ngd3nd bEdbg €33eq¥Yyb ngdnas enfj Ra¥Yyhb
Fdoaoaaos FroeYpDRooy yddya FoeYDR} 3y ydyeYyi @
e33eqQyyd FdoeoeF(q FEFyaj ER ¢go0afro68}j 3y YBIo Hmnrgia F
nd3m#Edbg €33eqyyd fn3 FEKFEdoeoaR ¢€o0abo. Abes EEdE
VEyfr oo e€e00dobdgbe be eEdqYas3EE, (i) B3 yi ¥
Fdeoas, (iii) | FEbDEFE} fo23o0R, dyosjya¥Yyj be 93

6. Jobrreryo @dERE KFEdoaoasoaoadgij dodqFaj EFEbg dyQqdyYyh
90¢e¥Yo20Qqoaq ¢3¢ sEyaéFdgi FEddED eEni EEaFEj 3 ¥
Fdooaosoaoa(EQ €33eyq ¢o20a0a09b ngd3ngd bEddbgeEDb yol
godYakej 3y, ¢godoos oyajoepky SEFdHGEFEEeEFEds E

7. hodj By ¢éyasjyjqdyb ydYasaoFjFE EIEj3s> ¢EFEye GEE
90eYdopnRooy ydyeYyj DbEJdYyb eFaj ooadFEEd eEaj Ee
frEb 3ya be dyRY}] o915d33aye ¢é€oad, ¥Yojya CPEHEDYy3
fndenndna EIEe 3 Edjead, e33ed’y’ydoyy eydey
dodj FaosEQ e€FEondooadEb ¢EEFEye GGEFEJUaE}] EoEy.

3.1 YyqQqyyaya 39j099a0aFes dEjoYy MRy WeydEwyd GOOMI3D]j1a9
¢y dagj e€FEbj ER ERYaaEdED ¢€EFEy qEa

0n3ane 3Iya3YajyybyYy oydyyaya 398joassaFasgij y 3
ceEbji Fe bec eFEpnj Yyb 30e¢Fa ¥von. dYyoyyd €¥Y(qQ yby o9Fa
¢ninnq QFEJdEFEe 3q G6FEossoadgj ++FEFEIFa QqFEj ER opndqdgb.

leb 3»‘7"0\( 4 3.ﬁAxaa}3\[ 4. fAAvaaj 3y
d-eCIéGjE{E ¥ 2, o QuEE> ERYaaEj ER ERYaaFj EKEDQ
iyaaYajyyl Evoeaj iy ¢ dzdypo 9Eb)Qdrdyvwp ¢Y¥Yqqyas,
b ava b B go000b 908c¢ eydyj RYasgybQ
yayyay crpi e 3 pydyyayd dedFEaj EEpY
39jaosakd fEEIEa oa 30ja0o0aka b bqRQd o
jzgaészYEqF%yangjey‘( FRagh obsd nydqyyaya 3jpj aa
qusojE'\ ¢s%d§YY b¢°\ERY’Y E00FD090Y gFj Yyb FEclaBj 3
EfE' EEj ¥ g P 2 godFEQ f 3y gEybji F euybFas
f3d Gd chadi ke t EFZE3IFa o9FEDb||osEFE3IYe, eydyijRY
g3ddizay dodj Eaos 3 cEbj Ee
N U\ N U\

aEy} Eae 3Fj oo0dgh bhyodsyR gH¥EFe rydyj €33YD
pydqyyaya 3ajaosafjs bEdgb FErvasajiy ¢gEydagj eEDbj
eydyi Ryzadyb. 33bQ:
1. YyQyyoaya 39ja9aafjs bEdg} dybbyvwdyQEBagpoBEa €yl
FEQQIEQEF 9534 FaxXDF el s bE
2. Yydyyaya 30} a9 @fFoy FEEGe nfFJyyaya 3 ajop@ifey
gEoafe o93d bypaye o2ajoe rydyj EdjiE eyopRyyj
3. iBo Bon Y OY0 CaxComficihh YER Y aia FEYEBED g¢ 3G3 dydY a :
Z3IE} 3YQ ¢goao0b ¢Ej Yy bbgf emcgh pRdd 3 3d®b Q¥yad EERY aa
g3d0%j ER onddnR ERYaaEdED.
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4. YyQqyyaya 309ja00aFj3> DbEdgh Froaaj 3y ¢ £y Qag i
eydyjdayyd eEbj EdED.
40 Zad3 o9o0d(qKEj | Ed 3YydQyb
41 tEbj E doeo | Edi Ej 3> /83jyal
42 yaa¥ond KEdj EdoeosaaEi 3
5. Yyqyyoaoaya 39joacPu#Fd OWYd bERYaaFe 3FEj Yyb co0ldFE
bnesna ¢Eyqagij e £dj Far Eb 3frdybyYy 3bQqQdyb ¢
950dodeoyadob.

COVI D19 3Fd o9Feagb yddqyasyy bnpesnga €Eyqagb 3qQ
seoa madgh | b3joy OFXpUYgdX¥yd ALiFdeb qEJEFe dydj Yy
eydyi Ryzadyb. 33bQ:
1. AdYa3aFj B BEIFEj3> bEdgj nQqnd €3d eydyjaye poEd:
eYpRYj 3, gyyaYy frydjyyd e€Ebj EdED.
2. 1Qnélrd nnddqyyb e€eFasoeabgj eyoRYR ERYaaREdED.
3. Bbj Yyb ydi3bdoydjdi¥ybdoadbg qEdEE doqQFaj EEj EFE
4. ) aqFaj EEDQ o0doas3oj 390y fEybEEd e¢FEdYa3sER, €020c
5. bE¢gaqs goaob j Ed o9dEE ndnd ¢€3d EdYeosj Eb eyd)

32YyQqyyaya 38jasaaFasghb yldsEQqQ doquoFEE3z> DEdgb EcYj

Yy Qyysoxjao oo aFj 3Y(Q ¢€o0aob ¢€FjYyb €oadEQ j Ye33dYy
Evyoajy €Eydagi dyyd fydiyyd eEbj ER ERYaaEdED.
2d3¥Ybq ERYaoaaFEQEj 93dEEd EKEroeaj 3y €Ky Qagij eEbj Ee
fydj Yy R@QdaoygdqQ qFj @@ o2aj odaob.

C30db4f &y Jqrwegum o afBaiFaFd Fb sqeb¥Ye cydyjf dya

‘ ] Qo EE3>dqgb EFroaj3y €EyqFEasEy e€2ag¢2909
] oQEaj EE, * 7

YEaj Ey 3Y a3YajeyyherEb Y
/| Bo Bbp | 1 bydYyb gobagnd
ZZOonc ED sFagFds ERYaa

Yayde YyaQqyj
) eQEaj EE, 1

9 qaEFEs" )
)24 3y a3Yajoywdyryay
3bypayz¢ .
30fjoaooaFe ERaPR
/| Bo Bbp | 1
x sEaé¢¥ds ERYaa
£¢Oope kb Yoy de Yhyoagyceo ¢ ¢ |
- 93d 3byr ¥ il

goadoij .
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YyQwya 3aj aaaa

1
BE¢aqs eYyey(q EeYja
COVID19-dz - OdzH 9 Ot
fome, @
Odkiscc 1 Fte! Hyd dzOdz M te

Lsted dze stste Oh

33Yyqyyayaoa 39j0990Fas ¢go0ao0b 95333dYyb 9sFEdeFEFasgij

] oqQFaj EEbg opbydqyyaya 38jassaFasgi sEdaqoe ¢€02a0
FeYj aER 100% b33d o90adEb yd¥YasaFjgbhdYoBadiZEEd] ES
doqFaj EEbg fodYajo €o0aob do(qFaj EFj EEd 39j asoaadEDb
90e By bHodavy (qye f EBEOHgMm FARiceEd; Fa R, rntenb dodk
roqdYafooqd Fe®jfgRAQi ¥yegbxryaR o9FEyaéEdJdaER, doqEaj EI
QFEdEE ydYasaBjagqREosiWykdbygh . oyqyyaya 3ajaaaaFasgh ER
nqdnannd O6b gl Fa@qdyYyRl €00dobq 10 e€0boj Yyb ecoj E3EED

0oq¥f ) oqFaj FEFb vpydyyaya 390fag09aR Foy £Fy dFa

ZRie,yQpddngd DbEdbg ¢£33¢ ddrerg a FeaQEfa | IEEO/QE SSOAWAR  h d
3EbQaEb pnpngdqnagR, obydyyaa¥Yyb booaszaFagj dEeYb eEpnj F
r3yb ©vodgi oNdBIRAERYaaFE 3.

o Bayj, yeyyd be fndenndna E3Idbg JqEJEE e33&yy

0 Z33eyq ¢€2ao0b JddfEohEEDGe FDdoasdoboodqoo ynkEd

govye dysjya 93j68Ye hdj 3y.
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o0 Jo(qFaj EEDQ o0doa32j3Yyb y3yj ye, EddJdED eFEoj EE
Fo3oej Ry, sydbyYy yde, dob¥Ydeoa bec eEpnj EEaEj C
eydyi oyy.

o Nd¥w i B EIEj3> €oaob dodKFaoaj EEbg ERYasboaoa(d beoe
eFdYa3sFEeEEd 33qyb | EdFEe FKFaYIEE a0 o9yaj oa3adoc
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YTCAAP APB 3X/I3XA33

Caiin GaiiHa yy? Tang 3H3 epHiAH MaHA, Xyprae. b1 YHA3CHUIA cyaanraadbl “3Im Im Cu Hu” komnanuac apex GaiiHa. MaHaii cyfinaad TaHaac Liaxum opyvH aaxb
XYYXOMIAH aloynryii GaianbiH Tanaapx cysanraar ascaH GakiHa. By CyAnaauniiHxaa ax/bIr XAHaX 30pPMAT00P TaHaac X3A3H 3yHA TOAPYYIHK acyyA.

YTCAAP AP AVVCTAXIAA

Cypanraang, oponuy Taug Gaap Taup XyCbe.

KOHSEATBIH Y HYH
1-XonGOracoH Ma433MiAr
BatanraamyyncaH
2-Opox ApUaHbl 3px iaauicaH GeTEaETE: TaHbl VHACBH-SEXMPIEEHM - TaHbIr xaaHa TaHal epxuidH X303H TepceH oH
" 3-Awurnantan Gaixryid xaAr? Anb alMriiiH anb | Taapaaryi 6on o XYH33C cyaanraa 1. M3a3313n 2388
CynanraaHbl CyonaaunidH 3anrant - 3C3xX - Baixag
ayraap «on XHiiCaH B8P 4-XonBorgox G.Dﬂome" 1. Twiim cymann Baiipar 8a? 388 XapUyNThIR e — aBscaH 637 TaapcaH
4-88p XYHWA gyraap 2. ¥ryii 1. M3a33n13n 308 TaapcaH COHFOHO yy? ascan 627 TaHaac eap XyH33C 2.Map33n3n
5-¥TcaH A33p33 Typ Gaixryi Gairaa 2. M3a33n3n Taapaaryi Cynanraa aBcaH yy? Taapaary#
3prasp sanrax
= = - 6-YTcaa agaaryi = = = - = = =
132470283 mmcg2020-301 | 2020.06.21 1 1 1 1 1 1
132472371|mmcg2020-354 | 2020.06.21 1 1 1 1 1 1
132482776/mmcg2020-354 | 2020.06.21 1 1 1 1 1 1
132442472|MMCG2020-355 2020.06.21 1 1 1 1 1 1
132438957| mmcg2020-213 | 2020.06.22 1 1 1 1 1 1
132442031|mmcg2020-354 | 2020.06.22 1 1 1 1 1 1
132513932|MMCG2020-355 2020.06.22 88734849 x6
132477168 mmcg2020-354 | 2020.06.22 1 1 1 1 1 1
132473047 mmcg2020-354 | 2020.06.22 1 1 1 1 1 1
132559328 MMCG2020-214 | 2020.06.22 1 1 1 1 1 1
132400355 mmcg2020-109 | 2020.06.22 1 1 1 1 1 1
132405045 mmcg2020-109 | 2020.06.22 1 1 1 1 1 1
132442763 mmcg2020-109 | 2020.06.22 80483530ya
132444727 mmcg2020-109 | 2020.06.22 1 1 1 1 1 1
132479015 mmcg2020-109 | 2020.06.22 1 1 1 1 1
132562162 mmcg2020-109 | 2020.06.22 1 1 1 1 1 1
132435128 mmcg2020-111 | 2020.06.22 1 1 1 1 1 1
132440897 mmcg2020-111 | 2020.06.22 1 1 1 1 1 1
132440095 mmcg2020-111 | 2020.06.22 80960322 ya, 80940322 x6
132480496 mmcg2020-111  2020.06.22 1 1 1 1 1 1
132438363 mmcg2020-117 | 2020.06.22 (38037541 ya, 91626238 wyya yTcaa Tacancad
132439667 mmcg2020-111 | 2020.06.22 1 ‘ 1 1 1 1 1
132513232 mmcg2020-111 | 2020.06.22 1 ‘ 1 1 1 1 1

podEEd eybFaosgj eY¥Yyeyyd j EQbE deqQFEaj EE EIJED Ea(
fEDEEd ceb¥dydi ¢nfnnd Ybjyedyy doadqaBEEs> ydvYasafgj
ydye, dodFaj EEDQ o9doa32j3Yyb eEdYeaasE(Q bnanng 3
pydyyaa¥Yyi Fd BYIR o0doeoaR ¢FEyj EE ydyeyq eybkFE
doqFaj EEbqQoydzEygIjoa¥R goy fED eFEdYas3EEDQ 3byaj yy
aFi Yyb FKFeaFEjs> bEd eybFasgh ERagb 3d (d3bjyyd edo
e3dbyjoYyi ¢njoandnb. CubEas eYyjdqye y3IsEQ oydyy
QFj @9 yJIEj QEEj 3y 9902e¥Yo2a0(doa nyqyyaya 3ajaaaaFFasg
Bdj yyd eybFasgh e3dyyhq 33 ydYoasaFi E da(qQEaj EEj ¢

29



m@ Mongolian Marketing L. -

EE Consulting Group YOUR RESEARCH PARTNER ] Cpo A0 e A A y ) DA O B

boqdBf AaqQFFegagfocrioajadrsb £Fy QFa

- w ~ e - v -

CymanraaHbl " Cyanaaumg |AngaaHbl
o CyanaaduuiiH Ko
- D |- - | AcyynreiH ayra: ~ AnpaaHsl TIMA3MN30 - | caHyyncaHsc: v | Too v
2 11 132397088 |mmcg2020-125 Q3.8.13 AcyynThir acyyAryi anraccaH. YTacoam xa1caH
) Q3.9 YN TaHKMX XYHMA Laxmm SapamT Hb WX Yy 3CB3N Ye
3 TIHTMAHXHKUA LIaXUM JapamT Kx Yy YTacaam X3ncIH
AcyynTaa calH ORAryyNax xapuynTeir BypaH
3 Q4.4 YHLUMM B4 COHMyYNax /OpoaLory acyyaTeIr caiH
4 ofnroxryi Banx wr Bardna/ YTacoam Xx3ncaH
5 132397737|mmcg2020-120 no comment
6 |5 132398322 |mmcg2020-120 no comment
ACyynTbIT acyyAryi anraccad. ACyyaTbir Ar
Balraaraap Ho BypIH ORATONMKTOR YHLIKMK BTHS.
6 132397738|mmcg2020-117 Ql.5 N " N b
15 HacTal 3M3T3ir 15 HacTai 3parmsi 3w Gypyy
7 COHrOCoH.
8 |7 04.13.1 Oponuorduilr eepuiar Hb X3/ Bairaa ram oWaro.
9 |8 132398150|mmcg2020-117 no comment
109 132407978|mmecg2020-109 no comment B8pT3H Hb yyN3a) X31C3H
10 132406951 |mmcg2020-109 Q4.13.3 xwmw'ﬂ_maam VIPHETHHP SIOYATYM atnina ;
yagHa Daiiraa ragar acyynTbir 3acax SepT3i Hb yyn3am X31C3H
12 |11 132399485 mmecg2020-111 Ql.s ACyynTbir GYPIH YHILKMK &1 YTacaam X3ncIH
XapUynTeir BYP3H YHLWMM 8rd CoHryynHa. FB
12 Q2.2 awmurnax bairaa rom ymHe Messenger Daiiraa
13 F3C3H YT
1413 02.10 XapHynThir GypSH YHLMM 6rY COHMYYIHA.
14 Q3.3 Yryi, Ma,%axryﬁ ra: Dalxag TMAM r3c3H xapuynT
5 ascaH DaiiHa.
6 (15 03.16 XapWYATBIF @8PS8P Hb X3MYYN3X
7|16 132404050\ MMCG2020-201 TaHWUyyAraa GypaH YHLMHK er YTacaam Xx3ncaH
AcyynTbir BYPIH YHIWKMK er. HacHbl aHrmnan Tyc
OYPMAT YHLWKMM ery coHryyAHa. Parents ragrmir
17 al.s COHFOCOH 3L3T 3X33C Hb N1 aBHa. Xyyx34 3x 2-
NAHraac Hb acyyxryi. Tyc 6ypao Hb cyynras
18 Cy[anraa aBHa.
Xyyx20 He Dapar 1 HacTalraacaa yTcaap oM y3asr
13 2.1 Balcan ras Baixan 7-8 HACHAAC X3P3TNIM IXINCIH
19 Galix T3 r3 XapUYNTBIF TYraxryi.
19 Q3.8 X3mm r\ia,qaxrw BaliHa r343r xapuyATbIr YHLIMMK
20 arexrym.

30



m@ Mongolian Marketin
9 YOUR RESEARCH PARTNER

E Consulting Group

) pOAGeAAYy? dbAOS




m@ Mongolian Marketing
EE Consulting Group

YOUR RESEARCH PARTNER ] pOAdG e AAYy? dAOGO

2.1 POAGe Ay ME03y 0O03eyBod
13-18 b EdoEy €33eqQ¥Yyb doqFaj EE:

Z33¢d33Q Ybsqdbys, 3FeYn ods3bgj nQnd dl2s EmEEHEg
€33e€er3qQYy b -6 % bdhg 1833 q¥Yyb 71% be gdnd ¢€3d YE
2dob dooasbg €090dooaoa Enec(FEdQE}; €333 qYyb Ybogqg
oy d ¢ EQMHFEq dobdyssY b1 7b Edbg £33ed33d ndnds -1gbEQRFEEHRD :
403 Ej Yyi fr Fd3ooaaqFj . Laob oadgb 3FeYaj ElIZE®D EBOBKE
e33edydq ndnde 1-18EpHEED g¢ EIRR eoQyd] ¢/FQ/Ed =8 B3 Yiyg y wHEG ¥
fEdsoosakle doEDbQEdsgi | Edi EdED ¢E5EAR3IGBYD dgHRG
nbAqg&ybE.

C33e R ¥@vyhpbdyCo i | o0 97¢ 71 d/ ofRE by GeyBBwKib woBEdE y o
(78 %) 000 Wi-FlEe WiybER YBB3YghgR ¢ FFPpPe Q33 Yy DEBI %
YYRYyDb yri3yd govo cVidodbeypp BEGFERYBFRIYERGe AIRE Q
50D ¢go20ao2¢ o9adEn bypypi QR EEEAYyRR.dqyb e020aéoobg o26qd
Yboaqdbyes¥Yyb 3ya3Yajyy ydeayj s> ¢EYjvpaoEiyayalyr
3Fe¥Yn oda3a¥Ybh (qEec e€33eyd eEpni EFaaghbh 3Yjayayyd o990C

Z33¢e(33QqYyb eEoj Yyb Ye FEeVYpq¥dépusde Y Foadrdolm®RiE d !
Yo, YbdoFjdEp, oV®EpPoEogEpNFE. sORYY}] e3i33qyyc
gEYDE. Cy(qYyYyjyyd 13 goormydggpeydadyywi bamlEdmd
bEdsEy e33¢e (33 dVghy b@Myed ¢ o ERy j-1183 b EadHge 3 @Yy b
€33¢eyYy(d 92000 ¢h-U8 Do waly d gl edryDb e Fyj oy PEyfFogdyh
Qo b QREEde FQRQEF I YaiRrBEy] EFEJEE 61% bce ¢godFEdoRy 3F
36% be y3yj ye¥Yyb eybFosjly doeYFa @GBYIQE] FRYRY¥:
60% By dg3 PpEybooaq dabq oydqyej 3y, joyEd Yeel R¥yofopipy
eYagya sgREZAFETcj 3y ¢ 30 ¥y FOb@EYy FEeo qiybg 3 pmvb

eZyj FeYjoaER ¢gEyji EE be doeYFu QFFGCEEFRYpPEREEFEDDLE

Obsqdbysyydg Wsvudyg frye, oaqydgize, vorvrg rydyj do
dFEyoso0oaqEEd fo3a02e, Yboqgqdbyosyyd chudojf OpR(B&D%nojpp
e33eyd o5 o9pghbc 6¢ odlEwh E. ¢FEEe DEJdYy3IazYaR Ybosqdby
ydddyay¥yj eyst¥EjcBdRogHdanaakeEqQ, 70% be eyb by,
eyoaye €020a0b 3FoFEd o9FDbYasdEb eyb byjyboyy €Yqs3c
ceEdqYaaRyy. Yngb o9FEDbYej3y e©3bosyy 3FEosaFe jyR 68%,
YboqdbyoVyl] ER¥Y®@9yQF e Yyedqyy €23Yyb onydqyyaayy 7jf 1
eyedyy o9FEDbYej3yy e3boyy eBEdqYas3sEeFEd frEyadeYyej 3y
Z33eyq ydddya ¢Eyj EEj oydyR ¢Eyj EE 3 j EdEe 3d C
SEQRe FRy EE e KD QoaEj B WRYj aBj QER ¢FEyb

Z33e33qQYyb 93% be Ybosqdbys o9od3bood (qEoRoaosaaEb R
gy QaEEd dobdoR ¢EgEydED €00a033 ndY¥yinn eBoj EEaR:

32



m@ Mongolian Marketing

EE Consulting Group YOUR RESEARCH PARTNER | cpo A0 e A A y ) DA O B

3FEQFEej 3y ¢EYyDE. doecEyagFa,g pckryyr ocooyHyHh ofvdydy & o € 0 G ¢
3f Qyejy b byjyb yojyydQ dndnj dysjyidya ¢Ysdgly REc -

Laob oaadghb oboViycjaoRYiyOEdFEa YIEE yporyj Edoaoadagij f oadEJI
90(0odeoyadoj . BOQWkemBe WodjHdRbd c FaQuEZEgEAdgdp NREFE
be onanna33ay by yGdlyyadBbb.ogday¥Yyb 3Fe¥Yop o0d3bg & Ei
900j Fds> ¢FEydEDb ydyeYyj o90qdesaadEb. Objyeyq ¢fndey
51daYyb 3Fe¥Yn EygHbFasrpddde 3 do87%iRey AFprd YR JE
byjybosyy uyoEd byjyb gEyQqQaEEd 920eYoa(oR gEyqEbDc ¢FE
Yy yYYHBY yile 902¢e¥Yo00(qoR ¢EydEDbdDgodo@QGMuosoy be 9FE(d:3
OobQRYAR EIRITYIAPAREEY 50c Y odE®dms ¥y dED EEyDE.

0 43% bcehigFBeYn o90d3bg e€eFaoadqaFjgb oapFEEd EoYE qj 3R
sybj Yyb e33eQ33dQ ydeR ¢gEyegijyRdocbiddpo aREY d E b3
] o9Foa¥YdoaYe¥Yyb €odoobg 2018 obg RYaYyb y3d¥Yyhb
PadEEA 813bEdDbg 267 oybji Eb & yPHPyeQG 3¢ BEyjoBEEja®PhED |
¢F}] EQEFoybj ER3e Yy} cEnEddEdhaRddBEFER.

0 39% dovyoe 104 sepuyuligeHYon od3Yb(q dEFydBiooandEGyyay
dndni dyojfryjydygse d, ¢3q33ayj 3j &yeay iy Eapd@obdo
42% be yby o5daYyb eFaQaoaFjEQ n5dosqR ¢gEydEDb bo

0 38% ¢ovoa 101 npybjrBbgdRyeoy FhYyWimRYyi yyd o2} 9 ¢
exbosyy 9FEBYa3ER, eydyi cof E3EEDQ eEdYaBR¥bg
e EbQaEj E DbEd byonyj Qye oo dlBo bFdpRy gBysjclI 3¢d b
€e33ey( 9990gb 1 be obaEybEFEd 9EbYas3sdEb e3boyy

0 37% g9 YP9 pybj EDb e €3 gdqpBYadohb, Fyaj ED d3
t EbFoaeYyadyb o09j F €3¢V EOhIF¥dEjiceRby¥Ydgqxm»xE®qa DpDQqdc
¢y dESaED}] ayE oe-gqops 4% o975day¥Yyb opqddqR, 3 P
endjiydoyy eEdecseovoakekEq nbdnd ¢Eyi EE vob.

0 6% €oro 163 pe@AbRbge eEdogb vHPREFEFHMIS o dEHe Yo
e Faqakj oo (o Ey esHdjcwByh adfE{HEL]. v 0

0 2333 PGV¥y Eovoa 10 e£33¢ W@ odFQFEgb d¥Epnoesasabgj doads
bEdEDQ e3dyjaqQyq frodYeadEDb onydyyaoagiaolhg pEPEPO
R@ybj Yyb €33e’33qQ br3jyb frodjEE 3FeYn od3¥Yb(Q
f YR eFEdYoaR ¢Fyj EEj EEd eFEdFEeEFEq 3Fe¥Ynp od3¥Yb b
dndni bpgpannsyy ¢€o20a2egj QqEe¥Yb (qEe¥Yb eceFEdoeosadEEc

wi 33FeY¥Yo cFm@ObEFghpeyb be byyec by FyOHFY)) BEyd EE o990
byij, byjybQyy e3bQqQysjyasyy eEbQFe oFaFEFadedamydj
Eopc(dFEaghboBHdysays yeYyb edbdEgEleybfEdbg o2e¥Y(d, osyd (
Qabq Ebj YQ eYaRYR o0dR ¢EybEF YDz eQidyv@oybyogngdy"
¢FeYon eFaoadQaBi BEQ ndosne ¢oadoh adbdsgdigEdby bj ybhyda o9 j
3FeY¥Yo eydyjoayyb¥Yy oFaE¥ue Yopdowjyijiy YEEY GHG 6 | ye
e3n3yhae 33eqQYyj 33FEe¥Yn ydqd@yegpydyed#oRBFEaGReboyy FEd
eydyj Ryzadyjjyy be bnangnadni ¢EyDE.

33



m@ Mongolian Marketing

EE Consulting Group YOUR RESEARCH PARTNER | cpo A0 e A A y ) DA O B

¢FEeYn QEJdE0D9EQ 15 do dupPb% bbisy f¢@esav(pg ble0 begz 3 ey 2990Dgh
eYyaoR ¢Fyj @FPRFR 15% be a y3yj, yedqyy eyadyj be y
Oyajoa3202a, eceEdqYo3RZE ¢ZPmiEbo zs@RpoE Ry | EEj

Z33cqQRE Ay g F0j] EEaFese ey@Ydjyd DYy (67%F,bmowmso 3| y@5%) 0 a ¥Ye
bEyr EEdEEG2B)EHERIED ¢EEybE. eyedyy 2 ©6EoEs ¢gEsEa
obodEEe ¢govoe E-HERD BobbPEijRrRyg goajoe rydyi Edjaa(q
FEYyDOYE).&0 4% be 9FDYej3y e€3033doyy DEy+ €o0dao0ej 3y @I
>o¢Edjf yRyYY.

ObpdbysYyb roe¥Ydosoy eydyjayy, €92d €bsnga,s geadgedqrssy,
EE3, @yd®Rob YD seqqdybdygss, 3y q &} fEYOEYRoqdbys¥Yyb 3¥ya
¢Fyj ochdh Ep¥Qyyaya FEIFe ¢EFEy(qQFa <eEFEpj Yyb og¢ @Ay ¥ a @By
eydyj ayi FG&yHwye & § Ed dEes sy y .

7-18 bEdbg e©€33ey(doayy y3yj, ye¥Yyb do(qFKFaj EE:

Bayj, yea>33(qYyb 3FeYon eydyjayy £€33e(d33doayy eEde
pYboas @€ovoe 2.4 3FjYyi Yboqdbyosy(q YHaAgdbbywR, o ¥R yd
DqdYE EeYj aER ¢FybEFE. CEonj Yyb Ye FKFeYj aFEQqE} doesYEa
pgddgbRqgqd (83%) <¥obo.

Bayj, ye333QqQYyb 73% be €33e(q¥ybeyy 3Fe¥Ynp eydyjay
yo¥Ed byjyb oqeboadj Yyhb PhhliogRyRo EgEFEEdodgj be 3
eyri FEdJaEZaososEy 3If330YE, 299dgj be eodEER EIEe, ¥
BQj yyd be y3yj ye¥Yyb 3Fj +HKEIEFEEd eFasj EFEaR, eybFa
bEyQIEdj 3y eubFEaosgissd@dyhqj o ooFdbg eydyjayy]
osnda¥Yyb FEFeecaYeyyeb ¢FEy6PE}] D e poyy@J yyiyVsiveysivi . 0 Y€ 333
s5qgeboaoj Yyb o9odaoaFoRoEyj EEd €33eY¥Yybeyy 3Fe¥Yn Ex
fyadi Yyi o9EbYeaR, o3:3bdgdj AV wudyi syyAE@BEIEd QaEf E
yesxxQaythei ydY¥Yyb eopncecy¥sqd, sEgaqo, i Ed o9 FEd fy
eEpoj EEaFe yoEd byjyb eFoj EFEaFas eYydyjily., UupEd

Z33eqyy dEFEoo04EZ® HFHEAYepdEE i 3 cfy¥d vof R0V G- AL b
qooe DbDEdbge kDb gEybDE. €33e6Q33dqQ be EEI, yYRYybDeyy
3vydqqo fye be eFponj¥Yyb Ye EEy(qEj. dYyoyyd eEpj Yyohb
ydiia oybdqydq ¢3wBeddayqgmsi ybnaeannjyy oFEaBEEde ¥ ndanj
gEyDE.

13 ¢oaob 933byyd Qqyye bEdosEy £33edY¥Yyj oqydgizzeY)
gEy qQFa -Q3 ybEdbg e33ed33dYyb 50% be oaqydg’l’le eydy
eyoya cHdybyj ®FEd FeYj aFe ydeyy bOGEyQEGdEN BE) Y yVin
e33e¥Yybeyy 3Fe¥Ypnp 090d3¥Yb QKFec bEyfrooadgij 30% bec 0j
ye ¥#n133enb 11% be EEyDE.

Z33eyq 3Fe¥Yn eydyjayyb¥Yy FEFyvoagh 9153eb¥Yyjyegaqads
yddyjyydyy be ErvoeasEy jyYyR 3fye eEDbQaEj E QEIE0} Ey

34



m@ Mongolian Marketing . S o
EE Consulting Group YOUR RESEARCH PARTNER | cpo A0 e A A % ) DA O B

b EvyoaosEy jyYyR ¢0qoR ¢EEyj EE 3 o9qeboaoj Yyb oFEaFl
SEEdoo ¢Ey(qE} $Byde s Edp) FFmFaogj &Yy R HKWAHDj. 3y ¢Ey

Bayj, yeBR®W PYeybygypdyYyb e33edyy 3FeY¥Yon odabg e FadaokFj
g0 qQ0FEybEFEeyosya £33eq33qQYyb do QF a8fH FOhdBHE Yo FE D E b
efaqaki EQ ndonR ¢gEwdFhlehge qEdHE} OQdER3Y} , o ffldydnB E
Fydi vy eyodyigwrw® ydddyasyy b3xd os9eaR ¢Eyj EE} EE
SEaFEFEd opydQyej 3y EEYDOE cibwqpEy B&ERHe dndnj bnanni o
P 3brj Oyiaweydo 0BEYDE

Cyqyy ¥y Yy, WEBERdeqGizEKlsMo eFaQakEj EQ ndeosngR ¢gEyi EER
10 €3b 999pgbh 4 be nddngd bBEdbg €33ed3qQ ndYyb
eFdR ¢EE$EDe ndidgd bEdbg €33eyd 3FeY¥Yop od3bg ¢Ec
SFaEFEydeR ¢€Eyegj dyddoRdVZPBEEH: VYo o0d3Yb (JEe Eroa
g Eo E of BHRO E .

10y3yj oopmwgbderizey qoapwiqdd¥adYn oda¥Ybq nndY¥ying e
SEakEEd fEEIEd, fnd3aninn ¢EyDi E nj3, ydYas qEj iyt
e33eyq eydyj R33aR ¢Eyj EE ydye be ydjyaryysyy ¥
eydyj RYR ¢FEyj FEj ¢ZypERIsFMFEcf 3Ry hAdDbY3 ¢RI d3dd
FddEDb cFoj EEaFe 33dyjosyy cyb byjbYy cEdEE cybFEa
3Fe Yo ofmar@Uyyog yed d Qy a, EE. a GEFEFPDDE .

35



m@ Mongolian Marketin
9 YOUR RESEARCH PARTNER

E Consulting Group

) pOAGeAAYy? dbAOS




m@ Mongolian Marketing
EE Consulting Group

YOUR RESEARCH PARTNER ] pOAdG e AAYy? dAOGO

31¢33¢B0O amdg 1y3A|] y?CAY
1.13-18 YA y? €Z33C0%FACOXYYy L[t ty? €Bt Bed

a3a0j Yyb eodEEDjoay 3d Q36b

o 13-18 DbEdbg €33¢qQ33qQYyb 7180w ddbyayy@ HR@Aoj . paFEE
2dob doeoas3bg e€e090dooaocoad FEFoncqEdAQE;} €e33e€d’3QqQ ¢ Epj
FeYj oER EybE. VYVEd byoyjdye o9oadED Yboaqdbys o9do

0 330338 bbc-140 bEdEDQEE Yboqdbys FsRFymBRD
dooas3bg €090doo2ao2a Enec(qEJQE} €333 Yazxx Ydo
FeYji aER 33+ Qyij .

0 €33eq39A¥y e nndYyb ocFEHEaFi | Ed oodFEFdRREyWbDHEa q«
L dob doeoas3bg €©€090dooaoa EonecdEdQE; €33e¢33qQYyb 4(
bpiogrydj Yyj FKFeYjaoER ¢Fyi BFE be | yd ¢ 0ed oGbeavd
nbqg&ybE.

o Obsqdbysyd odognvwemBReBy | Fd o9Fdj 3y e33&d33
YYRYybeyy jEd o95dgj FKFeYigdBdFe EBGREjyDzRY | BEd
EE3gbe Polo djghd 12% EeYj aEQE] | yRyy.

o 78% be nnd¥Yyb j FEd o9Fdbg DpogHEya QqFE9oEj EF®¥%; aF
ceEoj Yyb nbdqnd ¢€EybE. 58% be dYyb ¢aFaio bE ebYRyarE
ey bE. 33dyb e€o20a¢éoobg 26qgdFEo09d eopnecEbYa(d ¢oa
gFEyj ooaaFjoea 3Fe¥Yn od3¥Yb (QqKFe €33ey eFoj EFaag
30efa EEyDE.

0 €33e33qYybYeEEVf FPAF] doe YHmy d@@PH i EE ¢F 4 b Q!
nndoeYFa opHAYFaER ¢EFEybE. 96% be oqydgize, 89%
71% be ,YyHEB be YbdoFj dFwm,EABiYp dHGEghYeec a3 c q Ybdo
FeYj ofEyqQFa 72% ¢EyjEFE be e€n3j3x3qQyyd 18 ecoabeosy
be e€53j33qQyyd 13 gcobesyyd, 25% be dbEye 3Fs FEa
sod pbEy b E.

o Obsqdbys fFEdseoaadFEj 3Fj Ywiqrlash QT ERJ0s 03rbwmsa gioa
4 3F}j Yyi ¢ Fd3aood¥ngrwhE Ye 3Fj Yyj fr EAd80c bHFERDEa ¥
gEy] EE ¢€njnnd 279 oYboeo govo CEOPYBME; Y¥j YyijEds|
dFEy} FEYE -18 bEdbgeFED (212 pYboos govoe 3.5 3Fj)

37



m@ Mongolian Marketing | 0 cecearcy paRTNER | pOAdbeAAy? dAGS

E Consulting Group

azao} Yyb (Qyajydybjiy 33d Q36D

Z33eqYyb do(dFaj EEbg e©3dyybq d33za¥Yyb 3 dEdgb caj
EE3, yyR, FEe, yie, yoyy, nd3nn, DbEy+sr bnenq rydyj
eopneGeyoqd fydyi o97e3n5dgoR EFeYj aER Ybosqdbyesydgi 3
doeYKFa pbpqQdqYE EeYjaFe, Ybosqdbys dEysoeooaEEd fo3aoce
byi Yyj eYydyb o90doas3oj 3ok EEFQFodEBDH sy BEdo gqEJERD
goaosegj o9°2QF¥ymabadP@30}j 3Yyb 71%dle |y iyRy®d ddBPhy ek
¢y de Ya, 2do902j ¥y b EFonc(dEds ¢goy doaoas3, bEdbg EDbj
PaEEDEEEOEd e€09gb £33e6Q33qQYyb 75% be Qqnd ¢€3d Y
e33¢e 3R Qyylesyyd nbdnd ¢gEyDE.

eqFolrObsqqbdy ®dqQoj qQEI9FoR

FYyYySMpaEEbgEZpEab bosEj

75%

68%

0
15% 149, 16% 110 13%

9%
- 2% 1% 2% 1% oo 1%

Nand ¢3d7 e2b6; 904d cob3j 9Q3qd e0bojos byj Ed@BEBL QEE

Be 33dFIy8 bFdbg EZAEGLY FEHo0a95 1.

Ynb odob deasbg e£09d22a02a0q EFocdEJqQE}; £33e£Q33qYyhb
fyd eo5doo2ao2a0q EncdEdQEj] €33ed’33dYyb 62% bec 5Qy
enNdjy’yzqQyyd Yax 2¢e WGEGTPpooABYpRyi EFEAE] AER ¢EYDE.
17-18 bEdbgeFEDb cFEpnjYyb nbEGeY] AFER sFPRBEY

Z3dbyf Obosqdbysyq odqof qEFIsFoR, e3yd, bFdbg g£3a)

Zxyd yEdb@ ay i ] @8a3gb bne
13-14 | 15-16 | 17-18 Ldob eyd DYy e
bEdoflbEdoas | bEdS do o3 eoq:)oay ¥

Bdyj 9 Bonyij o

N14nd ¢3¢
7 cob6j Q4 17% 13% 23% 14% 8% 11% 18% 15%
7 cob8j Q4] 13% 10% 17% 10% 8% 4% 16% 11%
7 sofbyjiooe| 1% 2% 3% 1% 1% 1% 2% 2%
) EdeB 20 qF| 1% 1% 1% 1% 1% 1%

) £dQqQ byij




m@ Mongolian Marketing
B Consulting Group

YOUR RESEARCH PARTNER | pOAbe AAYy? dAODO

) EdQ byijy
o QFFE

yYyo 100% 100% 100% 100% 100% 100% 100% 100%

. Be 33d3y&:6FBOg £33¢&qyy dEdbldiBb 1d :
OY3: yojfjoob FZoaoe o90dFp nbqdrnqd, o0aFFb g£oaoe 39c¢

| oQFaj FEbQexgzdrdadryb 804 DEJEDQEE Ybosqdbys FEaYj
gFEybE. L dob deas3bg €09doo2ao2ad FEFonec(qEJqQE;j €33 ¢ (33
e3ceqi33€Byg3o00aFeEQqQ Yazxx yYyds Ybosqdbys EeYj aFRRb3+ d
ydyjoyy €33¢qQi3QYybEdEDHEREG YBoaqdbys FEeYjaER yey
€33¢e(33qQyyd 8 eobesyyd nbQqnd ¢EyDE

eqEaXObo qdbeys a FR yerRFfiFy GENa, doosbg brpecsnganngd

B35 b@B-9 bHbEAO-14 bEHS+ bEd

77% 79 76%
80% 84% > 82% 83%

yYyo BdyjoyyBoyjoywaEEDEERodbdd boadRijob deysd £90d0o

Be 33d5y&  6FBbg €33eqyyd FFdEDH d:

233e033QqQYyb 97% be nndYyb ecKEFEaEj jEd oodEEJEE Y
gEydeYa, exyyd fydjyyd yai EEj 3y €EybE. eyedyy

bnis¢gzxxe +fydjYyi FEeYjoFe <cEbQu@Ejl dyayhdyR o¢gFa
FocQBIE] €33¢q33qQYyb 40 o9d3¥Yop €93 bec eYdywylhYWyie
EFeYj aFER ¢FEyi EE DbDce jyd £€0dooa3a0QEEYLqEONQEd € EwbHS3




m@ Mongolian Marketing

Consulting Group

eqFar®bosqqdbysyq odqQqojb By 1w ,

e EEaEjf

97%

94%

24%
27%

7%

14%
16%

98%

YOUR RESEARCH PARTNER

P FAY e ERY Y

98%

25%

31%
37%

9%

] pOAd e AAY?

© 0 DN Q)R DG M ¢ a q o

97%

30%
29%

8%

97%

19%
25%

96%

38%

7%

ZFyde Ya,

(IFad, Gafaxy. tab)

98%

42%

13%

14%

16%

dAO O

doo3 b

L L

L dob baladihb

26%
10%

‘T L

b Ed»lfsy b E d7l@y b Ed o Eya

L

yY¥Yys 1314

X
<

dewd cod

Be 33dFly8 . b6 Fdbg e€33eqyyd EFEFdEFEDLH dc«
Obsqdbysyq o9doe ¢o0aopRooy ndY¥Yyb ocFEFaEFEj] | Ed o9F
aodgj FeYjaFe eFbquaFj FoEBy ¢gFEybE. docFEyagFa YyyYyRYYy

O R d QEa EHEFE o

12% FeYi cRAGEYd9wy ¢EyedqQEE Ybosqdbysy(
bEyrgbeEE jyds (27%), cEoE&ifadac j Quwpd o CEIEI( 03 YR
Ybogqdbys FeYj RROFYEAEED Fe EdIFa, cn3j33€i bEpNghbd
goaob egde®v9p aoopngh | EfrEdq 23YR, FeaFe EDbj YybeEbD
23YR Yboqdbyosy( odoe eFEDbQoFj Eoky ¢€EybE.
Z3dbgj Oboqdbysyq ogipd, ¢FFdByagiayj, deoaszbg s9/dc
g3y d yEdbg ¢layj| |o983bg 97
aEydeyYa |yYy:! . . 13-14 15-16 | 17-18 | | do b eyd
BC“”EJBDY}BblZdaIiblst:lblst:l deoa3endooa
NndyYyb jydos| 99% 99% 99% 98% 100% 98% 99% 99%
VEyYf gbe FE j| 27% | 32% 21% 21% 31% 27% 25% 28%
j adj @2ac Qqy| 25% 21% 28% 14% 21% 38% 25% 25%
CEoEFE9sEDb dFE 23% 22% 24% 27% 29% 15% 23% 24%
Ooaq 80286(Q 15% 13% 18% 7% 16% 22% 22% 11%
Obsqdbys eFE 9% 9% 8% 5% 10% 10% 10% 8%
OCobeewsad | gy | 199 1% 5% 6% 8% 5% 7%
90j02o09pgh i
ayyeqdy 6% 5% 6% 3% 6% 8% 9% 3%
ARYa Qyyd 3% 4% 2% 0% 3% 6% 2% 4%
] Be 33d3y8 bHEBbg EFLEGyyaqFaf FF, F
OY3z: yojfjoob Zoaoe 990dFn n5b4qdnq, aFFb FZoaoec 53¢
] aQFaj EEDBQ o90doa392j3dQgb 78% be ndYyb § FEd eo9FEdbg
gEyi EE be eEojYyb nbdnd ¢EybE. EBEd¥NO, 58BoE&Ss-HY]YF
Fi EeYj aoFER ¢gEybE. dYyonyyd 333dyb e€2a¢oobg o26qdE9o0
ydeayj > gFyj ooaaFkjoead 3Fe¥Yn 0d3Ybh (qFKFe €33eyq ¢Eo
be 30eckFa ¢€oaoe bg oedddofe odfAyRD BEWyib FEc Y a ER Yboaqdbyo
€33ed33dyyb esdeq jydoy

FEIE ¢o3BY QOWEYDE. bEBoEYy

40



m@ Mongolian Marketing

EE Consulting Group YOUR RESEARCH PARTNER ] qu Ad e A A v 2 bA O 6

YYRYyD yrj3yd €oves jydoyy €Eyej 3w ofby 8P HFyg HZh
i dEeYeEEd cEdR ¢ abbj Yydhexdrde Z7/l8 bEdosbooadgb ecoaldoc
eFonj Yyb ¢EFj HedolAe EHDjEYR] o0doe o9o0dFEpn eEJdEE eybEasi
byoyj QyR ¢€EybE.

eqFEowAEI, yyRYybeyy yrjiyq Ybosqdbysyq odoec gEyqF
BdbYy 03} 3y

12-d Eb 95% 5%

11-d Eb 90% 10%

10-q Eb 93% 7%

9-d FEb 92% 8%

8-d EDb 82% 18%

7-d Eb 68% 32%

89% 11%

<
-
<

Be 33dFBHETHE c33¢eqQyyd EFdEL daq

Bby bEdbgeEb Yboqgdbyosyd 9dooQ eEpnj¥Yyb Ye €Yy qyi
gEYyDbE. 33I3bYy (QqEdQEE (Jea, ea¥Ye, ¢godEQ 3Y(QQqo ¢Y3ayj
Fydyj ¢EyDbE. €3ydyyd irBFNPDOD ce Brdbdokad bey syyd 92f ao o
eEni Yyb Ye eYyR ¢gEyeE(Q 0eY(Qghb 63%-wd epdy ayyywdej
pydyyaa¥Yyi eEye, 49% boc Wyl YAyly,caydqyvyp3 EBs
enNj RYn dobdoe BE¥OFRBFE)Fo#EyI®&q 3 jydyb yaj EEo9Ey +
hboec Eyag-EB8, bEdbgebg 31% be eco0(deFds (PbdcaBEdHgadbdbh:
efdesoesake EFQ 6 (BEENH 6 JqE0I ¥EHDOE33edqQ33d o95a¢nd o
eEoj Y¥Yb 5nbG2Q % EFEYDE.

N



m@ Mongolian Marketing

EE Consulting Group YOUR RESEARCH PARTNER ] cpo A 0 e A A v ) DA O B

eqFasrebosqdbys odooqeg¥eiuy riyad

Facebook, Instagram, youtube ¥ y dyi d _ 90%

. 91%
RN 0202020222 p

i I 729

Osa, ®ea¥Ye, ¢oadE(Q JYﬁﬂ ﬁ‘?‘& ii i iSGS%
78%

I—— 719

YVEyr ooa(okEyi EE 3EsaFke, soaﬁoo ﬁEﬁYses%
79%

I <50

Googley yd g1d>o syqyjsyysyi Diﬂiiaa%%}i

I 450

Obsqdbysyyd ©920ja29D 902ja2¢ 64%
—— s

I 2

FYyby oyqQyy, Dyﬂiiaia Z 33F%
49%

e Eye
53%

| EEZ
AbYo 3frye, DEDBj] E obs¥n

I 1

B 0% ]
no Qe PPddeastjd o b d 2 & 16% myYyo

. . _16% EBpyj s
ADEd 3 f+0dYajoj3y O03Fe¥YD Hziﬁbaas*ayaé e Yy Qy i
21%
B 1%
a , 9 j € b el1s% a b JEe
EdEE, ¢39yyi Qy %?_?750 qQEb EIE

B 0%
G Y@®R330Yyj €Yye
10%

Be 33d3Iy8 6 FABbg e€33eqyyd EFEFAdED dc«

dbnja¢gnd 92092320 eYye,

233¢Q33dYyDb eEoj Yyb FKEeYjiaEQEij¢ Edd &EWEE ¢ Eo G WRE] RE
doeYFa bpqQQYH ERcOMD.BEER yoFd doeYEa pbpgqQqYE FKFeYj aFQqE
96% be oqydég3z3ze, 89% be oqydglize¥Yyb obqddqbRqd, 7
sYe doe FejYjR FeO@Zd YBebayRyyd Q3 b bEd, e3yd¥Yyble¥fgh
€c903c(qQ YDhdoFFegFEREE¥QEOAT72% EFyj EE be en3j33qQyyd !
FeYj aER ¢Fyj EE be e73j33qQyyd 13 cobesyyd, 25% bc
cobesyyd o98ad oaaR e bbb gcAAybb Farqy dg33e FKEeYj aFe ¢Fy
bEdDEEd ygaWm Wedgb Fe ecEbqaEj E ydd-1By bFjdGyR FOEwh
FeYj aFe ec¢EDbDQaoaFi E ¢€odFE(Q bEdbg ¢3ayjoyy ¢ Fdlscwg oaal
eydyjaye eEbqaEi B be 090Qo090j Yyb Enec(Ed3s> oy doaszbg
FocQEdQEYyE 38t %W bec rvorv¢g, 75% be YbdoFEj dEpn FEgcYij c

42



m@ Mongolian Marketing | 0 cecearcy paRTNER | pOAdbeAAy? dAGS

E Consulting Group

£33e8(33Q@Wydcslbeoyyd Ya3z3 ¢EybE. YydQyyR eydyj ¥9-
t d3ooadFj sy e€o0agoo90y.

eqFotrbe Yf aFQFf dosYFa pqqYBEyapyd, MBEBP gL DajEj3.jc

J28YEC oy G 1\'314)_”;51;[;)&3g ¢i7°\1<;¥ aEyj,qc(fYE quaabSbg ?1}]
VYV ¢ . . - - - . ] 2 ey
bqQqYE Bdyj ¢Boyj bEds| bEds| bEd»o wa basl] deadeodoo
A d
Agy dgr
pqddqhb
Yo v
Obdos Ej 54% 42% 55%
dbYe ooy 45% 38% 51% 55% 41% 39% 46% 44% 41% 48%
| bEye 3 1% 9% 25% 17% 19% 15% 22% 13% 18% 16%
| Eabg ¥ 8% 8% 8% 6% 15% 13% 12%
b3 Yoo 7% 6% 8% 9% 10% 8% 6% 10% 5%
oFod Fo 5% 5% 7%
EYéEdqd 5% 5%
eFye 5% 5%

Be 33d5y&  6FdBbg €33eqyyd EFEFAdED d:
Ovs: yFjomolkr s0dFo 5b6qrpd, oaFFb foaoe s0dFo £,

NqQndod«ys eydqyb 3FjYyj Yboagqdbys odaYb(go9wEfesoada
3Fj €3doyoae ecoj E3EF}j fEdsoeoa(dF}j ¢€o0a 19% be 2 3Ej
20% be nQqnde 6 ¢€oaob 933byyd dyye 3FjYyj ¥Yboaqdby

eqEPoXYBAdQrFoHoqdbys odayYbdqd r FdsooadFf 3Ff

q "1 3FEi e3doya
m1-2 3 Ej

23 3 Fj
m3-4 3Fj
m4-5 3 EKj
B56 3 EFj
m6-8 3 FEj
#3810 3Ej

=10-11 3 Ej

Be 3d0y& bFdbg e33eqyyd FFdEDH d«

Obosqdbys frEdsoeoadFj 3Fj Yyj-l1Go bhERYWR EdHo o DHIqRH
240 bpbp¥Yboos ¢govoe 4 3Fj Yy ¢ Ed3oeoaR EFEybDE. CEDB; Yy b
bEdbge Eb ¢Eyj EE ¢€nj #5Q@ 2F9 YyYbaHdiagavaR ¢Fybfd.E B
3Fj Yyi fEd3ooaR ¢-FE¥j EEdPga¥p HR123pnpYboas goarvra 3.5

.




m@ Mongolian Marketing

EE Consulting Group YOUR RESEARCH PARTNER | cpo A0 e A A y ) DA O B

C3dbfj Obsqdbysyq rEFdszooadFf JobqQER coj FsFF, 0Yb.

_ . . 293b
¢yyd yEdbg giayj aBydevc 00000
9 E3 yYyo
Coj B3 y Yy Bdyj Boyj 13-14  15-16  17-18 , bdobldo evd
Y Yj“bl?:’ds\bl?:’ds bEds @ bosF deosa £€02d929
YY¥Yboc 240 231 248 183 249 279 258 226 277 212
¢ Eij 4.0 3.9 4.1 3.0 4.2 4.6 4.3 3.8 4.6 3.5

2.13-18 yAjy? Z33C0FKY0Pp&aRBRIO00Y
ZBt BedBByOoOo | y¢ol e

azaj Yyb eceodEED}] oy 3d d36b

0 10 e33ey 9209%kg@ Bc gadagwpdég3deXeghb lec Eyj s By DEyr
by dj pEdroaq be Jod(REMG B¥%c 330 nndes ¢Ey) EE
ey Yyb o900}j ¢ooadoesaR eyaye eEbqaBEj EoEy ¢EyQq
gEY} EE 2qydgliieYyb eFEyj Yyb 9020fj020d sn5an5a33af

0 €n3i33QqQ 2e¥YqQood EFdEy o2a0b eBEOQoFs ¥ ERR 1Ky Qi H
bEdbgeEb ¢odE(Q bEdbg ¢€3ayjosyyiyy €eEdec3ooaFke E(

o Jjndee aqydg’iye¥Yyb eydqyb eBuyj ¢Eyi EE] o026 ooak
b e 2 eFyj, 7% be 3 ¢oaob $YRDeEFAYSPOIRYN.cFyj

o Oa33x ¢t HFEEHE% be dFFEGEEosaFe, s EbYas3 Ee, 56 % ¢
eyYybFasjyy doeYEa nq(dYFeECQYPpoEQHi b Yy3yj, yevYy
EeYj aEe fodlFwjpbdaydj33qQyyd 15 eeabesyyd nbdnq

0 80% bec o9EbYej 3y e’3byyd bEyfr €0002e e€3dyas, Yd3
20% be e3ayyR FIQKE}] 6QR EBEFypHEFJdgEI0Ipb DEYyr
pydyej 3y, o9EDYej 3jyyRIOEFEWyddFEYY. €Cydyd o9EbYej -
eydyas Ydlya e3ayyR FIFe-18FEpHAbFooF¥i FI3AGYEFEHE

0 Aqydg3lizeYyb e6Yby DE9#MoPBye @#HFEydbe Gokbc qFEj] (Jqebqg
ydyeYyj o6Faj EQEj, 57% be edoaBEya froadji Yyj ¢€FEd
eYby DbEyroEpgndvehe olEyr oy bec DbDEyfr ¢goadob ¢gE
fodEj oy ¢EyeE(QqQ dEyBE} FaoosEy

o ObsqdbysYyb ¢hydysljdwap Red¥y er e dEj , e3yd rydj Yyj 3¢
NndyYyEd o9Fdbge (bj} #P@PEWHDc o0doesaaR E€Eyj FE bc oc¢
Yoy bEYND e73j330AYyDb 35% ¢ odrobal 0f edRWRyely G Bupjoh
doddFj doadj eoaa¥YE o0doosaaR EEyDE.

o izyd3pEnq Ybosqdbys eydyjoayyb¥y yde njeq jydy
959deYas KFdoeoaosgj F4Boll&EDi PPiNeRESEJH¥HaHTED € o
pydqyyaayy 7jbn, 2% be eyaR popydqyejy ¢gEyYyDE fyf

44



m@ Mongolian Marketing . L L
EE Consulting Group YOUR RESEARCH PARTNER | qu A0 e A A y 2 DA OO

a’laj Yyb (Qyajydybjizxy 3d (Q36b

Nndobyde €A 33e33qQyd ydddqyasyyEEEER Eoad@ o
9990ghb 8 ¢®¥bec 7a70% d gd3 peaYoybb el yj o By OOEEY rdoyg(E yyQylop DEED
Qo b QRBEd e Euj oEy | Yy RpasoFHdFWe aRyda be oqydglie¥Yyb
90(0dooaFeEQ,r ¥ b byj a eFKEyij, 26% be 2 e¢Bvyyp, 7
j YR eEdY¥aaRyy. OyneqAadd@Xsnhl BddoaagFEdj EE aqydgiiey
goodooaaR eyaye cEbhifFj ¥okyi #EBIJqE}; 3 €Yq ¢€oaoe b
aqydgiie¥Yyb oBqj¥plh on0a55033aR EIEe bg odiFwm) F¥DY
eEndFEj QdEDb €33eqQ33qQ (doabq eEpnj¥Yyb Yedqyy 10 aqyd¢-
eZyj FeYjaER ¢Fyj FENDce¥JId3paRA¥EHDFEoIcq oe¥Y(qQood FE
gEy} EE e EDQoRRE #RFIDEFOJeED ¢godEJ bEdbg ¢glayji oy
200b eFyi EeYj aER ¢EyJ3.

eqRoFBqy dg33e¥Yybh cFyf ¥Yyb 900
By Ey+r EQ be gEyi EE € Ey}sgvdysd Moo o By EE € Eyj

67%

30%
0
23% 22% 26%

13% 12%
6%
. M- W

AgydgireVYyRKaqydgireVYyKaqFdgizeVYyKqydgizeVYyhqudgzzeYyl
eFyj oEy eFuj o Ey eEyj oEy eEyj oy eEyi oy

Be 33d5y& . bHEGBLg €33eqyyd FFdEDH doJEFc

13-18 bEdbgeFEb oaqydgilze¥Yyb Yaz3 ecFBuyj EE yoEd fodYaj
61% bec E€odE(JoEy 3FoaFe, o9FEbBYas3sFe, 36% be y3yij,

FeYji aifgR e EdYoadEDb bc EbhbeEREHAdBEod4dBoEDYTP], yYyeYybh
FejfaFEe fodqYajoooy YR eFEdYaadEDb be e3j3pdyddgihb
bEd, ¢Eydevabgydifdnyd ynEd byjyb YUavEESEERPABDRRY £
syydaye, f FdYon jdesee dqoa o9doe, 3fya ¢€02Qaoo Yay
gEgeooake rydyj ¢odEE@AYFoH K] opHYDE.

45



m@ Mongolian Marketing

EE Consulting Group YOUR RESEARCH PARTNER ] Cpo A 0 e A A v ) DA O B

eqPoXBqydgise¥Yybh Yai33 e€Fyj FF FeY¥YjfaFqQFEf rodYajfo

61%

36%
] [ ] I

AaodE(oEy 3>EBa¥g, yeYhdbjiaooon osapdgghb byd ZeaxQZEQy @y C
sEbYa3sFe ybEasj 3y EeYjiaFEe e FaQFEe, dnpdsmpjriyye
dyesj yji Qya ¢YaYe
Be 33d3Iy8 . bFBbg e€33eqdyyd EFEFdEFDL do

) 9qEaj EEDQ eRGREzdRROABDry b 80% be 9EDYej 3¥ 3alympy & B K
933bYy}j e3ayyR RBIOQE} bay e3ayy¥RR EdHB¥E] EE ¢€00a033 ¢
aqydéglr’e¥Yyb DbEyrooa (Qobq 3¥YbYy oydyej 3y, S EbYej

Zydy3d oEbYejyy e3byyd bEyfr €0a0e e3dyas YdIya ¢3
15-18 DbEdbgREHNBY REEJYD 20evY(qQgb €936 15% be 9EDbYej
exdyas¥yj e3ayyR EIQE} | yRyy:Q B poydERBRIHD D
pydyej iy, o9FEbYejzy exBi g FAA¥Ed @HybyhHRD4E scoabeosyyd
pydyei 3y, oEbYejy e3bosyy DEyr goadejyy ¢gEye, ¢
eEoDecEDYoQERYDjeYye SEEdUaFi B ¢gEyi EE be eEdE} QER

eqFEolOBAqy dgii1eYybiOFagpgbiayyb EIJFe cFbOHJQaEj E goao.
Foadob gEydEa, ci3yd, bEdbg giayf, g£ZEydeaFE(d

bEbYej 3y €’3byyd bEy+ €o0aoe e3dyas Yddya, 933b¥Yyij
mAqydgizeYyb DEyroaod (qoabQq oydyejiy, o9EbYej3y €3Db
0,
65% 68%

60% 62%

58% 60% 60%
44%
25% 24% 0
20% . I 22% 22% 19%
14%

yYyo Bdyjoyyoyj ou3l4 bEthdiby b EZUrdBy b Eds Epa Ldob boa:

Be 33d3y8 6FBbHg ec33eqdyyd FFAdEL doaJFaj Fl

46



m@ Mongolian Marketing

EE Consulting Group YOUR RESEARCH PARTNER | q:)o Ao e A A )_/ o) dbAo 6

Aqydg3lze¥Yyb eYby DEyfroFEy ¢€0a02eo22 79% be dEyb o
eFaj EQE}, 57% bec sHoREybhy r@RGYWYREYr o By @EHddJ E aeslbdd
nbQqmek 3e¥Ybq ¢Eyejy ¢EFEY BFE]dNeshdoogopoRy dg33e¥Yyb @Y
bEyfryoBEdoaoeoq nndyY¥ybe be DbEyroFEy B hbBEyro odoyamd oo
gEy€Fa cEbj EEyHEYydgb e€03c6(qQ e€3j330oyy eEdc3osoake
nbqQgé&ye ecEDQaEj E ERYj aFj QER gEyDE.

eqFPoMMeAqydEgi33eYyb oc¥bpobfFdrsFyFazrYaR ¢ FqQQqEf f 3ya
yYyo EBdyjoyy Boyjoyy

82%
79%
9% 50

59%
S7% 540

44%
39%
33%

0
4% 6% 3%

| Eyb o9EbcqQFEi JQqahbdefya rodi#3IcdEDb codo, \efgdbyidyb cE
bEyrooaQ ¢Fyj EE ydye r3yad 6oa(d bEy+r €0

Be 33d3Iy8 . bFBbg e€33eqdyyd EFFIdEFDL do

¢FZeYn o0d3>bg Evyoaj 3y ¢€FEyqagb e3dyybq EbeEEdJI
¢Eyi EE A8 DFEdIdbg £33£qQ33qQ YbosqdbysYyb ¢3dsjya &Y
e3yd fygbwiid odoesadHBie YARye.93ec(q 84% be 5ndYyb ¥
€n3j33QqQyyd 14 cebesyyd nbdnd ¢¥EFHEE HoYEDos EFFdFh
57% be doad(dFKFj dodj @eoaa¥YE, 5 o0e¥Yb oso8spgh 1 bec ¢gorao
F YWCZEdYD e3j33QYyb €936 nndyyb | Ed o29Fdbg daj bk
12 gcoabeosyyd Ya3Rb éklyliRER wy.b 35% gowvd HO jcRcE¥EWM o
63% be dodq(qFEj dodj chwF® soqBoaROEEYDEYe €03Yyb Dy
be -16 bEdbge Eb) b EybdE . byoyj Qye o9adEo g5dY¥ybh ecaldy:
byoyj Qy R dwhd 3FeYn odsabg yddQyasyy ¢EyqaBEEd
e23Yyb opydyyaayy oadfeeda FWelERIVEdE Byed aafb RYy i i ne be
e EdE} QER ¢FEybE.

47



] Mongolian Marketing | 0 pecparcH PARTNER | POAG e AAY? dAO D

E Consulting Group

eqFaeObsqdbys odavbq gidsfya e¥YyedyeiydeggaddFE; ¢
Uy Yyo EBdyj oyy Boyjoyy

Nndyyb byd Z3yd Nndyyb r!}amolzgy_blzfzfou opEHibgdadepddpb ¢
o}

89%
89%
88%
83%
85%
81%
7%
84%

X
o
~

68%
63%

XX
X S
© o

56%
57%

35%

X
®
~

22%

Be 33d3y& . 6FdBbg e33eqdyyd FFIdEbL da

ZadYyb oyRoyQkeo ybye 3 Fe Yp 0o d 3 bjgo eeFae(q o b brydi o /¥eo a 49
yok¥d o902¢¥YoadoaoaqQ nddnd bEdbgeEDb e€83Y¥Yyb pyQqyyaayy
igyddyy 3EnQ Ybsaqdbys eydyjoayyb¥Yy yde njea jydya
99deYas FdBdaadFEhj.yeyd 94% be 33j 3y j YR e¢EdYaadEb
pydqyyaayy 7jbng, 2% be eyaR oydqyejligyy Foibpg Qo0 9oR b &
ead¥Yyb pyqviysogoyyi B gbee e ndj 33 Ay yd 2C yeGevhyg ayyyydd VR
e93¥Yyb opydQqyyoaayyewpaodaddyg®y iy dyoRo o3y soec Eyb be
eEpEEds nnd e¢BEdY¥Ysa yadya 33f33aye ydddyasyy.

eqFEaomBeObsqqdbysYyb yde r5jcq jytya coF¥yb oydyyaay
2% 4%

EdYy o
"3i Ry
EZyaR poydqye;j

Be 33d3Iy8  bFBbg e€33eqyyd FIUIBbO do




m@ Mongolian Marketing
C|G|

Consulting Group YOUR RESEARCH PARTNER ] cpo A0 e A A y ) DA O B

3.13-18 yAjy?2 2332033000y ¢ACOY |+t tOy
Abmpoe’lo aAodo?2y dbAGAAL ¢ YBOGOBe

azaj Yyb eceodEEDj oy 3d d36b

(0]

Obsqdbysyyd 3¥dqo g¢Yzayj 3frye, aqydgize, Yoxg
dEyosooaEEd fo3a02¢e, Ybogdbyosyyd ewpoolEd j3doBRy avmiia
24% be, ¢EjE fydj Yyb EppRoEYNEEgReBEVEQAIES .
10 e3ocoydgfy OYcboqdbyos¥Yyi Evyoaj By hB&E] Ybr y2R6 % ¢
qgd be €00 EvyoaoBy, +n3enb 7% be pbDEe EroaasEy,
e33ey( 94obgbvYBoqdbys odx=xbroyfRE¥EmTBasEy | YR
Z33e 3 RBW bdara 10 e33c¢IbowovodgWy@Gyyaayy ¢€oad:
EaQFEe EYxPygRERFYR ¢gEyYyDE. 333bYy qEJEE dnbj gR 9%
boos ¢gadkEQ oydqyyaayy FadEen&aagfBadg(BYy ¢ EREL
gEYDE.

70% be eyb Dbyjybq eo03Yyb oDydyyaayy 3E9FEE(d
SEbYa3sdEbD eyb byj ybosyy gYqaayhb 29oaf Fej ybRe €
e EqYo.oVdHEDYej 3y e©3bosyy 3FoaFe jyR 68%, 9EbY.
goaoe, YboaqdbyosYyb dEyosoeoE(Q ¢€3dsosjya eYyedqyy
gEybE:stlrievaen oll@&'j a e, OoODbaEybFEKEd e€2a¢oaj JQoR 99}
f YR-19% be 33fYR ¢Fyji EE bc gFHmdgdryb ¢EjE 33fF330Y
233 339PBYwbbe Yboqdbys o9d3bood qEobRaosaEDb 3y
sFaFEFd ynKEd byjyb ¢gFyqQoEBEFDFaDbdOR ¢gEydED

55% be 33byj 3y DbWiof iEeYWhioagkdR ¢ Eye QEE nndYyb ¢gEDeE
baoas jyy FEeYjoED jyjyyieUyT¥pPicbgdagrdaay s
dobRoO, s EEIECJ, Fr EE frye fydyi eocoagood (Qyy
aqydgizeYyb beoasz 3j, eFyj, QqFbdbg pnpyd¥¥eg ¥y ¢
b ydi Yyj dobd@gREydBnERy Ay yd ydddyayYyb oFaEE(d
Yyaji yyd ydddqyayyd eEpnj FEaFe EdjiF eyoRyyi EIQE}]
YVEyfr oo QFEEd Ydqdyb <eo2aéood ¢€le¥Yy bpydqyyaayYyi C
Objyeyq 52% ¢g¢arayd so050gbh 1 be eydyd dob¥Yde o
o9 (qFdRj yRYY}: CEJdYD 23% gorvea 4 e3b 9909pngh
pyqyyaya ydyeYyji DbyjosFEaR 33+rdyb¥Yy QqEJEE 3+ qyj
Yddyb eoagood ¢le¥y NUADPYEEYHE. 3¢ AYi i3y |
Z33e33qQYyb ¢coadFEn3z> eEyj Yyi 9 EbYe Fdj oo QEEd
50doobBeU¥ b eo00dEn3z foadEij goaob doddgb by
byj soaEb eFddQFKFi, 57% bc o90ckBEyb eFyjos (dabdgb b
gEYyDE. 3I3DbYy (EdufFo abfyed Yysfo ebley b e Eyj Yyi Dbyydyl
bEyr oo QEEJEE Edeose rydyj 3ybaQwuYpPpe aVYpRApEEAEY
gY3>YR byjoFEaqE; gEyDE.

49



m@ Mongolian Marketing | 2 perarcy pARTNER | pOAdbeAAy? dAGS

EE Consulting Group

a’laj Yyb (Qyajydybjizxy 3d (Q36b

NobnEz aoy}3-18 bEdbgebg YboqdbyosYyij 2d3bgi eydeyb,
snenndnoRnypnd, ndqndes eydyb 3EjYyj fEdsssaa(dEj ¢goac
yby ¢330ajl8ydbEUddg e33ed’33qYyb 3Ee¥Yn odabg Ervaajy
933e6YDb yoWijd E¥HIFEeoyadob.

Obsqdbysyyd 3Y¥dqo ¢Ysayj 33fye, aqydgizze, 7rovg

dEyoso00qEEd fo030a0¢e, Yboqdbyosyyd €o020ag¢oj qQoR 90fjaoor
g90qqQoj sFaFEFd 9090(qdesakeE(Q, 24% bc yyobEZ dF ¥3o aBb¥ara i ¢
DEj EQj 3y €ova 10 -7¢c 3b3ce YEopRiogyg Pe 69 Fa QBEE ¢EEybDE. CF
goa EvxoaoEy, ¢n3enb 7% be pbDEe EvyoaoEy, aqdyb 2%
34 be Ybosqdbyos od3bgj EvoaoFy | YRoEFYR PEEpEFE] E
eEbj FasoBy ¢FEyejy ¢EYODPHRdbyBdoadmm g EZWhb.asEy j
2eY(gb e€903c6qQ ¢Fi{E fydjYyb nbdnd €ovyoa 38% be Evoaa
cobeoayyd nbQnd ¢FEyj BEE ¥o. CFQ-YHb Edbdyb ge 383 I0G QI D
Exyoaasky j YR 3fYR ¢Eyj FFE be godEQ bEdbg ¢i3ajyyd e
bEdbg ¢€3aj yyd cGrpbejoryR d3 o Yazx3 ¢€FEyj EE be cEDbj Fasj -

eqFomMeObosqdbysyq 2qdoEvb69Fydf vyRAYF v.R EEWT FEb By

£irafyyd
AbEd 3 Evoaajsy maFj B rydj Yyb EvyosasEy ¢EyR
0d be €00 EvrouasEy BYFZG KErouasEy
ZyaR pydyejy ¢gEyDE

21% 0 0
26% ® 320 29% 26% 24%
39%
41%
44%
31%
9 26% 28%
24% 17% 16%
YyYyo Bdyjosyy Boyjosyy 1314 DbEFdoHKp-16 bHbEJIsHKY18 bEd

Be 33dJy8 - 6HFBHg c33eqyyd EFdEDL d:¢

) QFai EEbg e3dyybq Ybosqdbys oda¥YbQq ynEd, uyokEd Evx
233e033QqYyb 25% ¢o¥o23lb0 ecpdevyyd opayaloygybo dZyyye adEFd B §
3F YEREYDE. 333bYy AQEJEE (dnbjagR 9% beos Ea@Eqe oy ke ,ycC
FaQqFEe ¢oaob bRCGhPeoaibd®@E j YR 3byaR ¢EyYyDE. Jndnnc
2d3bg yddqyaoavypdrbiREBP PYR ¢gEyR goafoej iy fi3iya ¢eEd

50



m@ Mongolian Marketing YOUR RESEARCH PARTNER ] qoéA oe A A y ? A0 0O

EE Consulting Group

eqFalbeObosqqdbys oqda¥Yb yvoFq Froa o93dosabfF jyR £oqo

ZoalYyb oby(Qqyyoaayy ¢gaddEQ EaQREe 25%
CEeqd&BYyRh boeoss 3j, ¢godEQ py(dyyao¥y Foa(qEe
y3QbYy c¢EdEE pDaaqEc9%
OFaYaEDb, oaoy3Eds nd%c
Oobsosae 6%
OFdEps d3dd33ayjs 6plone
bEbYej 3y e3boyy DbEY6%EgOaoe
ApEd byjyb Evea @¥Mei 3y
Yydyej 3y ¢Ey b3
gFEeYp jynpo eydyi3 ndone
Bdizxa oybqyq dndai3vnannsyy
Z3bYy DbDEyoEEDQ25ds e
bEbYa3Fe exdy@®m Ydye
ZaQFEaoQ pnpydqyyoayadq E3ILZFe, 3Ibypne¥Ye
yyd 917dQq ‘e AmwdEe
aadoeoa pnDoao fyya(Q odasl1%EosFj QFe, doadFe
gE} eoj E3EE Qvi%Yy 3dye
233eqQYyb coaj B ndonce
Z33YdeYyayadl% do ge
6o0dFj FeYjaFER cooadPp3> cFyj byye
EYdads di%e
Jyosiya joeodEAM ndone
6adj Yyj bcec coads F¥ ¢EJdcs3sEEaFEs
ayaj Yyb CJqEdEnoI®d 5ndone
CEdQYoaBEEL%Yy
dasadoeoa f3yya(Qq odd% osFEosFj Fes
OFEydBEas, (QodooRaoa, |j1BdesadeBaq ndosne
ZodFa oydyyayo sEdEFs
+18 ©voboqgqb6%3fye
ANQEd] EED Q0% d o ¢
asdEQ 4%

Be 33d3Iy8 6 FABbg e€33eqQyyd EFEFAdED dc«

Z33¢d33qQYyb opnpydayj Yyb 933eb¥Yy}j o90dodeoyaose nnd f
g3eYy opydQyyaaYyj QEdR 3¢y eObe Rbeqo 5% sgoeGoed 20 € RA X
eydyd dob¥yYdeoasoy pydyyaya gEyIFaCRBRpYE OFEFRREF DA
s5a9p0gbh 1 be bEyQIEdoEy ye 33d3ydy¥Yyb opydyyaya yd
RaqdyH% be bEyr oo qQEEJAdEE Yddyb eo2agood ¢€3¢¥WBybyonyd
eEbQakEj B e’3ydYyb e03c( ¢g&¥HE I %d @0k qu wjsbRls REE d |
EEDQoE;-¥FEPOHEY] EE o0 O2®OEGYE EydFe( 48 %

51



m@ Mongolian Marketing | 0 cecearcy paRTNER | pOAdbeAAy? dAGS

E Consulting Group

eqFEolby Eyr oo QFEJEFE dideyy cwoyalyoyoa a Yy i GRFR yyrdy ¢ £F
"Zydyd dob¥deoasoy pobpyqyyaya gEyIEa e6aal
By EyqQ3IEdoEy ye 33d3ydY¥yb obydyyaya ydye?
Aty RfF Ay iRy

Be 33d5y&  6FdBbg €33eqyyd EFEFAdED d:

24%

26%

©33ed33qQYyb 3FeYp od3bg opyQayji, eEbQaEjgj o
ydddyodpps3oj x FhlBdmdARe bec ecFEonj Yyb Ye ydddya o3doas
500dooO0HFEHPeyq do(dqFaj EEPQ odoas3oaj3qgb 70% be cyb
eyayeg é@pjapob 3FEosFEFEd o9EbYasdEDb eyb byjybosyy ¢€Yq3a
d3j byR F¥HQEJEE cFoj Yyb Ye ydd(dyasyy Dbc 9EDbYej 3y
e3boyy oqydg’lze¥Yyb bEyfr ¢€0ao0e, YboqdbyoYyb ydEyo
nijeyR 51% bae 3B ARy jeyRyyeby?yr elairv & cF e, Yji aeEy b EEd ¢€92a
90 0020p bxmojyaaddy a919% Goy RRfIYoR ¢ Fyji EE bc eFEpnj Yyb ¢E
BAj yyd 3d d3b e3ydyyd Yeyyeyb yoj BEOFy i aBdERQERY
SFEbYa3sdEDb e3boyyjyy €Yq3ayb osafrFe, 33Eo9FEFEd €03Yy
yddqyasyy jyYyR 3fyR ¢BEYy] Edofhwo gyd i R Qyd d¢ BBD E.




m@ Mongolian Marketing .. L . _

E Consulting Group YOUR RESEARCH PARTNER | pOAdGe AAY ? DA 0

eqFalVeZFoj Yyrb Ye yqddqya osHlwjoffib, B 33siikdy do o R

70%
Zyb byjybhbq sFEoFEd codYy B20%E Yy O Y €

79%

70%
LEoFEEd o9FEbYasdED e3b by 58% af Ee
68%

bEbYej 3y €36b 56%

79%

82%

51%
DbEbYejy e€3boyy aqyd M2%# 0 a0 ¢
60%

. 0,
ObsqdbysYyb dEysasqEQ ¢-6§/:/°aesvyb

pydqyyaoayy nf e 55%

46%
aEoFaj EEj 33y 3Jaq¢ d 40% 0 2 €

51%
41% .
byyd _Yddyb DYy 4(% orj]Jij
saFaj 3y 6aa( 48%

35% 1y Yy o
Zoaj Eyb eYbho gEydeasaa( G4%e Ybo 3ryec EBdyij ¢

36% Boyij ¢

23%
3by Wiy boagdbyo 24%

22%

19%
LbaEybEEd e2ag¢oj Qo a6 b 902j aoe

21%

15%
LivestreamEg-9 a qQ FEFe8Y 82%

19%
Be 33d3y& . 6FdBbg e33eqdyyd FFIdEFEDH d«

Zyb by
b

) 9qQFaj EEDQ eEpndEj QdEb €33ed33qYyb 93% be Yboaqq
eydj Yyb oFaEEd uypopEd byjyb ¢gEyJQaoEEd dDFFRy HSVEY dECF
EeYj aER ¢gEyecQEE n17dYyb ¢Ebebg bydosdye byd, Dboos
i ydQi Y¥yi, 79% be o9n5dna ¢€3dY¥Yyb dobRoo, 9FEEIEd, ErfkE
pydqyyaya, aqydgilie¥Yyb boas 3QEQ eHwuqFe QuFEdddbyga soyyyd ye
dobdoR ¢EydED ¢gEybE. €yqY¥yjyvyd £€33ed33qQ yvdjyyd
ydddyayyd cFoj EFaFe FKEdji E eyoRyyj EIQE;] j YR saa(




m@ Mongolian Marketing

EE Consulting Group YOUR RESEARCH PARTNER | q:)o Ao e A A )_/ o) dbAo 6

eqEolBy Fec Yo o0d3bg joQua¥ylys FaFld dobdoR £Ey dEbL ¢

] 9bRo29, 9FEEIEd, Ef EE pfeye wydyji eaagoad
Qyyd QEddbEEd aqydgiizeY¥Yyb besss 3j, eBEyj, 21%
QEbdbg obydyyoaayy ¢oddEQq EFadqEe ydddyasyy

gy qFi jyqj Yyi dobddob o99?

RbyiWfiyrbosqdbys EeYj aBER gEyeqQEE
nndyyb €FEbebg bylsdye byd, baasz 3ij 45%
FeYj aEb j3yjyy e€Yye be yddqyasyy |

dobdoR ¢gEydED o98?

Obosqdbys od
5

bood
eydj yyb EaEFEd

Be 33d3y& 6HFMBHg c33¢qQyyd FFIdEFbL doeJFajf FF,

Oyyde 3d Qq3b bEd, e3yd¥yb c03c(q yaj-FEoB¥EdbgygyodY
e9dcelyddyayyhb oFaEEd dobdoR ¢EydED & EDGodjyR d¢
grayjoe oydyyaya e3djye ceEEdAaRi EoFBy ¢Eyj EE] €Edos

¢EZeYn o0d3Yb (Ecs QFEdEns ¢ecoo0dEn3> eceFyj EEd eEbpnj Yyb
doqQFaj EFEbg DbpDEoqdYFaoeoadKFQ dodqdEDb ¢EyQqFEi. Ynb nd
bEyfr oFy ¢€0a0eo9o9 ¥ndenb edooFEya rodj Yy} bec eEdqEe
0j 3EYPEYFr FEQEE FKFIFe cEDbQuaFEj FoFy ¢FEyqER D3 AYWWD
ceoodKEn3> eHByj Yyj oEbYe FKEdj oo qQEEd EFa¥Yyj be pbpyqyR ¢
rodedob. Objyeyq 68% be coodFEpns3 fodFj goaob ¢ga
byj saEb cEJqQEj Byl % bw aGabdgb bEyr EEyqEj] ydye
R3DbYGEJEE DbydYyj be byj saFe, soecBEyb eFyj Yyj by
bEyr oo QEEdEE Edoeose rydyi 33yada¥Yyj eYyqyj ¢EyDbE.
gY3>YR byj sFaqQE¢Y yéolyyybdZ . € o 0 d Ep 3¥ ¢ ¢ Blij ¥yzja Fe &6 Qg i €
Ooyaj ooaFe, eoodEpnD3> eFyj oy DbEyf ¢€oadbood yoEd yd
be E3 eo0a¢oj Qoasoy EEybDE. Yngb o2e¥(dgb e€83ec( eY¥by
Yazx ¢FoFaj EERooaFas ceYye(QEFPEERY FryEyA¥HEQ] ERVPGE

54



m@ Mongolian Marketing a o L
E Consulting Group YOUR RESEARCH PARTNER [ chA deAAy 2 bA O 6

eqFole CZoodFo3 cFyjf Yyf o9FbYe Fdfoodgf FeYjfaFR £o

73%

68%

"y Yyo
59% 57% 57% "Bdyj ey

55% g
2% 52%49%54/0 51% “Bpopyj oy
48% 46%
5% 44% °
o 41%
0
0,
I III 14%16IA113%

b e ofoyoyrdfoRy dtybos EFEd + o
goaob ¢o@adydyg b Pywj safeyydyb ob,Ediofads, ¢Eyj EEjepydooa QugYanrRy sb yj !
byd FeYigdFd#l ydyeYyj nddYyi eEdEe 9EbYej 3y €3D
ydyeYyj b pjfeg Fee gEYI EE ydyeYyi

byj sake

3%
57%

6
Il./

|2%‘

CoodEpns daulib FEINy] DBEEREOG c BHBYHYBEAEE )
b

Be 33058 6FdBbg €33eqyyd EFFdEFEDL do




m@ Mongolian Marketing

EE Consulting Group YOUR RESEARCH PARTNER | QDO A0 e A A y ) DA O B

4.13-18 Y A]j] y? 332033000y ¢ACOY Lttty
A0 OO0 Ae AD 1t /] aMadP Ay

azaj Yyb eceodEEDj oy 3d d36b

o ¢Ee¥Yp odabg Evoaj3yy ¢Ey(dqEa, ydddyadenaEdRe & E:
be osocekEyb £€33e(qyq byayydq yoryj dydqyd ¢EydEj} .
dEbEe, dyosjyayyd abEe, yofryj ¢EyqQaEE oyaCdy e
2adgb o90deali FEd e¢FdEeEq bYyjoYyb EaYIEE yoOr¥f
Qy yEdeooEy @aEEd oo(odBbwa({dj Edi Er3yb JEjeas dal
Fdooe QEE do(dKFaj FEDQ o90doa32j3 nndnng 3Fe¥Yn 0ods3
s5o0(Cdoeoakej3yjyyd jodEIQE; 3> ¢¥Yq Qqyyd ¢€ovra bDE
950(ddesadEb. Jndnnd ByogFaYo eydyBg b#E¥aqakji EQ
doqFEaj EEPQ odoa32j3 nndnn e¢Badqafj EqQ ndosdnb ¢

0 43% BEgFeYnD o0d3bg eFaQqaFEjgb oapnBEEd EobDYE qj 33
sybj Yyb e33e033dQ ydeR ¢gEyegijyRdochHdpROBRESAED
| FoYdoaYeYyb €odoobg 2018 obg RYaYyb ys3d¥Yyb
poadFZCEL813bKFEdbg 267 pybj Eb & yPpyeG 3¢ BEdjoBEEjoDPmD Y
gF} EQEFEobYybj ER3eqQYyj ecFEoEddED EdoeoadqEa goaR ¢Ey

o gEFeYpn 02d3YbQq ¢B¥Ydgdoos ofEdyialyig Ay s(jryiydQygae d, @3
3jeyaayjyyd do@EIoReEFLOPD) JEJEHEoYyy b Yz Eagydmdr
QFd Foosa R ¢ Feybw@®gb 42% be yby o975dayYyb eEFEaQaBi EQ
6 ecobeosyyd nbdqnd gEyDbE. dYyoyyyd yyby ys ] dm¥bey
gie €333 dHpbR gEYydED

o edadEICQqEe o90pYhyadgdddyyws ,behbYyjo¥Yyb diaRyyjyyd of
SEbYa3FER, eydyj ¢eco0j E3EEDQ e¢EdYa3sdEbg j R BB %
govya 10 e€33ey 999ngbhb 4 be HYDYPARYYy ooHEY gH
g¢ni N8 1@Edbg €33e33qQY¥Yyb 49% govyoa 2 e€33ey( s
e3boyyjyy oo0afER ¢gEyYydED ¢EyDE.

o Ogdnd EQwys qEqo dbso RYa do b, EFyai Eb d:dQq3x’3adyb, 1
gre¥Yy fodEj, 3¥Ydqdo 33a 9oEMRYy de ¥hiyy dC7Eop A ¥ gbdEd d |
NoEbj ayE oe-qOgb Y¥DBb%ongday¥Yyb bpgqddqR, 39 Yddy
eFde3oeoaBeEQ nbAdnd ¢éEyji EE YoD.

o aFbebg eFdogh H6BHaFaFERGodnb ¢gEydEDb | YR eEdYaaR
QFe ¢odEQ e Fadakj o @0l yy yehE didtiisijoid b Fe .q

0 ZRR33e qQrRByydgdayyhb 3Fe¥Yn od3bg eFadqaFjgbh eyyds
ydyeYyi 90 qdoorafFehbny b OBbF W ehyd ¢goava 10 e£33edYyb
95n0da¥Yyb 3Fe¥Yon 0d3bg cFoBGaBpghi EgYEGryrbc3adqdyb
yQj yybd Ydrae byjybosyy upEd byjyb gEyqaEEd IxDeEryg
bEqYy3I3aFEDb eFdIFa, 31% be2yReyygoe¥oaoR(dEBE® Al
q bd do0e¥Yoa(doasoy be 9sKFEEds E€EydED j YR € ¥g¥pqt
QabqREEd 3.7 90¢ Y= (p [ ygdidgybb & £

o0 57% be 3q o9ybj YybebYy 3FeYn (qEJdEpns Ye EEy qEj
be 3a 9EbYe e3bYy 3FeYn (QqEJEO¥y ey EEgdENdi §R
byi, byjybdyy e3bdysjyasyy eEDbJFEe oFaEEde ¥

56



m@ Mongolian Marketing

EE Consulting Group YOUR RESEARCH PARTNER | cpo A0 e A A y ) DA O B

0 92% be 3Fe¥Ynp o20d3¥YbQq froadHEj, obpydyyaayy €o93EFEFa3kPF
Yayye 3IY¥y jyQjyy dEyb godoe eydyjoyy jydyijoy
EEYDE. 30Uy ®OBJEP dooRYadob, e¢FdEFagbh 3j EeYj
dooe bae & YoyidyibQodiys Q e FFE dEyixy €EyqQE] | ydyj sy
be 3FeYn oda¥Yb(qQ ¢FjiE BEdbg €33e6’33qQ ¢ EdEE €yb
3f WREY | FE] eFEdooaReRBREBRE.YydY e boydd Zj gij nnd3ane
BEooEy, o9KEddEasj iy ¢ Yyey gbyybb Fa F BZyQOvHyjj Byoy € 3 3 ¢
b 3Fe¥Yn o0d3¥Yb €oa e€a23¥Yyb o0dob +Ey €Ye, bYyo®
ey EE €0200033 3Fe¥Ypn o0d3bgj €odooa KEeYjaFe eEbC
ceEdooadED.

0 2333 PQVy Eovo 10 e33ecyq gEdodHKEon3aobgj d&EadosFa
bEdEDQ €3dyj3qQyq fodYoadEb pbpydyya@dswyybeopBbB
R@yYybi Yyb €33e33qQ bi3jyb fodj EE 3Fe¥Yn od3¥Yb(Q
f YR eFEdYoaR ¢Fyj EE} EEd eFdFeEFEq 3Fe¥Ypnp od3¥Yb b
dnpdibgannoasyy ¢€o2a0egj QFeYb (Ee¥Yb eceFdooadKEEd ¢6F

57



m@ Mongolian Marketing

EE Consulting Group YOUR RESEARCH PARTNER | QDO A0 e A A y ) DA O B

a’laj Yyb (Qyajydybji3xy 3d (d36b

gEeYn od3bg Evoeajiy €EydEa, ydddqyad ndsnR g5
saecekEyb €33eqQyqQ byayyQq yofyj dydqyd ¢EydqEj. @apBEE
dyosjyayyd obEFe, yonryj ¢gEyJaEE opydqdye jye DYS f3)
pydyyaya 39jasoaFasgj eYye(qyy ybye33 | did@Qy ooVuydigf
s5a0deaklji FEd ecFdEeEQ bODYyjinYyb FaYIEE yorfyi Fdoal(
950(0odeoyadoj. BbyedpdFEdj EZRhgb FABpapgj FKEdooe qEFE
nndgge Yo odabg eFadakj EQ ndogR gEydED ydyeYyj 90C
bEyfr EQ be 90eYoa(qoR EEydED ydyeYyj o90deosadEb. J
ceFaoQakBi EQ ndonR ¢FEydEDb ¢oa do(dqFaj EEDQ o0doa3ygi 3 r
P YR ¢ da.ho

] 9qFa} EEKIRDP iRy} of hog FdEgBEYj azayn 3d d:b i
2do030j433Qgbbc A¢FKFeYn o0da3bg eFadaFEjgb o9apnpEFEEd EonYE
3yYybj Yyb €33ed33dQ ydeR ¢Eyegj dobdoR)EEFY EDHOPa ¢ W
e33eqQyq o99290gb 4 be EnYE qj P¥2j OAIHoREG 3 wdqaR &F
Fdoo(Qagij eYyWddwldkay e ora 33q g€oadob €33¢ 33 EWDybd ocha J
gy b 33d Q3 bj e3xydyyd fFQoEb eFdEeE(Q, o2eY(dgb 45
¢EydED ¢FEybE. yIFBd bbgE debaglechbdy 1479 % be yby 9 FaEEd yde
be e€FEpnjYyb nbQqund-1HME0EZR.b g2bpyY ke 0133 qQ yby 9FaFEEd uyd:«
eadc ¢godE(Q bEdDbg ¢3ayjoyyiyy ¢Edesfeys EHyPE.c B0jbY ¥l
€93ec( yoj EEosEy f3ya ERYjaFj QEE. @poFEbEEFESsEd €929
599pgbh 1 be EDYE qj 339jiye 9FaBEd 33q 9y bj Ykby deiybb
goa o0dob boojYyb £33e6q33qYy b co03cq 34N (PpFed AHjb diosR
e93ec(q ¢EiFE rydjYyb uyoj EFEosEy f3ya ERYjaFEj QdED
£33e33qQYyhb 45% be yby FEFdooQaRBEd ecyb byjyboagqqeR
EopecqEddE}] e33eqQyyd 5 ecoabesyyd nbqnd ¢Eyj EE vo.

C3db8f FFEe Yo o0d3bg cFadaFjFQqQ n1dsjR F£EydFEb £Fy JdFa,

_ _ Bdy|Boy]| 13-14 | 15-16 | 17-18
yaesnd YYY¥1 oyyl oyy bEd| bEd| bEd
¢FeYn oda3bg eFaduoFEjgh oFEoEE
DPEDbEY 33q sybij¥Yyb €33e6033q (43% | 40% | 45% | 30% 46% 49%
gEydED
aY doeYFa o0d3¥Ybq ¢Eydeoaasady
dndni dysjyidQya (f3y €oad, ¢39% | 36% | 42% | 37% 43% 36%
godopRooosaFe) EFEI3z ¢gEydED
YEDEYy DEyroo@YYpboaQsabysdsaRy
9FEbYej 3y e€3boyy o9FEbYas3sER, ¢§38% | 40% | 37% | 21% 42% 49%
eEEqYasdEbg QFEJEE oo0af ER ¢&FEy
YEDEYy DbDEyfrooadEQ qodoopRYadof
rEbFZaeYyadyb o9ji F €ie¥Yy fod37% | 30% | 45% | 32% 39% 41%
3Fo, pgqddgRyyd YdR ¢FEydED
QggggbogggﬁggéogéyfEgg*;;yi3@@ 30% | 37% | 20% | 36% | 43%
tY eng3ndenb YvoBEE. @oa+r Fe o9,
eoagojqoodoy jydyb Fjoesaj F|29% |23% | 35% | 16% 33% 36%
bEyroaadEQ YdR ¢EydED.

58



m@ Mongolian Marketing YOUR RESEARCH PARTNER ] CpéA oe A A y ? A0 0O

EE Consulting Group

CesadEps pyQqyyaya jydqj¥Yyj o 0 0
oqydgiieYyb boos 3jyy EGQE{ZSAJ 30% | 26% | 25% 33% 26%
YEDEYy DEyfrood co0d¥Yyb froadEj, 0

bYyoyd oEdEFajsoaR ¢EydEb 21% | 25% | 17% 9% 27% 25%
;gggébbEyfeaq ObadywI BOUEMD 5190 | 2305 | 18% | 9% | 22% | 29%
YEDEY 3q 9ybj¥Yyb e33eQqQ33q f

frodYoeadEb dEQEd dFEpeob Fjodl19% | 18% | 20% | 10% 18% 29%
dooj FE yloesadKEj

a0 9FEbYe eFyj EEd Ybsosqdbyoso,

€eo00¢oj Qo R,e By V&b g 9 FaEFFEd 18% | 15% | 20% 9% 18% 25%
2d2adoR ¢EEFEydED

Zyddyy bR3jyb fodKj, e23Yyl

niyeaq jydyb FEjooaj EFoaFEy pnpqdddq13% | 9% | 17% 7% 17% 16%
gEYydED

OYbo, 3Y(Qqo evaY¥Yeybq 99 asol 0 )

Ni goydyb pbpgddgqR, 3FEs 30 9Fb B & | 8% =t = Lo
Nndnn oydqyyiy ¢EyeEQ dEDE!

ceoqEaqEDb EKFIEas e¥YyR, (qEbJdERf 8% | 11% | 6% 4% 9% 12%
gEydED

YEDEy DEyfroodgbh ogqydgizes {

F EdER ybr aBEQ,s Foddofb Fb Yyydalyw@ | 8% 6% | 10% 5% 12% 6%
P ydyybeybq be eyaby jyR Eyd

YEDbEy DFEyrooad ¢Fbebg evEdsgf 6% 8% 4% 2% 7% 8%

Be 33d3Iy8 . 6 ABbg € 33eqQyyd FEIIEFDH dc«
OY3: yojoob gZoaoe sgodafwe nabaqiifln, R be o F 6o Fy £

gEeYp o0da3Y¥Yb(QqQ ¢EydeoasadEb fadEj, poydqyyayadyy dsndi
dqodonRaosoakle) K3z EgEydED be QqEJEE}] YyBbOoOBEEYPaOod3
gEYyNB.ED} ayE o0eY¥Y(qgb 42% be yby o55da¥Yyb eFaqaEj EQ
nbAqgiEybE. dYyoyydEeWy sFdAU¥DE ydyjoyy, yYyoyjoyy
ndongREydEbaoe be eFEdEj QuEE. eadEFEI(QEe 9090 ydddya
2p o9EDbYejRy e€3boyy 9FEDBYa3ER, eydyij eofj E3EEDQ ¢E
38% ¢goavrvoa 10 e33cy( oo oBobgyb €4F bbdan Fg Bd WFaR ybyy.o y j Qy ¢
gni nnA81DEdbg €33e’33qQYyb 49% goarvroe 2 €33ey( 9o
e3PpPjyy o90afrFER EEydED EEybE. ¢FeYp 0d3Ybsosoy ¢€0a
EFyaj Eb d3dqx3adyb, frEbFaeYyadyb o909 F €3e¥Yy fodEij
ydqQ¥a ¢éEybE. AaEbjoyE o0e¥Ydgb 45% bc Yyon osyqayyhb
ceEdcsoeoafeEQ nbqmd @EBEyS B wordng oydyyjiyy ¢€EyeBEC
odqdob ¢EEFEydEDB 90e¥Yoadoa(q j Fd3-18EyEHHEMHDgEgERRE . QR AQFE
gEyeEQqQ ex3dyyjly jdoeeeosyy od3Yedob ¢Eye eEDbCaEjE

afEdyjb EbeEEdEa o9FoFeoays 3d (d3b jEJdIdED be dEDe 3?3
pqddgR e3ayyb E3z ¢gEydED y3IqEa ¢EEyDE. tY e5de7
edagoj qoodoy jydyb EjoeoajFE ¢3e¥Y8 DHAOgReIEAR HAY
YqR ¢EydED bec eFEoj Yyb nbdnd €EybE. ANaEDbj ayE 20¢e¥Y(
Yydyyayaj 3y gEyQaEEdEE goaR cesadEons oydyyaya

>qyd¢giieYyb bees 33jyy Ea(qERDBEWIENO@(OoRI EEY W EDS ¥

CEJqYDbI8BDEJDdDbg €33e33dQYyb e€983cqQ ¢Ebebg eEdoghb +Ec
ceFdYoaR ¢gFEyi EE bc 3Fe¥Ypnp o0d3Yb (qFe EodEQ e FaQqakBkij :
¥o. Yanb ngndnn oydyyiily ¢EyeBEQ JdEDEodEd} 3y ¢€Ey o

59



m@ Mongolian Marketing | 2 perarcy pARTNER

EE Consulting Group ]

pOAdGe AAYy? dAOD

pnbjnn EoOyQHERD ¢o0¢e Yoo (oen B NR ¢EEyRyy. €CydYyiyyd
€e0ago0090y fEaYaEDQ ndodnb EéEyqFEa ¢Fji E EEyi EE ¢€0a
FRagj e©Yye DECEPRB@EOY v©33(033qYyb €983cqQ €Fbebg e Ed
be d¥bewagoosoy ydddyad ndesnj ¢EydEa ¢Ei E gEYR ¢

C3dbYf FFeYo od3bg ecFadaFjfFqQ 7dsgR gFydFb gFy dFa,

_ - .| bdof L dob eyd
yhesna yYy| oa bool doeasgzendooa
¢FeYn o0d3bg € FadaKkqijgdHi pjapd FdF d
2d oybjYyb £3360330 UdoR gEye 43% | 47% | 39% 45% 40%
ayY doeYKEa odz>¥Yb(q €EydeoosaadED
dyosjyjQqya (f3xy ¢€oad, ¢€3Qq330Y]j 39% | 43% | 36% 38% 40%
gEydED
YEbEYy DEyrooQY¥hbadsbydiaRyyjy
e3bosyy 9FEDYa3ER eydyi eoi E3FEl| 38% |46% | 32% 41% 36%
gEydED
YEODEYy DEyfrooqFEQ qodoobRYadohb,
rEbFaeYyadyb o9 F ¢€3e¥Yy frodFEFj | 37% | 44% | 33% 39% 37%
pgddqRyyd YdR gEydED
Nndnn oydyyjy €EyeEd +18 Ejoad
o0eYoadoad | Eds gFEydED 34% | 40% | 29% 37% 32%
tY egndenb YoBEE. @oaarFe o9a. |
eoagojgoodoy jydyb EjoosajBE €3{29% |34% | 25% 32% 27%
bEyroadEQ YdR ¢EEydED.
ZooadEpnsz py(Qqyyaya jyqj Yyi oydqy
oqydgiieYyb boos 3jyy FoaQER g 28% | 29% | 27% 24% 31%
YEDOEy DEyrooQ co0d¥yb rodEj, ¢
oFdFFaj ooaR ¢gEydED 21% | 24% | 18% 24% 19%
YEbFEy bEyroo( obaFyb eoaqFaqFFE| 21% |23% | 19% 25% 17%
YEDEY 3q oybj¥Yyb e£33eQ33QqQ bEd
dFQFEd dFpnpeab Fjoasaj FoFEy ®©O2boq 19% 7 23% | 2% Lk
R0 9FEb¥Ye eByj EEd Ybsqdbys, 3E
eoa¢goj QoR, gEyoaj¥Yyb eFEdYoxHBoE| 18% | 22% | 14% 20% 16%
gEy dED
Zyddyy Dbr3jyb rodFj, €983Y¥yb op
j ydyb Fjooaj FoFy pnpqddgR pEbBEYy 15900 19% D o e
OYbo, 3Y¥Qqo eavYseybh(q so9jao0aabF
jydyb pnqddqR, 2EX¥JROEFFOED ¢c3 8% | 10% | 7% 12% 9%
Nndnn oydyyiy ¢EyeBEd dEDEDdE
F3Fas eYyR, QFEbJdEDL QqFe opbj g e e Ee S o
YEDbEy DEy+roeoadgb agqydgi’zes odae
UybfraoFEEQ, o2aob bYyoydq oFEJqEEDE 8% | 9% | 7% 6% 9%
eyapyR Eyaj Eb d3iddiiaR ¢
YEDbEYy bEyroaQq gFEbebg evEdsg f|l 6% | 6% | 5% 6% 6%

Be 37d31y86/.’0£20(?bg £E33¢eqyyd FIdEDLH dc¢
OY3: yojfjoob gfoaoe so9dFo n5b6Qqrnd, SaFFb £Zoaoe 9c¢

gFEeYn odabg eFaQqoaEi EQ ndongR ¢EydED ¢Ey(JqQFEa ¢gEyde
PoaZEEDbERFEEOFEd €09gb €33¢Q330qQ yby 975da¥Yyb eFaqakij EC
efde3soesafeEq 10 j Edoey cdbuayydéYes @HEFABE FERFONF £ o
2dob booj ¥Yyb €33¢(Q’330oyy eKFdec3ooaFeFE(q 3Fe¥YnD 03
Ynb dooasbg bOeBoyAdI EdE, o2dob deoas3zEbQq EFocEJQE;j
€eo00¢0f qCQoj 99y €2a¢g02090¥%¥jo0090d Yar’ ndone pEi EQaEas

60



m@ Mongolian Marketing

EE Consulting Group YOUR RESEARCH PARTNER ] Cpo A 0 e A A v ) DA O B

avyqQ e33dqiPHqysyndayyb 3FEe¥Yn od3bg eFaqaFjgb eyyd
ydyeYyj o90qdoeoadEb. Objyeyq ¢#n53engb 13% be goroe 1
2da3bg eFaQaFjgh EFay¥Ybq be gdymiiyyelYégdy asa Qqy ly bd:
gEyYyQoaBEdoa qoR ¢EyJEOWEAFTFBE>0ED e EdIFEa, 31% be yC
1-2 be 909e¥Y00aqoR ¢FyddF b3 ogeoYio 2B s oy be 9FEdqs EEyd

eqEFoWg Fe Yo o0q4d3bg e FadaFj FJq bEyrood b r71qdo7R £EFy

Aade be 3 soecvYEbBZob¢ 3¥0eYoadU3hd be s202cY0a
B56 be 950e¥Yo200ad@3® be 90e¥Yo00q@H0 be 90¢¥YO
m10-15 be 902e¥YoaQqdohb

Be 33d3Iy8 . 6 ABbg €33eqQyyd EFAdEDH dc«

OabQRYaR K33 3rdya 1 e33ey qoabqREEd 33D Yeyphe Ynoa C
F3yb 3f33ayasyyd fEQaEDb gEAVEE ac Bl jFEEHE 8¢ byudb.g vy Ay
€33er3qQ 4.43 9090¢e¥Yoa(doasoy 9FEKEdJd3s> ¢gFEydEDb bec eFEpnj ¥
17-18 DbEdbg, @woaEFEEbgEgKEEosEd e€0209gb, o0dob doaoasabg €2doo
yddQyasyy glayj goaR ¢EybE.

C3dbR0fifsF e Yo odsbg cFadaFj FQ b Bwrogo G iyad, ] dbaZpib g¢ #ys3
EFydeaFFE(

_ . . 993b
Z3yd yEdbg g¢3ayj aEydeYc jbnesn%
y Y
y yqu Cgpy . 1314 1516 1718  ldobldo eyq
Y1 Yj‘bEds\bEds bEds boaosF daos £€2d929
3.7 3.52 3.87 2.37 4.12 4.43 4.26 3.27 3.98 3.70

Be 33d3y8 - 6HFBbg c33cqQyyd EFdEDL d:¢

Z:33eq33qQYyb ¢€FjFEjily €e93c be 3Fe¥Ynp o90d3bg € Eadak
ceFdoaoadEb. dbyj 3ya 3Fe YD 2da¥Ybq €33¢Q33qYyhb E
20 D6 GYoElHE ¢FEyj FE ydeyp eyb gEyj Bbjdye vidQ GiEmyYide
3dd3b | EqQdED be doqEaS EBDObGGcOodqoax»yipgag FogbhebyYy 3FeY
gFEyqQFi YR eEdYaaR ¢FEyi FE €020a 3a0aqdyb 43% be 3a
gEyQF}] YR € FdweyodRyeyEdEEKAQ nd3snd bEdbgeFED byj, b
{ o9 EEDb QqodooRYadoj, 3Fe¥Ynp (QEJdFEons e¥YyQqyj o992a byij .
sFaFEEde oyajoasgi nine be 3>oeka.@padt @bic FodFy A
€n3j33AYy b 58| Wy e Wy Ed¥ d Ye ¢gEydE] j YR eEdYa
cefdc3oosaakeEq 3 ecobeoasyyd nbqaé, bEEdig bg3 G4 Yoy d ce E d
3FeYnp (EdEons eYyqyi f YR eEdYoadEb bec eEpnj Yyb 1l
QFdFEons o0dob boosj¥Yybh e33egRRrRAyd Ye o90e¥Yoaqdoj i

61



m@ Mongolian Marketing L o L
E Consulting Group YOUR RESEARCH PARTNER | pOAdGe AAY ? DA 0

eqPoMexZy b 3Fe Yo JEQEFpns Yy dQyf £oaoe, ¢e3yd, bEFEdIbg
30 o9FEbYe ©3bYy 3Femim QGE DB OV beeb Yy 3 Ee Yo (JEJE

57% | 58% B2 64% 61%
43% [ 42% [ 45 36% 39%

VYyo Bdyj asBpYyj 9yhB-14 15-16 17-18 ma L dob]l dob desewq
bEdoEHPEdoEHPEdO By bookij €02d9o292a

Be 33058 b6FBbg €33eqyyd EFEFAdED d:

58%

42%

) 9QFaj EEbg e3dyybq £33e(q33qQY¥Yyb eEbCaEjgj o92dode
eEodFEi QdEDb €33¢033qQYyb 92% bc 3Fe¥Yn o0d3y¥Ybq rodFEij
jonpQooe, nndY¥yjnn Yayye 3IYy jydqiyy dEyb gobdoe
eEoni Yyb nbdQqnd ¢gEybE. 3IRbYy QEdEE 91% be (dodooRYa
qooe be e¥Yydyb dyojyjqaxxqQ e¢EE dEyixy ¢EyqEi | yC
gFEi E DEdbg £33eq33q eFdEE eybFasjxyjyyidFFEreceFdde
FEYyDE. dYyoyyd e3p0p33d¥Yyb cEDbDQaFEjgj nndsane ERa:
GEEdQoE} FoEBy gEybE. CZydqY¥yjyyd £€33ed33dqYyb 87% b
bYyoYyb odob fEy Yo jydyjoeyy dEDEa byjayRe ¥iEwhe
eEbqQaEi B ¢gEyj EE goadoegj snnbne 3d q3bj33qQ eEdaaad

Z33e€e’33qQYyb 33% govyoae 10 €33ey 92990gb 3 be dEQE(
rodYaadEDb popydqyyayasyy 9239000 95FEFEdEaqQqFE;i, 34% b
3Ee¥Yp o EIGIRA gdfyegi eBdR ¢gEydED j YR eEdYaaR ¢Eyj
bEdEDQ e3dyyjy €33edqY¥yb dysjyesyd dndni bnannsy




m@ Mongolian Marketing a o L
E Consulting Group YOUR RESEARCH PARTNER [ chA deAAy 2 bA O 6

eqFoXe FFeYo o0d3bg 9FaFFde ¢€33¢d33qQYy b ¢ FbdqaFf F
“dYyom3j 3y ZyaR pydyej3iy €Eybi

¢FeYon ods>¥YbQq fodEj, poyQqQy
dEyb ¢godoe eydyijo

%
OodooRYadob, eFEdqEFEagh ' j
byj bYyj] Qooe be e¥Yydyb 80
gEy QF|

¢FeYn o0d3Yb €00 e€93Y¥Yyb 9
odob fEy ~rop 9% g

YEoEyi Yboaqdby

f Yezzdq, EJJED

sE3c(
codsoaadgi fn3enb ¢Y
gy QuEEd 920¢e¥Ydoeaa

HEMEASARR U  o BE
b e¢33¢ 03
AR P LA e
| EQEd dEopoaabgij dodsFasz>¥Ya

FodYoadED pyQyyayasyy s 60% o

Be 33dJFIBHFABE c33eqQyyd EFdEDH doqk

YEDEY 3
2d3Y




m@ Mongolian Marketing

EE Consulting Group YOUR RESEARCH PARTNER | cpo A0 e A A y ) DA O B

5.13-18 Yy A;y?2 €¢33¢0330006y /Nt OCoen])] €A
At eA Bt Be] 6006e AT Oe 68ALZ0 LayA oYXOBA®B B 6 B 6
AEOAe | ®EAe

azaj Yyb eceodEEDj oy 3d d3b

o ¢EFeYn o0d3bg qEdEpn9s EQ 15094 nbtbc befoyw a0 al(Pg beer 3pecy q 9
Y3yi, yedyy eyaRO#aBYiNRELBY be a y3yj, yedyy
goaob €33¢033qQ €920dobqgbh oyajoas3o2a, eEdqYas3EE

o0 JlndYyijcEmi EEmnEdYajodDuU goavya 10 e€33ey 92090ghbh 7
gaoeaoR EFEFPHHEBIYIOH £3333qQYyb €936 9qgeboaoj¥
pyqayjyyd eFoFEEd3s> boaoasd 33jyy doacecR 3EEej Ry ¢
0da¥Ybq ndYy¥i g Yax’xy Eroeaj 3y ¢dHy OEGRRAMDEY & vy |
byj bYyj bEy+ EEdEE cREdERQYLAEWIEHD 3gBEEDER Ay Ay
O2ydoa322j909d 20 eoeabeosayyd Ya3x3x Ye eY¥ydyb €EFEyij
efaQqaEigb {20 sndenR gay ¢glayi beygdppel9 Eof
gFoFaji EERooaaFas, face recognit o opEojdryd g o & o
fydyj Edioeoadygj EeVEE¥OFEeEDJaEi B ¢gEjFE

o0 €33¢q34gwWybec only friends 90e¥Ydjoo90y%jo20d a&qY¥
2dooadEEEJdYDh 23% g€oaroe 4 e€33eyd o999npgbh 1 be
P YRYY.

o ¢yb byjyb yojyyd didjuyodydsjyEdya F¥oedya 3
90(0dooa ®BhSylely Fovyo 2 e€3b 99090pgh 1 HhoygREFYYPYRYy
YE} EQs 33 Q33@wwWcq Yyon o92eg¥02adoaq yoEd ecEdYs
ydyeyy oyddyjjy EEyR3BE¥YprQEdBEY 36% baddypyBdE]
goa 27% ¢€ovyoa 3 e€33ey( 92099n0ghbh 1 be 02dos0200 oadoi

0 ZR3e€qQ33Q¥yb b o9 EbYejy ¢€e3p0D33dosyy DEyr go000c¢
eFoj FEaEe EQ cFojjYRyyyzoRlRBRdDYy QEJEE 68% be ¢god
eodses ¢Y3>Yejy, eyydoayej #FZo#Ey & ymdymnd ¥R RA Ryl
byd 917dq €¢BZaqdEb, j39jydyb eods, pnpqddqR¥Yyji ¢«
pydqyyaya EI3> 3FEFEe 93jyyeji3y ¢€Eye, 51% bec 3E
fydji Yyj bydayayy.

o ¢EFeY¥Yon diaRyybq e33e¢d33GEfGRdo r GEIBGREEFI Ry y b (
3Ej Yyi +fEdsoeosaFe be ynEodddaadRadEw vgo dde geir R
999pngb 9 be b30bYy ydAEHEE Yydo QFgayayy. 3I3b¥Yy
€33ey o999pghbh 8 be yQqEd} EEDQ odoe, j6d% ofoskd:
eonece¥yoqd rydyj Qqyajysyd Qoffgbs $8§&dhaYy¥ahyd
dob¥Ydeoajxy ¢€2adoj, 50% be yyR EE3I, jyd¥ybey
eFdYoaaRyy.

o Obsqdbys¥Yyb froe¥Ydosoy eydyjayy, €eod ¢eifbyBay¥Yo
odabg jyons eydyj, QqEdEpvmdcdRdBEDEQydyraygd
pydqyyaa¥Yyj 54% bc oq@FEyOEYYHE] HFYDE]j oa do I Ej
¢FEyQFj j YR 53% be cEdYesaRyy. Yjgb 52% be yby
¢EyYyDbE. CEJQYHD EDFive QFaob bEyr brngeqnnpdnn yby s
50% ¢oavya 2 e€33ey( o9990pgbh 1 be pyQqyyoaya EJIQE}

64



m@ Mongolian Marketing

EE Consulting Group YOUR RESEARCH PARTNER | cpo A0 e A A y ) DA O B

YboqdbyosYyb 33ya3Yajyy €FEyjooaali B €Eyji EE 90a
Nt ne@BEJJaEi g ER dff RROWE. )

0 233e(q3g@Byryb Ye oy qydysalyfjoEnyed BE(®%p¢ £y OF d B
9qaq3Y65pyRc ¢ Ed Voo (oi EFEdes 60% bec bEyf bne
gEYDE. €3ydY¥Yyb eade( byj yoaj BE ¢Eyi EE bc 2¢eY
eEbCQaE} B en3j33doyy eEdecsoeoakekEQqQ nbqnd ¢EyDE.

o Ekids. mn, happywebs. mn¢ Eywdleyg o ddZBp abeY3%a ygaoyed Y
10 €3b o999pnpghbh 3 boc ¢goobos Y7RO % Bgyad¥ileb 10 €33eyd 99
gEY} EE} 3y EEyDbDE. BQil¢ydEdBgo g ad@jsha EFEF G R ¢ b (
godFEqQ bEdbg ¢€3ayjoyy eFdc3ooaFeFEqQ e€Enj Yyb 15bC(

65



m@ Mongolian Marketing

EE Consulting Group YOUR RESEARCH PARTNER ] Cpo A 0 e A A v ) DA O B

a’laj Yyb (Qyajydybjizxy 3d (Q36b

] oQFaj EEbg 3d Q3bq cFEdEondFag@y difhRs EyvR Fohxubg G
ndodbfoy r oo B ® % be g€orvo 10 eI ypjooygrdlyyb clyaR ¢F
OnbjnR 15% be a y3yj, yedyy eyadyj ¢gEyjEE be ya3)
Oyaj 90320, ¢t FEdYas E#H#E wifbliF ool Rayaa R EEy Db E.

eqEsBy Fe Yo (JEqJEpsEQ /dodgb socYpdyEFrad y3yf, yed

Yy B3j 3 /ZyaR oydQyej3y ¢€F

Be 33d5y8& b6HFdBbg €33eqyyd FFdED d«

ZydyJ3d 3FeYon ecFadaFi FQ bEy+f 3Ybe 1n5donR €oarmRi 3y
FI3IFeghb 900 eypQqQj ¥ PpQEo G330 EeEHI, yyRQyy ¢ EDQED
eyedqyy ¢o0QY¥Ys ¢gEy(qFaQ y3yj, yedyy eyadyjijiizy €000
Yy3yji, yea>33(QqY¥yb ea83e( £€33e(33(oyy oEe dEyb ydYa
eYy(Qdydaye¥Yyj ydoyaryR [FE/Eggs) DGR MY L F49 % be ¢
€33y 9990gb 1 be 3Fj QEDBG e F QGHDW , b c3 8@ { bec( ZOHFE ¥ f:
99 Fd ehamF oj QoecooydFEddplhy betb.3 6 Q -1 B EdDH gelBb y3Yyij, Yy €
£33 qQYyb 9o0daEnpRYyb 10s8FmGER] K oa/pb Gpdu ¢oB yJoEE ¢ 90 a
Y3yji, ye, ¢gEje dodjEb c3inpiaREdaqagayycEHhGyE] Eodo
Nndnadqagyel 81 DEdbge b FdooqaFEE eybq 3 eyayaj 3y
FRYj aFi Qo EE.

66



m@ Mongolian Marketing

EE Consulting Group YOUR RESEARCH PARTNER | q:)o Ao e A A )_/ o) dbAo 6

eqFPoMg Fec Yo ¢ FadaFlFj FqQ bEFEyr 3YbG ngdosR £oaro6f 3y
eybq ¢ Fbd{qEez wEyEd d

EBdyj 9vBwYjoyy
73%

53% 50%
47% o 44%
037% 36% 359
30% 3% 30%

20%
10% 10%
5% 4%

F3, YYRE] QEBEy bnaﬁﬂe 108 o9FAe, yiOBoqdbyosgy®#Qq ¢Cyb
eEYyDE SquEs qu
ClYSi 3y
¢ y b E

1% 2%

q =
Eei

Be 33d3Iy8 bFBbg e€33eqyyd EFEFAdEDLH dc«

| EyeEFasEy j YR gsyaR ¢go0a02eg 3d Qq3b j EdJdEDb be £33c¢(
99 Fd ¢Ey(qQE}] o9FoEEd oydqyR ¢EyaEE.

] 9qQFEaj EEBbg fodY¥Yajod £€33ed33d nnddqy¥Yyjnn 3Ee¥Yo od
sFaFEEde bpydqayj, oyajoaes WFypHEDLZEBPEFEic3dy@ads qid?
3yaqaxiBEaAyYyyg be eYyR gEydED, pony(qyR ¢Eyj EE ¢goadegj
10 €33ey 929090nghbh 7 be nobng be eyb byjb¥Yyj daoear:
sqeboaosi Yyb oydQayj, | EAEEHADp EFRdsb Yooy quikyyy doac
950¢eYoadoa ¢éEyqQEj. I3bY¥Yy¥j o90(qdooaFeFEq 65% be 3Fe?
330bpepds 3jyy do¥gR @dHYRyynn eEoj FEaFe fodYajoo
bEyfr FEdEE cEdER ¢EydED ¢FybEQ] VIV YRy aRaAT #FQPFFq !
O2ydoa3220j9090d 20Ygcobepdyhn FERREFE} EEd ¢ EdqEeFQqQ 3FeY
foa ndengR ¢goy ¢layj be 2eYQ Bomp cggd I FE oIR FEiEH Y &
sodEn nnd¥yinn eBoj EBREceE EyyWEQa pedYyg @EXNaR EEybE
€33 @R BFE9KEs €EKEosFaj EERooaFas, Face recogniti-on 2
aER ¢oaoejy ¢oajoe rydyi Edjoeosadgi EeYjaER ¢EEyi
gaosoeaoe, dgqseoddes eY¥ye fydiyyd Edj oZyDgB.byb Yiye ayg y B
3ya3dqEa ¢oaR nbjnpddbyYy JQqEdEE be EIQE] EdjE eyDbdR
9dc(d3>YakEb dydj Yyaye Edi E fFonpoeoadgj FKEeYjaFe o9FaEE(

67



m@ Mongolian Marketing

EE Consulting Group YOUR RESEARCH PARTNER ] Cpo A 0 e A A v ) DA O B

eqEoXy Fec Yo odaYbq fnyqdvygpapjomg ir Ed¥afjzyd e VyR gEy.
67%

¢yb byjbyyj ¢ o JEIONRINENESNEEONNNNN 55

76%
65%

yoeos 3jyy do HCHRINEIESGIAEINNNNNN 59%

70%
62%

yEyr EEdEE ¢ £ (EERINEIESOEONNNNNN 53%

71%

42%
tqeogport)(e Yy R ¢ IO 42%

42%

Privacy setting-qQ s 5d3aas oqaeomb }33’0/8 ds
26%
be fndenb nndsesnn e ;

41%
_ _ ] : 2%
AoEd snenrano RyBAEEy | EE i arkaielR 0"
& Fy d Wlihere (You're Logged In) 35%

2 68FKEosE»o ¢E9E0jEERaaoEm%f‘)f/"(oyyo, i Ed

ao9dFEEd ¢FoFaj EERo 26%

Face recognitona b s d EE e ¢ o v o tag-3 ﬁ ?;éoé]q

aER ¢02000¢ej 3y #00ij 19%

13%
ge 3 eYyR ¢ ESNNERE isvy

9%
Be 33d3Iy8  bFABbg e€33eqyyd EFEFdEDH dc«

] 98YFEa od3¥YbQq nagdY¥Yyjinn e€Eoj EFaEe, eadYyb bpyqQyyoc
eYyedqyy 90e¥Ydjooj) a@HajoBED @ For El®Ed Ej BBBO Dbecy 3cend 3y3 df
90e¥Ydj 0090y%joo0d oqydg’lze, YbdoFji dEpbpgbhb e0ds o0dosa
s5a9snghb 1 be public so0e¥YdjinodayodaadeZodBPB ad¥y QY jy F
goaob e3ydY¥yb e03cq yaj EESEY b yepgg HRAG aigy WIdIED | g
cods o0dooaFe eEDQaBEj B ¢€FEiE fydyi bynlyd dRdb geecADE i
me 902&e¥Ydj 2090y O0dooaFe eEbQaFij E ¢odF (e bHFadbyy d¢ 3/p
gEYDE.

68



m@ Mongolian Marketing L o L
E Consulting Group YOUR RESEARCH PARTNER | pOAdGe AAY ? DA 0

eqdFaoXg 2 YF@g3>Yb(q 60ds odooaFedEF eYyqyjs o902&Ydf oo,
By Yy o #13-14 bEJdoFEym1516 bEdosEy 17-18 bEdsEy

45% 45% 48%

41%
13% 199, 14% 14% 1306 14% 139 44,

III I 3

Only friends Public Friends of friends Only me

Be 33038 6FdBbg c33eqyyd FFdEDH d«

23% 25% 24%

JJo b rgex a ybjFoy ¥ o0 Qg be n HaYyBM %o d o o a djFebs Edbd ®» R @ 9 o addji|b] i
Ej oo0j FoRyFdyofEy A¥D goaoehyhbdyaFEd¥pPqAEH YD yoi yy!
gya3dya yoEd eEdY¥a 33yadya 33f33adyj ¢o0ad2egj o992ddas
f3jyyd a ode¥Ydoj jyR eEdYesaRyy. VYEjEQj3y €33¢d3
3ya Qo iaye ydyeyy pyQ@Hwiyi ¥ph BEJREE3I6WODc dndnj

odoj FEQKE} ¢€o0a 27% govyoa 3 €33¢ey( o9 adlosg bb Fld bbge e6303dead
eadcq fjyyd ode¥Ye ¢ FEbQaPlj8E bnbdpngd Ed E ydQiis j ¢ oday 91
eEbQaEi B nbdnd ¢EydqE] ¢EyDE.

eqFEoXNyg ndrnf dysjyjqyadq 3fr33a0dyf cF4dY¥Ye 3yadya, &3,

“yYyomBdyjosy®Bpnyjoyy
55%

0,
1% 47%
45%
36%
32%
26% 27%
22%
16% 19%
30/
10%
8%

63jyyd ode¥flafgj dyejynald¥yp ede@iilﬂrﬁqbegi CEdEEZd d i
adsj FQE}] gavo evoDD(Ubho EHFEFRY ;]
goao0¢ej 3y ¢€o0ajfoe

Be 33038 6FdGBbg c33eqyyd FFIdEFEDH d:

LY nndy¥yjnn goeddqEQ 3EeYo (JqEdEpnosgi 3f330R gEydED
be i3y, T7@FHYR mEy®BJ] 3y, 3% be goadqEQ 3Fe¥Yn JEJHE
be eyaR oyQyejyy gEybE j YR eEdYoaaRyy. €3ydyyd fE
3FeYpn QEdEODR 33f330R EFEydEDb ¢€o0a o0eY(ugbhEygdadaghaseoh
byoyyq RY¥j EF} GER ¢EybE. docEya¢Fa, @aEEDERFEESFE(




] Mongolian Marketing | 0 pecparcH PARTNER | POAG e AAY? dAO D

E Consulting Group

byjybQq sEeYo (QEdEps 3f33adyb jydjyy fn3ennddnb
IF33@Ry dED ¢EybE. Ynpb bDEd byoyjQqye osodEn eyb by
bypyj QyR ¢EYDE.

Z3db M) 9 fFe Yo QEqQEpns eY¥Yye eFbQaoaFf F £Foaob pydyyaya

J Ty g3y d yEdbg ¢3ayj| aEydey
17-18 .
bEds

AaYIEE by Yy 0| 58% | 58% | 58% 56% 59% 59%

ydye¥yj 9
dod3FaREEd
B Faj EQEj

Aj 3 y| 42% | 42% | 42% | 44% 41% 41%

Be 33d3y8 :bFBbg c33c6qdQyyd FIdFDH doqFaj FF,
OY3: yojfjoob gZoaoe so9dFvo n7bqrpd, oaFFb Foaoe 9c¢

nb eyb byj¥Yyj yadQyd 3jyywWdbivoys il EbEedqoXeo nRyajey dcd
FaoFEEd dobdpRy #¥ywjdEHo QdoosaFeFEQqQ 91% be dobdoR ¢E
share e¥Yyeqyy 3byb ydye¥Yyj o20ao0b ye dodIEaREEd by
3] 3y 58% be o9Yyn jyRyy.do/]J/pdpdj yEdy w,ydqgyaayybh
byj coaBajy @EodFE(oFy coa3EFa3Fe ecEbQaFjE ¢EYIQE]
bEdbg o0dob booj ¥Yyb €33e’33qQYyb €903c yby 3fF330YC
nbAg&yi EE ¥o.

gFeYo od3¥bq nndvyYyi e¢Eonj EFEaFe 33dbyyd yoEd yoEd
| 9QFaj EEDQ e EFodFj QdED £33eqQ33qQYyb 74% be 9FEbYeij 3
ceFonj EEaEeEQ e¢Fonj Yyb 30cFa j yRyy. Bby bc odJfmjoudED
FdooaosoFy bYysyR ¢FEybE. 33bYy QqEJEE 68% be ¢god
eyydayeji iy ¢gEye be nndY¥Yyjnn eEoj EEFaFe 3yadya jy
{f 39 ydyb e0odso, pqddqRYyj gaosoeaoe, 54% bec3BEBEgD

93jyyejy €FEye, 51% be 3FeYon eFyj Yyb boaoasd3 33jyy o

Y
9

.




m@ Mongolian Marketing | 0 cecearcy paRTNER | pOAdbeAAy? dAGS

E Consulting Group

eqEoByY Fec Yo o04d37Yb(q pqd¥yf g cEof EFafFesndpda 3 3dry,

74%

DbEbYej 3y €3pnp33doyy b 66%

82%

_ 68%
asdQgb byd e1dQq eEaq 60%
syydayejyy ¢gEye
76%
_ . _ 55% .
yyd o9nddq eFaqdEb, | 39j JaARYY |
gaoeaoe

64%

54%
Rbyb ydye be 500odeoyi 3EFEea
; ; 46%
93t YYeiy €Eye

62%

51%
¢FeYo e€EFEyj Yyb boaasz R A8%Y €

54%

63y ¢od ¢€Y3zayj, 6692dboj 9B8%, e rq
sFpneY, KEdeY(qEb dojossad %3 ¥YJdqo,
2

aqYo, fodFjos co0QEd 3fyej iy, OEdEEE] 3y $EYE

yyd 917dQqQ €¢EadqdEb, §39ij Y% o b sod-g,vy_s
pqddqR fydj Yyj YYR EE3, 2Boj EEaEj s"FE i oY
y £

R
eyaR oydqyij Qy 40% Boyjoy

Be 33d5y&  6FdBbg €33eqyyd FFdEDH do

gEeYo d3aRyybq e33ed33Qd ndnde JabdREEd 4 3EFEj Yyij
3Fj Yyi ¢ Ed3eoesaaFe be yomEd ydddyasyy ¢€o0a2egj 990
s99pnpgbh 9 be b3ydb¥Yy ecEdEE poos(Ee 8yl Gwmwvy j1l 6bbwRHE ¢
8 be ydQqEdi EEDBQ o1do ee,R 3H% Bowawgb 6 be | Ed o99Ed,
Qobosoe ydddyaYyjCEmy dFopdyyoorwyg.az3esyy 33d (d3b be
dob¥Ydeoaj 3y Howdbp yyR EEI, j ydyybeyboyyijyy ¢E
eFdYouoaRWYyoyyd 3Fe¥Yon od3bgij FN3 foeYdosoy eydyi
brnannesyy ¢920a9¢ be eFEdqFE] QER ¢EybDE.




m@ Mongolian Marketing . S o
EE Consulting Group YOUR RESEARCH PARTNER | cpo A0 e A A % ) DA O B

eqFoMg Fec Yo oda¥Ybq oaob 3Ff Yyf rEFEd3oo0adbFFq o03Y(q.

89%
81%

>o e > N
0 o > w
&% 51 60 - © cMae O
> B% @ Mo o
w s () 36% 0, ® ©
™ o Ie) >o 45% 4% 40(3/0 o
o W (] = 0o w
@ = w o ™ e,
® o o B o = = = 29%
(9] - o @ o @ > > W w B > @
(o] - o O o Qo w o - > > @
o @ o > o CRe) S > >0 « a
1538 Q ‘o > D (¢} Q >0 .
« >3
o - o - > @ - Q' W..o
Qo o o T s e >
= ™ . w - o <o = W o z
N1 - o - " o >o — @ Q > o
w oz o . > = O T ®
- o L ® - > @
= > © o o w ™ o o heo] >
> - 5 © = o oo - o o - o
> o > a © ™ O e} - o »E >
s N8 ('D:- =
Q < o - O - o - o >o o
o o O o o B M o ow @ o
o >o o So ™ . o ™T o
> =T o X o - > = P
B & >o —_ 0 = 1§
[P > o
[N

Be 33d3y&G -bHEBg € 33¢ qQy W, FFdBL ada

ObsqdbysYyb froecYdosoy eydyjoayy, €o2d e£gbngga, eydey
eydyj, CdQEdEpos eFEeFEaosE(Q sndonennd adc@Gavable oydijd?y
FIQKEi ¢EFEybE. Bby be €33e¢033qYyj 3Fe¥Ynp oda3bg Evoaa
FRasoa( 3d Q3bq e3ddyb ¢goaoegij eFdooaaR ¢EEybDE. C
9de(aYakEb dydj Yyaye 3Yjayayyd oy Gdyy aikd, EIWGE By
53% be eFEdYaaRyy. VYnb 52% be yby oFaFFdJZE bW yRboja
QFEEJdED ¢€KFje ¢€o0aob bEy+¢ bpnpedQnndnn yby o9FaFEEde by
sesngb 1 be opydqyyaya EIQEj] | yYyRyy.oji @EQj Yoycb YebibiqH
Aya3xYeFyyooaaki B E¢Fyi EE 90a yby o9FoFEFEde obpy(dyyaay
e3dj3zaye eaydyydyy FQoEb cEdEeceFE(Q o0eY(dgb 62% be
gEyeEQqQ en3i33dqYyb qnbj nR 45% Rec be nyepgyyowe 3B QEF
EFbe EEdEFEa eEb(geoaaR, 3Fe¥Ypn o0d3bg 9FaFEFKEde obydyyaya,

72



m@ Mongolian Marketing L o L
E Consulting Group YOUR RESEARCH PARTNER | pOAdGe AAY ? DA 0

eqFoXObsqqdbysYyb cydyfayyb¥y o9FaFEBgsy dywd@yyaya F£.

54%
dbgqaqdyY 52%

55%

53%
45%
62%
_ 52%
Obosqdhby 52%

51%

: 50%
Abj Y a2QqYdqQqdED 44%
57%

50%
YyEyf bne 49%
51%
] adj e2a¥yb bY¥Yyijop 93D £ o
36%
Y i 32%

49%

40% 0y Yy o
FE] QFEj Yyb ¢E BI%E E d _
29% Boyi o

ObsqdbysYyh
gEY} o9

179 .
K -15%4’;330“ >
aREd

a 19%

4%
Bby o9FaFFEde onYYGOIw% B3z sEQQE} iy
3%

Be 33d3y8 6 BEdGbige Qyyd FEFITEFH doqQFaj ¢

YVEdbg e€923c¢qQ fEQuEDb eEdIFa yoj EFEo9Ry R oMZERYE BE]
ye ¢oaob EbjY o(QYdQqdEDb ¢gFEjceEEJIJEE Ya3z3 oby(dyyaya
pyqyyaoya F3IEFe eceFEbqaFEjiE byonyjdqdyb EEyDE

C3db632f 50bsqqbys¥Yyb cydyjfjayyb¥y sFaFFde oyQyyaya
FydeaFFE(q

aFydeYao

L dob
boaosF

yEdbg #3ayj
Pravrove aag; ve TV TS
bqaqdyvryyd | 54% 52% 55%
AE3, YyYyRyydyy
Obosqgdbysyyd

AbjY a2QdYdQqdEb ¢FEjs
YEyf bnednndini

J] 9dj o2 a¥Yybh bYyjionYy| 40% 32% 45% 42% 38% 42%
Ae, yjayydyy 36% 44% 40% 27% 42% | 32%

.




m@ Mongolian Marketing .. L L

B Consulting Group YOUR RESEARCH PARTNER | pOAdeAAYy? dAOGS
g} QEEj] Yyb ¢FEyiaoaa

Obosqgqdbys¥Yyb 3yas3¥Ya,

¢FEyj ooaaBEd

Bby osFEaEEde oyQyya

sEJQQEj i 3y

Be 33d5y& 6HFdBbg €33eqyyd EFEFdEDH do
OYsyofoob Foaoe 9o0dFo n7bqQnqd, oaFFb Foaoe s9dF

Z33¢e(q33qYyb eEpnjY¥Yyb Ye oydyyaya E3IQqQEj doadj Yyi
aqydgireyyd oydyyaya E3z ¢Eyj EE be eEpnj Yyb b
b 99dgRYbydaydyb. eadFEI(Joj EFEde 60% be bEyFf bney
ydj yyd oydyyaya EIQE} dedjoeoadgj EeYjaER popydyya)
Z3yd¥Yyb e€83ec¢( byij yaoj E¢ ¢€Fyji EE be 0e¥Y(dgbh e83c(
endiyxdekdcsoesakekq nbqnd ¢EyDE.

eqFoHZFof Y¥b Ye ovydyyaya FIFIQEf ecydyjfdya, dodFy,

EBdyj oyy EBonyjoyy
92%

85%
64965% 65%
56% 56% 530
44% 41% 42%
2094 32%¢0,
130/1 11%"5 0 11% 04 QO
l'.l-.ll-.___

Be 33d5y&  6FdBbg €33eqyyd FFdEbDH do

CEJdYa3FE Coagoobg O6oec¥Y3o00a0aFe €odoobg cnjdEyd»@dFEC
gFEydeoo3aeEbn oda3bg hd +f+3ysyy eydyjayyi doadosFaszal
ceEnj EFEaFe, DYyjoYyb diaRyybYy yogqdyj €oaob 3004 dj
gorvxoa 10 e€3’3b 99950gh 3 be o9beYR EgEydED ¢€o0a 70% g€oavx
gEy BEL] yyd dEyolodo @ Fddebeg 1283 3¢ q33d 2dR 3fdyb gEye ¢l
eZdGc3o000Fekq c¥pnjYyb nbQRydZEIivoI 6y DB YRy &Ko B o F
3fr dgBy QFa 7 ecoeabeosyyd nbqnd ¢Eyji EEf (doode | dEaYekE




m@ Mongolian Marketing L o L
E Consulting Group YOUR RESEARCH PARTNER | pOAdGe AAY ? DA 0

eqFoXeEKkI ds. mn, happtwebs. mn d33 94dR bY¥Yysaya oba

yY¥yo

(0)

FhYy B3} 3y

BdyjsyyBoyjosylg-14 bEdABIey bEABIFSY b FEds Eya Ldob D

Be 33d5y&  b6HFdBbg €33eqyyd EFFAdEDH do




m@ Mongolian Marketing
EE Consulting Group

YOUR RESEARCH PARTNER ] PpOAdbe AAy? dAOS

32 B¢Be, BCEPROEIB VA §y? €33@BOdBYO
1. B¢Be, BCLA¥Y®DOOY, t&& y? €Bt BedBB

a3a0j Yyb eodEEDjay 3d Q36b

0 JoQqFaj EEDQ eEndREj4aQdEH cndeyreqWy & o o d WhHE y¥obs.q d b y

o Bayji, yesBrjdYyb Ye FEeYj oE(qEjoqdERBey d@{{YEYHE
pgddgbRqq

o JJ]QndGe b QRFEIZA6 DYbos ¢oavo V2b o4q dzbBf G o FdtRr | K &
13-18 bEdbg €33¢qQ’33doyy c¢EFdc3g&gBEEZHLD Oy b Yo o
fr £d3ooaaR ¢goy ¢€ayi be 35 e€3doyae DbEddbg y3yi,
3 Yyi ¢ Ed3oeoaR ¢EgEybE.

0 J] 9YFa BN Hjaoyb 3 HicHFFEDEQEZEYyI3zayb odoyb 3FEj EF
fEYyj] EE be £33eqQ33xdoyy ydYaBWEE.oaonRYy|] @Ej Ec

0 Z33eqQyWEoooake ¢ AdVojhadbdd aodER dyjf = 3R0bAWyE da Eb
eEQIED ,DEdos Elyey3 7§ Ay1j | YR bFEI% Ebycq, -2BOE dxsEy 1le 3 3
99 dEFE 153> EeYjaoseoa(dFi j YR 18% be e¢FEdYoaaRyy.

0 €33edRRBd, EYyRYybeyy FjIFdodejodyggdn o02fjade, ¥ovgy
3f ybec e Epnj.¥Yyb Ye

0 Z33¢cQ33 B3y DbbceE B Qooe DODEJIEDQEE YboygdboydselBE 6 Y §
bEdoEyj EEdEE Ybosqdbys 3BewibocZREyEFHEIHPE £ ¥EBi Yy
¢EybOEdYMB bBEdos Fy QF E6 94 dback y QUE £ -1251 %D b balFeyUBEIEG
Ybogdbys FEeYjiaoFER yeyadyhb

0 10-12 DbEdoEy ez &@dwdyyi Ed N9 oEED@EEjc Eoj Yyb 1bC
govo BEY EEYyDE. B3yj, ye4600FFDEW % HySE% ey )
bEdos EwG FEa Fj | Enlj ap¥d E3s

76



m@ Mongolian Marketing L L L
EE Consulting Group YOUR RESEARCH PARTNER ] pOAde AAY? bA O 6

a’laj Yyb (Qyajydybjizxy 3d (Q36b

Bayj, yeyyd FEJFe8 dbolIlealylE Fb{3 e7y doyy EEI yyR33(dqYy
s5yQj yyd¥y¥yb ngndddqyybe be 3Fe¥Ypn o0d3Yb, Yboqdbyos¥Yyt
2doa32j43Qgbh 42% be jydoyy doeoad¥b Yboqgqdbyosjxy ¢F
2do20392j3Yq eyd YbosqdbysY¥Yyj eydyjaye eBEbQaBEjE nbC

eqEoa3Be]de Yyb cydyjoaydyj Ybsqqbys, gEydeaFE(d

BpoFEDbEEEBEdo b bocEiryos

48%
2%

35% 34%

9%

0,
ll% 3w 1% 2% 19 1% 1% = 2% 2% 2%
- —

UbY3dYvebeyd YhosqdbRwonqdWPbj oagbYEbEY aodFE(Q ¢YAWs bo
3EeYoj EBMboqdbyo gEYE} Y
€eo00¢oobg
Yboaqdbyo

Be 33d21QqdOLETosEy c33eyddoyy y3yj veyyd |

AE3 yyR33QqQYyb cFojyYyb Ye FeYj aFEQEj] doeYFa pnqQYF
pqddgqbBREYDE. AoEd yoEd doeYEa oqQdQYE FeYi aBEQqQEji |
aqydgz3e, 83% be oqydgizze pbpqddgbRqd, 44% be
eFdYoaRyy. €3ydyyd be €e¢FEdIFa doegYEa pbpqdYE eydyj a
gEYyDE. ByRRREY Pobodyodog 33 pnpgqddgqbRqdYyj 7 eabesyyd,
6 ecobeosyyd, o9Ye 90 18 ecoabesosyyd Yoz’ EeYjaER ¢Ey
eydyjayR ¢€EybE. aze DbDEdbgeEDb oaqydgizx’ze EeYji aFe
ceEdqFEe EQr ¢ @Dy YRYa ¢EEybE. CEJYDh oqydg3zze¥Yyb pqgdc
fFYdj Yyb cyydwdo@dyy@d ObEdEDQ ¢Fj EddED 33fr330yassyy
93Y¥99qd, dbEye 3Eos, j33ja frydjYyb eydyjayy maEED

77



m@ Mongolian Marketing .. . A

E Consulting Group YOUR RESEARCH PARTNER [ chA o e AA g 2 bA O 6

C3db33f 9B3yf, yezx33qY¥Yy b doeYFa vqdYEF ecydyjfayy, bE

Z3yd yEd aFydeYa
35

ByRlexdoay
bEd

41-45 | 46-50 51+ 4 LdoblyY Yy
bEdos|bEds|bEds| P boosk

36-40
bEdos

AE

Aqydgq |

Kqydgq
pgddaqb

Hovg |44% | 45% | 49% 38% 36%
e33j o |33% | 35% | 43% 37% 31% 32%
Obdos Eij|12% | 18% 33% 15% 8% 9%
hYe o 6% | 20% | 27% 14% 10%

23%
16%

44%
45% 25% 34%
22% 10% 15%
16% 11% 13%

b3 Y99 q 7% | 15% 10% 5% 13% | 8% | 10%
| bEY 6 8% | 10% 5% 5%
Evéad 5%
Aacec b

4%

gEYej 3
PEsd 5%
JeEys 5%

) Eab(
eada(
asdEQ
dY3>Ye

. Be 33d3fqbEdsEy e33eyqoyy ya3yj yeyyd |
OY3: yojfjoob FZoaoe 990dFp n7bqdrnq, o0aFFb g£oaoe 29¢

NqQndedarys eyqyb 3FEj Yyj Yboqdbys o0d3¥YbQq ¢ Eds3easa(dFij

€e3doyae eoj E3BEE} f FEd3ooxuKlfEjec ¥day e5 % DicEIIERB} 3 #FE d 2
€e3doyae ecof E3EF} frEdseoaa(KEj i yYyRYY.

C3dbHfOsqdbys od3¥Ybq byj 57qQrds rEFd3oeoadFj cof F3

. | Ziyd aFyde¥Ya |
Coj B3k AR 3 By R PaEEDERE Ldob boas yYyo
30 pY¥YDa gy 15% 15% 13% 14%
£€3doya
31-59 D YD 12% 9% 9% 12% 11%
23 3Fj
343 Ej 10% 8% 11% 8% 9%
4-5 3 Eij 6% 5% 8% 4% 6%
56 3 Fj 3% 4% 4% 3% 3%
6-7 3 Fj
78 3 Ej 3%
89 3Fj
9-10 3 Fj
10-11 3 F
asdEQ | 8% 5% 4% 8% 6%

Be 33d2QdObFETo9Fy cigeypldyFIGgEF; doqFaj Fi

.




m@ Mongolian Marketing

EE Consulting Group YOUR RESEARCH PARTNER | q:)o Ao e A A )_/ o) dbAo 6

Obsqdbys fEdsasaadEj 3Ej Yyys b QRarabiRg RHids opQugc
146 nYbao g3 B E} YV i fr Ed3oooBbYEERHB.1DEdIDbg €e33¢(
eFfdc3ooaFekqQ 94 DYDEZ¥PFEYYDPEIYE BE¥IWEH |i®yiEIBcosoopdRs WE
bEdbg Y@EgEyj EEcZONp N &o Fixg Yyj +EdsossaaR EgEyYyDE. B
3E} Yyi fEdsoeosaR FEy j HEdERoFH o b cF0x=Wg ) goFaybED ¢ ZEo E
€09gb o0dob deoasbhg €02do2a20 ExdqHd Gl ¥3YWi 0 ERe 3

C3dblf 9B3yf, yesz33qYyYyb Yboqdbyosyd r EFEqd3ooadlFf ddob
£ia/jyyd

yEdbg glayij - ] @923bg
aLEl SEGaey bnesna
¢9‘E3VYV’AE:B F8339‘36-40 41-45  46-50 51+ L bdo Ldo  eyd
B gEd bEdstdstdstdsq) bes deosa g0do02
YYboc 146 138 154 207 128 133 124 119 162 134 173 127
¢ Fi 24 23 26 3.4 2.1 2.2 2.1 20 27 22 29 2.1

Be 33d1QqOFTdsFy ¢c33¢cydoyy y3yj yeyyd |

] 98YEFa oYqgyEpayb odoyb 33Fj FEEd §BCcEFWboE Re FeoBWIRElLd F
YYR33QYyb 80% bec 084%bbc EjHEEYYy DL 3 Ej EEd, 17% bc 1.
DqQQYE FEeYjoFER ¢FEybE. | doyb 3Fj EFEd &eeIBHERYYOEYE dF
cobesyyd YoaBR )Gy HZFEs Bjf EEd yYR33dQ EFIEFEd 9 sceobes:
g¢EybE. 06d be KFEFEI, yyR’3(Q doeYFKFa pnpqQdYE EFeYjaFedE
bee33ediidoyy udYasFEe ¢oaon Revbys E B4 aff def BZORA ogoloyi eE Eh

opngb Yo.
eqFoMe Bayf, yzeXBqyydqufF FeYiaFqEj 3Ff, e3ydyyd

Yy Yy EMBy REAEJ

80%

Lo v N, /-

86%

4%

3
7y N 35

29%

17%

ni o [ 1o%

15%

Be 33dIQqObFTdsFy c33cydoyy y3yj yeyyd |
) o8 YEa pqdQYEi eyryy EeYjoER ¢Eyj EE}] ¢EEydsaBEd b

YYR33Q nQqdyYyb 3Ej EEd EeYjaFe be o0dob boosj YybeEEd
FeYji aFe be o0dob boosFKFjos 6 ecoabesyyd Yazx3x €FEybE.

79



m@ Mongolian Marketing
E Consulting Group

YOUR RESEARCH PARTNER | pOAdGeAAy? dAOO

eqFo3B3yf, yveIpTEUYybDqd]YE Fe Yf aFJQEf 3Ff, £EZFydeafF

B dob boW®GEEDEEESE(

83%
7%

Ldoy

nand i

7 40%
15 a 15%

P 20%

Be 33d3QqdqObETosFGo,R3E3YF yeyyd EFEFAdFDL d«

) oQFai EEDPQ eEndEj QdERIEAYY Y¥Raaa@yg¥d +rodYajood
eydyj a3y ydQgjvyj bce 9o0(doesafe ¥d Ve bl HY @B R3I3AYY
be, FEKEE3Ieadgb 43% be jEd o29dEE njdAni jyYRyYyy. Jjndrs
frodYaj ood  Ed oo9dFE EQYaecEDb nj Qni €EybE.

eqFoaZ33edJyy dEFEFs00aFe rod¥Yajfjood jFq o9sdFF i qg,

Yy ®m3j ¥

By R 46% 54%

AE3

Be 33d1gqOLEd9sEy e33eydoyy y3yjf yeyyd

ZyQqyb bEdosEy e33eQqQyy dEEFopje@ify jrsoodQrdasi 2000Rt9 B dizdk|al dofbhd
e33e QyiQ9A; YR B3MEDSsEY G -23FE6sFy 1e33eqQyq osdEE
f YR 18% be eFdYoaRyydB By RdepB¥Eydy Ady o95dEE 15j 3 FEa
eEbQoE} E EFEIooadgbeEEd Yaxx ¢EyDE.




m@ Mongolian Marketing

E Consulting Group YOUR RESEARCH PARTNER [ CpOA o e A A v 2 bA O 6

eqPoFeZy dqyb bEds BEFF xRiREHLEYy yvr 0dqYajf o00do G Fa o09dFEF r5f C

BAEJI MBYR nmy Yyo

3205 4% 33%

26%
22% 0% 23%
18%
13% 14%
11%
7%

10-12 bEd

Be 313d1QqObETosEFEy ¢e33¢cydoyy y3yj yeyyd |

Z3 3 eHH3 , YYRYybeyy { FEd o9dgi 90} 020D 92} aoe, ¥ 9
ceFonj Yyb Ye EEVyOHAFjeEd o99dFEd 90ja0¢e 3yada¥Yyi 6°¢
3fyedl1% be jEd o9dEDb Qqyyd €Fyi FE frodEji, ¢€Y3ayj Y
aqydé¢iqBojyFe 3yadya GHEBHIRAHE DEdcgeeldd | o yo H¥WH Wb B o YAOF
YYRYyDbeyyyyods deFab3 eqQQ Yy Ppa @yEGiydic a EEd c EdEeEQ yaj EEos
Nndnoidagya @oBEEDbEgEEsEd, odob basEjis yby 3d d3b ¥

eqFa3BB3yf, yeYybeyy fFq o995dgf FIFFQQ €33¢dq33qYyyb

3f Qy i 94
AKgydgizeyy -CUH%

Be 33d1QdbFETdP ¥y doyy y3yj yeyyd FEIITED

) @QFaj FEDQ cFpi¥RUTEAYYy FE3I3% bR bEUPpEGY FHARFD Y o
FeYj aFER yeg¢&§yEFE] PR ¢ E@F Wl BZ v0p0@ely feyyss a FR yeyady
bEdbg edIBEJIAEEd ¢od@#EG deadZ@h QuyayidZ dgfa ERYj a Ej QFe j
b EdFEDbYHEHq debydby} ayR yeaye eEDbQoEj E paFEEbEgEESsEd €09
Nndnoidogya @aEEDEEESEd €02099gb €33ed33d 2daob basj¥
gF; E DEdEDQEE Ybooqdbgyboy b8 Yj a ER yeyaqyj

.




MIEI Mongolian Marketing | ;¢ pecearcy pARTNER | pOAdbeAAy? dAGS

B Consulting Group

e qEFour3 1 Qiysdbq gebyydsy f ay R yeyadyb bEdD, gFEydeaFE(q

BpaEFEDbEgEMyEDD DbogRiys

34%
18%, .,

33%
30%
20%2“3 20%20%20%
16%
12% 13%
9%
6%
2% 2% 2%

1-3 bEd 46 bEd 7-9 bEd 10-12 HEJI3-15 bEII6-18 bFEc

Be 313d1QqOETosEFEy ¢e33cydoyy y3yj yeyyd |

Z33e(qY¥ybeyy eydyjayybq frodYoaR o0c¢cFEaFEj ABEJqHbEAEEJ
25% bdS51DEOEDBG i dni ¢EEybE. aBEydeoEEd bocg&¥d EFEa
¢EEJYOn8 qooe bHbEJdEDQ be ocBFEaKEi | BEd o oefads oEG 3 dii
Yaz3 ¢FEFQ¥yd 10 bEJd ©3dyyq dYyaybe bc o9cEEaFEj o9

eqFPoMez; 3y fFaF; o9Fd Fr3 5njqrpf bFdd, gFydeaFFq

BpaEEZbEEFEBMEdob boco¥Fyo
37%

349635%
28% .0,
18%

22%
13%
0%
0% 0% 0%

1-3 bEd 4-6 79 bEd 1012 bEdJd13-15 bEJI16-18 bECd

Be 33dIQqOFTsFy c33cydoyy y3yj yeyyd

A




m@ Mongolian Marketing

EE Consulting Group YOUR RESEARCH PARTNER | cpo A0 e A A y ) DA O B

2.7-12 yA) Ao g3 Pyhdayy B @®B}E Be 6 BB

a3a0j Yyb eodEEDjay 3d Q36b

o 712 DbEdoEy €33ed33qQYyb YboqdbyosYyb eyBwiiayy
yesrx@nmy bbgndyywil2 DEdbg eREFeOGy@ bys o0doe ¢€o2a0
onenndnoR EER} EEqYaaRyy.

0 Z33e(3300%b be EEI yyYRYybeyy | Ed ¢oadogREsd¥E] a
ARIgbjcEFE oosdhjc EBNMj] aFe EoaopRo0y EFEEFAFES s #Epja 7
be EeYj aER ¢gFybE.

o J]dex3xq%y® bgdi gxa¥Yyb Jdabdgb eydydRyyqppyars dock ¢ a «
999ngh 1 be ybydQqeghGgtb eydepogel¥ydoopy (Jabq:
eydyjayyb¥Yy eopbpec¥osqdgb joa eydyjayjs be 19
gEybE. OFEdEEj] Yyb j-b4 bEdGgoufpaj PB 28% be e EdH

0 ] 33aY¥yb BlLHEHHEHIbg e€33eyd be Yboqdbefa Yadd#b
dy df yeyak e 33 d6vx% be dnd ¢3d L dafojdeaasEbQqQ E
€33 7QYygb ¢3d Ybosqdbyydodogoghy QHa Enc QB QE}
cobeosyyd Yaz3x €EEybE.

0 13¢oaa2b 933byyd qyyeoqyBHExRe YD e®YU¥j byyedvsyj
go(QyYo ¢EyYyTQEA OEYHg £3365Q¥3 Q¢ylqydglize .eydyj a

o oy Qb Yémoij ¥y b EsYipbsFEqQFEj doe YExqydEGWRE, baqyd¢-? 3
pqddgqbRepdr,g goaobedFebBo

0 712 DEJdbuEe b QREEQ o0DYDos gove 2HhAB8qdWEsSrypPdsY
t Fd3oodaly b E. CFKEonj Yyb Ye 3FjYyj ¢KEdsoeaaR g€oay
Eoe QFEdAFj &/RiVEMAG 3106 0f bdrdbememgR ¢gEybE. Bddyj yydy
t £d3oeoaaR ¢FEyi EFE ¢€3ayj be jyd €o9doo2ao2ad EnecqE«
gEYDE.

83



m@ Mongolian Marketing .. L L

E Consulting Group YOUR RESEARCH PARTNER | pOAdGe AAY ? DA 0

azapy® qyajydybjzy 3d (d3b

7-12 bEdoEy €33ed33qYyb YboqdbyosY¥Yyb eydyjayyji ys3
eEpdEj QdED y3yji, ye33xOXybEABG HB3 eo@DEyYDO/oqdbyo
onenndnoR ¢EBIRYegaywdd byjyb oeinyREbdRe EREyyY .EEB
ye333qQYyb eyoRLZERFHF¥FFEYI Ay Qo b qeldbydoRBoB; | Ed
gYg EdYoaKe eEDbQaFj E ¢ Epj3Rpory ) QEAFE E¢ byrB g3 3e, 6"
fydyj oddoj ¢EyDE.

eqFoMe7-12b FdosFy ¢€33c6qQydqdbe ¥EbaogRpg g/FoR FF ydyec,
EFyqdeaFFEq

Moo EED ¢ M b boysaj o
84% 819% 82%

28% 104 24%

0

% 30 5%
BE EBem " =

pe FEaFj j Edyss&Edize TYdyybYybEdaqs (RA@wy.be ¢
O DG G Y S Qlpad, Galaxy tab)

Be 313dIQqOFTdsFy c33¢cydoyy y3yji yeyyd F

Bby bEdbg €33¢Q’33qQYyb 70% be EEKEJI yyRYybeyy jEdJ =
7-12 DbEdDyebyed EeYi aFe Eo0ao0RO B 1YWy BREYUFHDOE 7890 @ |
EeYi aER ¢EEyYyDE. ARRRAY ydy g #ya s Ed yby bEIDbg e£33¢(
gEYDE.

eqFoee Fq os5dgf be e€33cyd EFoYfaFe FZoaooRsoy £Fy(d

By R 22% 78%
AE3J 39% 61%
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

BAGY}j aFe ¢oomAmRjjypWe €0aobDRooy
Be 313dIQqOEToFEy e33eyqdoyy y3yj yeyyd FE

eyd ¢€3a¥yb Qabdgb eydyjayyb¥y osE¢aqs7%-Ely Gy GHiy ¢
j YRBYY3aEZajooD®% e33eyd csybFasj3yjyyd BeyydyabE g Byb




m@ Mongolian Marketing

E Consulting Group YOUR RESEARCH PARTNER [ CpOA o e A A v 2 bA O 6

eqFaBeyqd £i3avyb (qobdgb eydyjayybVy o PgupBosys yyjdy
FeYfaFe FoaopbRosoy ydye, ~£EFydeaFFd

maFy QW Ey QFj | 3 ¥ WZ33eyq eybFasjiyjyyd E
HZ33eyq eybFasjiyjyyd E

42% 47% 38%
92% 91% 93%

yYyo aEEDEEEPEID boo yYyo (aEEbgEEp&ID boo
Be 33d3QqObETo9Fy c33cyqoyy y3yf yveygaaFGFdFELIL:

o

eydes bec ¢Ey(qEj (doabdgb eydyjayyb¥Yy osEgadqoEQ y3yj,
48% be gEyDE. dYyopyyd e33edyy yddqyayyd dydj Yyay
FeeFoabsos eFEyj Yyi FeYi aER, nndyYyb e33eyygijroeghlgR
goaopnRooy eFEdEj QER € EyDbE.

eqFEoMeyd £3a¥Yyb qobdgb ecydyfayyb¥Yy o9FFgaqosEq £34

BYYbYy FeeFobos ¢g3dojyaoymgZize3zzqQyYyb ngddqy¥ybe

AeeFobs ¢gHEyejy mYydyej 3y
6%

BaodFEQ(
Be 313d3QqOETosFEy c33cydoyy y3yj ye#yd FE

AE3, yYyR3x@¥dgbgb 1 be jyd gla¥yb (qebdebryoydyigEy(d
j YRYYPaEED ¢ EFOFEAQEDGBIQ j yd A HDAYPDb ¢ g ald s WeycyHvEyd v o ¥
be odob hedoj ¥HPyadbeosyd Yaszz gEyDE.

eqFEodbryd £3a¥yb qobdebovspdpndyfEFAFFEydeaFE]

HaFy Q] ®ma By QEjj 3y

100%
80%
60%
40%
20%
0%

32% 35%

POEEDEEES Eq Ldob boeosEj yYyo
Be 33d2QqOLETosFEy c33eyqoyy y3yj vegyd E

.




m@ Mongolian Marketing

E Consulting Group YOUR RESEARCH PARTNER [ CpOA o e A A v 2 bA O 6

®j (qebdgb eydyjoyybYy eopbscyreqdghb joa eydyjayjs
YR ysyj, ye333(qQ eyaR ¢gEybE. CRHHJEFEESFOe B aj yeRy d
eEdYoaRyy.

eqdEotbyq £3aY¥Yyb (dobdeboesgdphpuyydywgyfayi >, £Eydqdec

"o EED ¢ MEaBd broyehie

60%

55%

28% 25%

24%
20% 19%
14% 13% 13%
0,
= e B
-—

22%

6 ¢o200b 93 YOYYHFEdIbg 10-14 bEIDHQl5-18 DHEIHP €oa0b
dooe e33edex3Ged:’xd €33e(d33d €33e(’33yye DEDD

Be 33d1QqbEdsEy ¢ 3 geyyw@o ybi9d dyfsby jd oyqFaj FF,

Bayj, ye3>33(qY¥Yyb &Yy2RDE&yF ¥ EEOEREdDeapdWh ayy nbdnd
]330V bdEAdQ@ DEdbg €33ey(d be ywbEadq dbbgyfby b ¢ ERAE B Kod -
FEy KLy dg33e 13 DEJdoFEy e€33ey(d oqydg’lzeYwiRbOZEDjg b
e33eydoyy EEI, YYRERGEGHUWWOPEyaddyji aydQyEEyp&EYDbBDY
qzb ¢FEydeaFEFd be ecEdFeFQq obsgh yaj EdFa e EdFE}j QFFE
5dob doosas3sEbQQ Epnc(EdAED oy behyydbyR dibyga)ygiEn e yle § yd &9«
(718%) Epec QEdQE} €33e(Yybeyyd 13 goabeosyyd nbdqnd gEyE

e qFEoMer-12 bEBLge Yy b ey EGyey sy ay y

7-12 bEdosEy €33eyd be oaqy

H3j WYy o
Be 313d1QqbOETsFy c33¢cydoyy y3yf yeyyd EFd|

7-12 bEdbg Yboaqgdbys eydyjaydyi €33ed33qQY¥Yyb Yboq
goaoegi 90@QR30 dEe B /Nd ¢EREAYy E. JoBbye3x3 3d d3b be ¢
gEydED ¢oa deabg o9n5dannd yaj EEoEy ¢EybE. |[dob d
YboflgWdes odR ¢€Eyji FEE €Ey(qQFa be jyd €o9doo2aos2a Eonec(Ed
eFdec3sEbj ey nbqnd EEyDE




m@ Mongolian Marketing | 0 cecearcy paRTNER | pOAdbeAAy? dAGS

E Consulting Group

eqFoMer-12 bEFEAbg €33e6qQ¥yb Yboaqdbys oddof qEFsFDR,

X
[¢e]
~

m, dob g3z &0 dopYwxD

62%

25%
20%

X

N
o ™M
\oo& — \°o =]
~ 2@ SRE 82558 888 g£8s8
— ™ N o & ™ 4
- - . °
[ 1N _ I —

NaQnd ¢RrdeobB®j79 cbobBj79 e boj 9 Fhy¥B 2 EdQ byj FdQERY
nand nand 9 EE 9 qEE gE}E

Be 3301QqOLEToEy €336y doydo YBoGELRIPYy d F

NqQndedsarys eyqyb 3Ej Yyi Yboaqdbys od3¥Ybq f Eds3eoaadFij
€e3doyae ecofj E3FEFE}j +Fds3ooaadFEj ¢oa3 3la%h KH3GE Bj 3fFHE d 3cara]c

C3db36f7al 2 b ENRbge 33 Yy b 7 qrds Ybosqdbys od3>¥Ybq ¥ E(q

Coi E3EE PaEEbEFER L dob ba yYyo

30 pnpY¥Ybas ¢ 15% 17% 16%
31-59 pnp¥Ybojq 11% 12% 12%

1-2 3 Ej

2-3 3 Fj 17% 19% 18%

34 3Fj 9% 7% 8%

4-5 3 Eij 8% 4% 6%

56 3Fj 4% 2% 3%

6-7 3 Fj

7-8 3 Fj

89 3Fj

9-10 3Fj 2%

10-11 3 Ej 2%

. Be 3301QqbLETosFEy e33eydoyy y3§fdoput@Ppyd F
OY3. yofoob Foaoec s9o0dFon nb6qdrnqd, o0aFFb £oaoe 9c¢

Obsqdbys fEdsesaaQFEj 3Fj Yy} 12Q#HQREER o»DHORAEHO 0,
DYboo fgowWHjiZxryd rEdJd3oo@RDEgEYDEYe 3Fj Yyi ¢ EadabkaR
deoas3bg e€2do22ad2aq EofkhRWidARE | & ERRETRR T gbjvoy j2 f Ed3 o
gEyBE.dYyj yydyy eFEoj Yyb 3Ej Yyjjy #dswebuoRe FEG i #dec GRA
(1250 Y¥boos HlsWg ) EEyDbE.

C3db¥rfj7al 2 bFdbg ¢€33€¢d33dQY¥Yyb Ybsosqdbysyd r Fds3oeoeadg,
EFyqdeYa, doeos3bg s9ss5qdarnsnq

. bdof L dot eyd
Pa bask dea: €0do90

YYboaos 140 152 131 160 125
¢ R 2.3 25 2.2 2.7 2.1
Be 33d1QqObFETdsFy c33eyqoyy y3pEdopupyd F

.




m@ Mongolian Marketing .. .o . _

B Consulting Group YOUR RESEARCH PARTNER | pOAdGe AAY ? DA 0

Obsqdbysydq o2dQoj £33£Q33Q be yoEd yoEd doeYEa
ceEpj Yyb Ye be oqydgize¥Yyb pbpgqddgqbRqd FeYj aBRqEj] |-
QFdEFE eFpj Yyb Ye FeYjaFEQE}j doeYFa pnqdYFaBgdaeaoegh
e9dcq e FEdIFEad oquothl Wb g €33¢e 33 vovggj EeYj aEe
e33e0330oyy eFdec3oaaFeFE(q 16 sobesyyd nbqnd ¢gEyqF
FeYj aFe eEDbQaEjE nbQqnd ¢EybE.

eqEodbe/-12 bEAbLY €33¢qQiid ¥y VEFeTgQELFEfEEy qeaFFE]

88%
87%
89%

Agy d¢g33e b dgdcdbpdk
messenger)

58%

Y9 ¥ éYouTube)

68%

43%
42%
44%

bYe dbikwkK) (

15%
Ob d s E jlmstEgram) 13%
19%

- 10% yYy®, dob DB®EREFED ¢ F
] ¥ 6 Bt al 6%

15%

Be 3301gqOLETosFEy ec33eydoyy y3¥fdopubPpyd F




m@ Mongolian Marketing
C|G|

Consulting Group YOUR RESEARCH PARTNER ] cpo A0 e A A y ) DA O B

3.B¢Be, BZt33000y ¢ACZOY | tty? AYmpoe-
bA6AAr ¢ YBOOBe

azaj Yyb eceodEEDj oy 3d d36b

(0]

(0]

Bayj, yea32%(q¥gbe3z3edydyy odyd@RieEppiEmid beyyRe (
nndypddya EFebBggbyyR i Ani .

Bayj, yes8f9qYed2 bODEJED]Q bce oqydgii3eYybe yeKyjy |
11% b HMEdDbg exyed@nqeyc&qj DbyYyyR njdnb ¢gEydED

Aqydgizize, YHBo Bjodbdgjsz3byyd dyye Db ko Bgyee 3R ¢
gEY QE} | $Q%0YVPijc 0y E¥eyidzy

Bayij, ye#9q%qQuveb c33eqY¥Yybeyy 3Fe¥Ynp od3bg eydy
SEIcqQBIR nnddqyYyinn 33byadyb

gEe Yo 3bg £33e(d¥Yyb e€3033RYaqQ f330Y & EFQAEREGIE YO
g ndi nnd byaye e BEHEQEE] BRyQdoyi yyd dagdnai jyR 3
ynBdndni bnanng fr33aqQyi oFaEEd j3bfj Yy oyajoa
Z3 3¢ QY ysbeeyyyo o0 d3Yb (Eec3 % ymga oy Ay jaji$y D EY f o
be oyWAyist nyeuntn dbEybFE. wwRIQYGY¥Yyb 69% be £33¢(
2d3Yb (qEFec DbEyr aex@diyFEvap €¥¥y cFKFEdcs3ooaFeE(q 2
gEYDE.

Bayj, VYbasgqegOyo KEeYjaKe boej ERoUr ¥Fj ZBEHaFE} EoEYy
¢Fe Yo, Ybasgdbys o9d3bg FxooalBd reoloYidiopd e gpy b
SFaFEEd ydYasEe be f3ydnyREWREYESEpPYQEs ¢Ey qEa

e33ed33qoyyjyy ulEFwQHje Mbhe FE{EqAYy Db dEQEPQEED
OFdEE] Yyb dydj Yyaye Edj FE frFEo be Ybosqdbys ¢EjF
EEyDE

Bayj, ye®6%(QbeboEbYej 3y €3boyy DbEyro Fd#dMe bo

be besas 3j, e983¥yb poydyyaayy 1pjasjgogo aj py gEEC
Obsqdbys odabood QFnjRyeossa Fby jyYoyby j sdaybEd 89 % b
27% be 3EeYo ¢ EaYoadbgEhd ydgBpd®BBdTHh% be 9EDbYe
e3bosyy o9EDYa3EFe, 9% be €33YdeYyaa¥Yyb o9sFEaBEEJ
54% bc-185 bEdbg €e33e¢(d33qQ yby 97da¥Yyb ydddya
pEj EQaEasEy j YR AogRIFPENHBEEEADge ED j YR e EdYac

89



m@ Mongolian Marketing

EE Consulting Group YOUR RESEARCH PARTNER ] Q)OA o e A A v 2 bA O 6

azao} Ygypyaj ydybi 3y 33d Q3D

AE3, YYR3zE3 pgd¥@naigssBe] byyR nj Qnj ydyeYyj s0dQd;
e33e 3@y yegssBe; ¢€Yqzayb byyR i dnjjy ¢EypEIYBDEE
Yi > be DbygRyeoj HEQUFOEFA¥ERBAEBGE odoa3oj 3(gb &3
doosbg bnesnangdligdi BEPENVYBPEJYD ¢gEydeaEEd be ¢Ed
yaj EE ERYj aEj QER ¢EyDbE. ¢ qvo 0y dhysgoediBapj EBY .y Ry yIR /¢
PoFEEDbEgREFEo9FEd €09gbeodod 5 ecabeoasyyd nbQdnd ¢€EybE.

eqEOSORAEG, ciiR d33Q9Qyy obyWR i3 qsEyydye, £EyqdeaFF

bYy m3j 3 ¥

Be 33d1PqObFETsFy c33eyqoyy y3sfEMdopXipyd |

Z33edy@ydgize e¢Bui byYyyR nj qrio-l1e3pEdEP&3Rg(Fy h Re g
ceEnj ¥Yyb nbQqnd co03coFEy ¢gove 32% EEybDE. Y3bbHLQEFC
e3iedpdyyd¢éaRuj byyR njdnb ¢gEydED bc daEEGEFEE¥
EocQEdAE}] y3yi, yva453RA¥EDCec b OV E] Fi nd6And EEyDE

eqFPoleZy Qyb bEd9sFy c33€ByQywy wFEyds v ¥&d
BpoEEDEEMYEAAD bagRiyo

61%
53%
49%

38%
32%
229% 22% 22% 2%
12% 119
10% |1 600 8% 8% 8%
° 30/ 4%

79 bEd 1012 bEJ13-15 HEJI16-18 DHEM

Be 313d3QqObETosFy c33cydoyy y3sEMoppyd |

Kqyd¢gaierBfdEpg 13 ¢oaob 933byyd dyye DEdsEy ¢33
gEY QEj 33D Yy oyddyj ydyeYyj FEdooeAEI®GDMIMe ey @)
bnesnayyj oydqdyjij3ly ¢EydFa boc QyydR ¥3FEGOyED ¢ yYyndb 103d o

90




m@ Mongolian Marketing .. L L

B Consulting Group YOUR RESEARCH PARTNER | pOAdGe AAY ? DA 0

FEdNYR3I3(Q yby o9FaFEFEds Fyo ERbhEFEFoZaBdHEqQ 12 coabesyyc
dbYyoyyd EbeEb eEFobg oydayj Yyi y3yj, yez33Ayd i/

eqFoel 3 goaob 933byyd Byqyyed gi5ob &y EEqd B yBe Yi aFe |
fydqf Yoy qdQyf ¥Ewyal.caF¥Edd,

EYyqamYy Qdyij j 3y

62%

Be 3301QqbEdosEy c33eydoyy y3EMdopsBpyd |

] oQFaj EEDBQ odoas3oj3aqgb 79% be €33e(Y¥Yybeyy 3Fe¥Yo
f YRYY. €Curj EEdaFas sFE3IcqQEi ¢FEy QF apdZ#BDb ¢ B K REAEd CeYoydh
yes3>33z(q e33e(q¥ybeyy 3FeYo od3bg eydyjoayybq eyrj EF
gEIE rydj Yyb nbdnd gEyDE.

eqFosBaZ33eqQYyrbeyy 3FeYo od3bg cydyfayybd cyrj FFq

BZy+rj EEdaFas oWBwrGEEHE RoyEas o9 FIc qEij

yY¥ g 21% 79%
pa FEDEF AN) 74%

Ldob D 18% 82%

By R 20% 80%

AR 3 23% 77%

Bey3dIxlz bEd9sEy ec33eydoyy y3yf yveyyd |

¢FeYon od3bg €33ed¥Yyb €3p’33RYa(Qq 3f330ye bpgangbyy
goaob dndnj bnansg #ECREAEYDEEEHYyD G YRd bc dndni b
gEYyDE. ¢EeYn od3bg £€33e(Yyb &3 pRgaRVEHHRY eI 3bucy e BjE
be dndjnnd 33byaye eRBbAQyEfFEcRBdEIFEAEYBE], yezx33(

e3p33RYaq dndni o¥a@wib pyyR Ao Qo EEEYDE. CydqYyiyy




m@ Mongolian Marketing .. L . ~

E Consulting Group YOUR RESEARCH PARTNER [ CpOA oe A A v 2 bA O 6

goao3dz y3yj, yex>3x3zdq yonkEd, uynEd dndnj bnpangn 3f33a0
be dodqFaj EFEbg y3sEQ ERYj aFEj QdED ¥op.

eqdEoSAg Fec Yo 0qd3bg €33¢6qQYybfapoBGaRyad g1ndpRq
mBqdyj ¢oaob dndsni bymad Facd Edsj bfegExysyy

IYEG Ye dndni bnannoywdd be yaqdyj bnang
BYFe Ye yqdyj bnangnsyy

Yy Yy S 57% 25% 11% [6%" Q)
By R 60% 23% 13% 2% KD
AEJ3 54% 27% 8% e B1%

Be 313d1QqOETosEFEy e33cydoyy y3yj yeyyd |

AE3, yyR33qQyyd e33eqYybeyy 3Fe¥Yp o0d3Yb (dEec DEYy:
pyddyi i3y jydyb eEdYeawmyi ,30¥e 3biey Qi jedirbe Wty dq ysafyeyt
eEnj EEaFe ybi Yyb EdjE eydyj daYyi FegwjcEAIBf b eyyy £
>da>Yb (JEeec bEyrooadgf oydqdyjiy ¢EEydqEad EEIeadgb
bEyfroadgj be ojf = Fuyw@w®igiy i WdpRPebos yoyyRRyed BEF 3 .¥ R
aze DbEyroodgi bednp AdRUE FZiFBED @ YRA2 a3 wi@ddi T E%HYD
bEyr oo duy qdyR0%pxnnb eydyb DbEYr oo Q84 ¢ bysb BBHOYJy#E E ybQ
gEydeYa goaob dooa3ebiyd bmEQREHEBWEE

efoV¥Y® C33eqQYybeyy 3FeYo oq3Yb ({JEFec bEyroodgf oyd

FAEZBBY Ry Yyo

39%

30% 8%
22% 0,
20% 70 18% 18% o
16% 130
o)
.l .100/ - .1M - W -

Lis onydQye ﬁ ¥ Yo ¢nnb ey&ARHE;] oyﬂYSJhEyN£®@918$<
bEyrooa(dbEybasoadgj oydby be bec oyddRuyjj 3:
py dby

Be 33d1QqdObFTsFy c33eydqoyy y3yji veyyd




m@ Mongolian Marketing

E Consulting Group YOUR RESEARCH PARTNER [ CpOA o e A A v 2 bA O 6

L ooj Yyb ¢EFEyQoEFEd 3Fe¥Yon o0d3YbQqQ eyboyy DbEyfr EaR
Yy R3Rydb 69&3 Hs(qYybeyy 3EeY¥Yo odeyOyd¥gjc HF¥FFyRo@BY
FEIooa(oFy eEdc3ooaFeF(Q 26 coabeosyyd Yaz3x €EEybE.

eqFos6eZ33cdYybeyy 3FecYo od3¥Yb (dJdEFec bEFEyroodgf ovoy(d

43%
Yyaye vy [EECE oo
56%

48%

YyaQyevyyi ¢ TGRS 22
L 6%
906 AE3mBy Ruy Yyo
_ 0
YEDEY m%%..q%
eEyj j '17‘-
8%

Be 3301gqbEdpFesydoyy y3yf yeyyd EIFAED

Bayi, yea3a33qQyYyb e€e93c 3Fe¥Yn od3¥Yb €33ed¥Yyb €303
nbQg&yj EEj] nobne eydyjos eEdoesadEb. dyjdya Ybsosqdb
Fydyi doeYFa pbpqQYE FEeYjiaFe, Yboqdbys dEyapeod¥®d
90fja2¢e fydyi be €33¢033qQyq FKEvyoa oa3dosabBE jyRrR
ceEndEj QdED Y3 R0% Po3DFEY¥ERoaj 3y, 52% beromd ¢ EB

F YR 27% be 33fryR ¢FybE. ANaEbjoayFE FKEEIsoa (gl Rexdl®q vk
eFdc3ooaFekEQ ¢FiFE fydj Yyb Yaz3 €EEybE.

¢qEebref Fe Yo o qaivpe Q@ yeyroray dyj EveasFy [yR

3f YR £
56% FAEmMBYRIy Yy o
52%
27%
23% 23%
: | - | 19%I
6%
4%
2%
. e
Fe EyouaosFEyd be ¢goa ExBjoBEwydj Yy bRiExww.a 9/BExEd
¢EyR oEj EQj 3y
Be 330d1fQqLETo9EFEy c33cydoyy y3yj yeyyd

dbyj 3ya yoEd FExvyoeoa 93doosabFE | yR20KS dodR #HEdg F.Fi o dd (

sFEoE} QFc¢ , 14% be 924020900 (qobosoe jyR eFEdYaaRyy.
gE; E FEYDE.




m@ Mongolian Marketing YOUR RESEARCH PARTNER ] qo('_')A oe A A y ? DA O 0O

EE Consulting Group

eqFEoS8e Bayj, yeszx33qdYy b 3F£&)phad sgbf)yy Emw agf 9

aoadooa, oo frRya(d oadeoe o9sKFEsEi Fe 20%
Oobosoe, v0jaoopnobg Qobsoe 14%
y3QbYy eFdEE peaqEss%
eyns eydj Yyb froa¥Yod ¢€8@oc
bEDbYej 3y e€3boyy 9FbYa3ER, yadyew ydddyaoadq sgdoe
Bd:a pnybqQyq dndai bnesgnsyy
OFaYaFEb aoylEds A%ocec
Zoa3Yyb oy(dqyyaayy FaQqER, yadgd ydqddyadq sndsne
+18 Fjooaj EoFEy £ Mya 3¢ yE
J Yot ysyQq be bBbpa3jwane
)] ndni oydQyyayad3wiosoEe
Z3bYy bEyoEEDBQ2%dse
6FDb, EEeYyb nndsangawsyy ¢€oaoce
ZooadEDb pyeceayasyvyd n5done
Z33¥Yde¥Yyayad 29pdoge
| EQFEd dEpoeaoah(Q adaw osFosFKi Fe
OFdEpns, d3ddiialy; s ndsne

Be 33d21QdbETosEy c33eyddoyy y3yj veyyd

Bayj, ye3’3qY¥yb e€903c( €33eqyy 3Fe¥Ypn, Ybosgdbys od
fFnd foeY¥Ydooy eydyjoayyby¥Yy oFoEEd ydYasEgi pedrabey
Edj E fEogi fn3 jYR ¢o0CoR ¢gEy}i EE ¢00033 EDAYHEREE)
nnddadaogyb 3Ej FEd doeYEa b q QYA AFeQnFbE R CifflyH FA BY ybbe
t o bc Ybosqdbyos ¢€FEjiFE EeYj aFe o9FaREdQ Re W bdE b LZRRE
ea93c(d 6Yby, dodob f3yads DEG Ye s Eos i QF¢ e Eb Qc
dEboaoaj gij eEyedEej Ry 2de¥Ye opEji EQaEa D EZa nbdand
YboqdbyosYyb eydyjoayyj e33yyd eyri EEdaBe EdjE fEDp

eqEo0B: 36 Yy f YhEqpbfyzssvb q ¢ Foj EEadEf cyagydq

ObsqdbysYyb fn3 foecYdosoypeydyjoayybYy sl;—_’%é%/lzq
ydyasEe 0

Obsqdbys ¢FEjFE FeYjaFe oFaEEd eyaR dEDas55%9E;j

ObsqdbysYyb eydyjayyj esusinEéEdai: OYsyy bo,
Wi-FisnenndnonRYyj obosdEEes
Bayj, yeYyb ¢€yb€FaoRpfentabae¥Ydj oo

control)

Obosqdbysydq odoe goaonpRoO¥ 91]891{%(1110{?2,3(1‘?‘3;}
ceoadFEER EIEe

asadF(Q ¢YnF¥ce

31%

215 7Y e

Be 33d1QqOFTdsFy c33¢cydoyy y3yji yeyyd F

94



m@ Mongolian Marketing

EE Consulting Group YOUR RESEARCH PARTNER | cpo A0 e A A y ) DA O B

Z33¢e(33doyyjyy udYasEe be eEpnjYyb fn3 EdjiE YR 3
gy dEDEd FoEqdooaaEE. | o(QFaj EEDQ eEpdEj QdED Y3y},
bEyfr ¢€0a0¢e be yddqyasyy o9sFaEBEE(Jd, 55% be boaoas3z 13ij,
fndani nni ni > BESUEDY BEydpy s Yyj Evyaaj33y EeYjaEe

9o0edoa ¥vo e©Yye be eFBoj Yyb fn3 vrydyj o9FaEEd fnda
Nd3hpEdbge b pbEe dobYoesz ¢Fy(dqEj be osy(db¥Yyji e6Yby r 3
bYyoyyd y3yj, ye3xx(qY¥yb eoade(q ydddyasyy bypeRsvyg(q

i nee €33eqQ’r3qQyy yddqyayyd eEFoj FEREaFEeREQqQ 32¢ka by
eEdEe EqQ @oEEDbEgEE9Ed e0299gb y3yj, yesa>3z3z(qyyb e33
booj YybeEbokEy eFde3oeoaaFeE(QqQ nbqnd ¢EEyaBRE.

eqFEoWez3 36 d33qdqyy rhnltaning nf3 £EydFEbL gEy JEa

bEbYej 3y €’3bosyy DbEy+ ¢€o000e be ypokEd deanYg'G(j/
QFj ea2aR ¢oao02e o9FaFFEd ydYasdEb °

yees 3j, e@23Y¥yb pydQyyaayy eybqd = J]i!]%é%%y
gEyegj e33eQydyy fadandnhb

) ndni eEbQaEjE ¢3e¢eY¥Yy oy(Qyyaayyd ng%Yyinn
e#oj EFaFe oFaFEd sEyagEdaER njdn%

Obsqdbysyyd sEbYasdEbweszboyy jEb3sEEJEE
200fFe be dddyaoa QqFjeeaaR ¢#oaose BaFEEJ
dEb

Y
ydvyas
YyQqyyaa¥yb 3byb rn3 ydyevYyj sde&)/gb byj saFe

sFEaFEEd ydYasdEb
ObsqdbysYyj Freaj3xy ¢EydqaFEEd EG&#GES Z2dj E
f Fnooadgj dEDEa °

goa0f odaob
¢FeyYn ods3¥YbqQ dyosjyayyd pobBijBenm ynokZd byj f33ya
950e¥o20(03oa Yo eYy¥yR €000¢& H90¢ekEweudrnbe Yy
¢FEyQaFFEd ydecdED

AbEd 3 fnd3aninn njs oy EE; 3y

Ao dE(Q ¢Ya%e

Be 33dIQqOFTdsFy c33¢cydoyy y3yji yeyyd F

Oboqdobdysshood qEbRoeosaFEb 3yadyj dqdyb | ypos %hydjdvyph do
¢ Foy QbjYydrobdo R ¢EFEydED | ynos byyeyamofdrdycho o¥EFEIFEJ27 % b
f FaYaFEDb, aayldgbh oFaoEEd dobdoR ¢gEydED ¢gEybE. 33D
9% be €£€33YdeYyaa¥Yyb osEOEEUD dodHVRD gy Rywaayy FEac
SEbYa3ER ydddyaQ o9doe, d EqQEdj WyFo oaB dF bdd a0 os#p &y
dobdoR ¢EydED ¢FybE.

95



m@ Mongolian Marketing | 0 cecearcy paRTNER | pOAdbeAAy? dAGS

E Consulting Group

eqdFoble j obdoR gFydFEbLH 3FeYo jyns ecydjii(

¢esvo ¢ gavoNGESEGII 2
OEbYej 3y sabs-'rlefoslzs
¢iavdevYyaya 9%

Zo3Yyb oy(Qqyyaayy FEaQqER, ydddyaq ndesd
sEaEFd -1(9‘1’/0

LEEo9EEd e©3bosyy 9FEbBYas3sER £t é3dYyb yddqyad
oddob -6%

] EQEd dEDeabq.dA%a 9o ke

Z3b Yy bi@/dz
ayaj Yyb '(13%09
5odj Yyj be Eds, ydj R QEdEpoEadEbD

€33e Yy} ybr ¢3dYybh i\.:%%svdy}e 9das o9Esl
Ap YFE soIdZ%s
Coaj Ey CIWHD
OEdEns d3dd33awhs ndene
¢ybeyd lea"Iol% DO2DD
Z33¢ey( EajIE1%¢ouos
ZEd 9FEpne¥Ybg syqul% €eoagoj Qqoce
yyd o1dq b'l%anEs

YVEdJEDQ e3dyyj 3y saaquyllequi be 3byazz3a

Be 33d1QdbETdsFy c33¢cydqoyy y3yj yveyyd E

60 j Edoey €03c bc Ervyoas Ry ¢ BExFEdhasWyd oxdoEs i Goyh s E:
go0o0¢e, yaQqyd pbpoea rode¥Ya(q EFIoFKFe, (obosoe ¢€o0aob ¢oao
gEydED EFEybE. aEydeaoFEFd e¢FEdEeFQqQ snonbngsyy EQYa ¢an
eydj Yyb o9FaFEEd dobddob ¢gEyqFa Yas3si ¢EybE.

.




m@ Mongolian Marketing a o L
E Consulting Group YOUR RESEARCH PARTNER [ q:)OA deAAy 2 bA O 6

e qFobPrOb s qqaibgysshbooqd qQEpbRooaFb fiVwdddyWn BFo af 0bydd R &

AvyoasFEy e£3p33doyy £00g0j
2d9oe¢

64%

62%

-

eyns eydj Yyb

Bady3 pnpoaa fadeYa 62%

ZodYyb boaoasz bpy 60%
VEdJEDQ e©3dyjsdyq frodY¥aa

ZaqFa oy(Qyyaya

3

OFaYaEDb bysayasyd dsnR
dysjya¥Yyb e€02e¥Ydoa

¢FeYon odabood dQEOLODRYD
e33e(Yyb Yojya¥Yyj

6oeY¥Ydj3yy oydQyy, oy(Q

[6)]
A &
g S

¢FeYon j EQeaade Ea, q

Zyos Ye fEd dadosFasz¥Yaj @8%g d o 7€

Be 33d1QqdbETsFy c33ecyqoyy y3yj vyvelgyd FE

Bayj, yez>33(qY¥Yyb8 5BBdMHOer 3p3ed33d yby o955da¥yb yd
pEi FQaFasFEy YR 3fyR ¢Hy b b@gedE b3 3% Rb & EIOF o e9R y y .
bEdbge Eb ¢doaQyyyelobEdbgekEb 17gdonge oEj EQoaEa eFEpj Yy
cEbGQEEEEI, yyR33qQYyb e£983cq YRYa ¢EVYyaEE.

eqFaBg Fec Yo e FaoadoEfFQ jgdone nbqygqd yqddqyasyy bEdD

mAFE3} mMBYyR my¥Yyo

8% 0, 54%

38% 40% 39%
s I

6 ¢€o00ao0b 933MY YbdEdo Ey10-14 DEdoEY¥-18 DEJIdosE9 €oaohb
dooe dyys

Be 3301gqbLETosFEy e33eyddoyy y3yf yeyyd FE

.




m@ Mongolian Marketing

EE Consulting Group YOUR RESEARCH PARTNER | cpo A0 e A A y ) DA O B

4. B¢Be BZt33000y ¢ACOY AUYmoe’lo aAoOc
bpt T6Ae A, gAyaQlooAleyA YBOBBOoBO6 AEOAe |

azaj Yyb eceodEEDj oy 3d d36b

0 Bayjye3’zx @PViyb bpgdyYyb e3x3¢eqyy 3Fe Yo 2d3bg e K
¢Eyi EFji aiyew.oya e33eq33qQYyb doqFaj EFEPEEd ¢ EdFH
3Fe¥Yp od3>bg eFaQqakj EA ndodR} wehwwddbby beey ee BRI A
yeqyy 3Fe¥Yon (QqQEdE0osEQ ndesdnb jydjyy eyadyjjiy

o Bayji, yedt19(dPeb c633ed33qQY¥ybeyy +18 FEjooaj EoE
gEyegj dEDEDdEd}yy ¢gEydEBRBEG HEJRAPHydRFado b,
d3d€ladyb r EbFaeYyadyb o9jF ¢€3e¥Yy +odEij, 3¥YQq
pqgddgRyyd €33e¢eqQydj WERY ¢EGHEEBD dEDe33j Yyb (yonl
pqddgqR YdR ¢éEydEDb j YR 5% be eEdYoaaRyy.

0o eydYyb ®vopneec¥yoqd, oFFddm bci Bd Faos BEd c#ypd ¥ike Fa o
eydeyb eFEpnj EEaFaos eorw@y I#Y RE] Yyi

o BldQqyayyd e Enpj EFeofee GYoydpvEgiyoosdEdbg eydyj pyRi ¢
73% becEdYoodWibEd o95dgi b 33fyR G6FKFaj Ee, 3 Ej Yy
RfF330y®esdgj be eodEER EIFe, +vo 1RrdpEvwi cbror deyl

0 eyeQpyyane qYyEd o9Fdbg eydyjayyj cHbdEZeRdqysdFy
SEaE®YH py dqyej 3y

0o ¢EFeYn d3oa®RYGODELE}] Yyi f Ed3osoake boe jbRED Ybr cefapdEF
yq¥édi EFZ6GgaaR, o b o oo a FeeVilydy af ZbboZQo o2 Do o 3@0 a9 ¢
QFi EIEdyRy ¢oqQQoi ¢gEybE. CEJdYD badeas Dbej Edbg
9F3Ij 3y fEyQEar yrdyRYj v lddyayYyj . ¢Ei E ¢gEy QE} | ¥

o bEbYej 3y €30D33doyy 3Fe¥Ynp o0d3Yp(:sBEEYm €Egp¥yh
3} yoyoj 9poa Meaergl e Q33 Q JjIEdEoyde ecBon j Yy bi YR yPp3 Eid
yesz>33QqQ (d3j byR ¢EyDE.

o ¢EeYo eFaoa(QqoEj EEd dydj Yyayeydq y3yj, yeY¥Yyb 33dy
byj qdyAO¢gzab o999pgbh 7 be €33eyy Yboaqdbys 3
eydeyb eFoj EFEaFe oFaREEd ¢BAHED B, > .f NUAYTRIGYAE j¢ £y

0 10 e€3b ooggbpdddbbge € 33 ¢ Q33dqQ nndYyb bH33jyb foad
9FIGcR ¢FEyegi cEdRG6BBYyGED nd3ngd bDEIDbg e£33ey(
eaqakEjgb os2apEEd EbYE qfj339jye oFaRBEd WwRWEWR ¢F§

0 ObsqdbyorYoyeb¥odys eydyj ayy, eod eodbQa¥aEmDadphdj Y
sFaFEEde ponyQqyyaaoYyjd E&ghEWy oFaFEEde bhysydybayasyyyy
FIFe EEYQFEAFEY} EE be 9qoaql3Yroyy eFdc3ooaFeFEQ ¢

o 10 ys3yj, Yy ¢ o Ekddamnb happywébs.mn dEysea dFEKEd odR bY:
pydyyoxfme YR ¢gEyj EEYRE Yydayij, pydqyyayasyy ¢F§
eBoi FRaFe dZpd Y booaa ydj yyd dEyseadgb eydyj ay
goaob €33e(d33qQYyb frdy}i e93YagEdEEd ¢Eydeaoaal

98



m@ Mongolian Marketing . .o . -

EE Consulting Group YOUR RESEARCH PARTNER ] CpO Ad e A A v 2 bA O 6

a’laj Yy bj YQhywbi 3y 3d Q3D

¢EZeYn od3¥Yb (Qqoe €33eqyq e¥pnj EEaagb dadFEaj EFEbg o96b
dobdoe ¢od, Y3Yi, YyeYyb owyaj oaso, o yBlaawij,, Yoeo3dBHE
nndyekiedyy 3FEe¥Yo odabg eFaQqaoaEi EQ ndon® fgHydEF;j
s5o0(doeoakeEq o5y(Qgby¥Yy dnbjngR 4% be a sYynD, 91% boec
pydqyej 3y €EybE jydyb . ecRBybyws iz 3zidRRyYAYyb doqEaj E
¢Fi Ef Ry €93 be 3Fe¥Ynp od3bg eFaQqoaEFEj EQ n5dosnR ¢E:
exxaqQflyyFd FdoeoadFa ¢Eyj FEEj on7QqYyanb pydqdyijjy, b
FdeodaKE eyadyjjy {vdi Yyi ¢EoKEoj ER ¢Ey}i EE ¥o.

eqFobBaZ3 3eqyy 3FeYo oda3bg cFadaFf FQqQ n7qdosgR ZEydFDb

dYy D m3j 3y ZyaR pydyejy ¢EybE
s
By R 92% B%

Be 33dIYWEIsFy c33c6yqoyy y3yj yeyyd EJI

) 9qQFaj EEDbg -1y83 sEdblg3 € 33¢e (33 qQyyd EdoodEbosEy E(Ya
eyydi3zqYyj 50(dodedyanRr, nndyYyb €33edydq be 992¢
233eQ33qQYyb des(qEaj EEoEy cE&as&gaRedEqqiebEaVEddED
yes3>’z3qQY¥yb 90 od3¥Yop e€o9de ndY¥Yyb e33edqyy Yyo 91d
gEY}F EE} 3y YR € EdYooBbyb bycd (Eyaj YyoEaEEJEE €33¢ 330
QEdFEooEQ ndsdnb jydjyy eyayej BgYigEyy EBRL P YHydbo o
e33¢e(33qQY¥Yybeyy +18 Fjooaj EoEy jydQyj be YaydeYy
¢FyQaEFEd ¢eEdqR EEydEDb €00 6% be dodonoRYadob, FEya
frodFEij , 3JY¥Ydqo 33a o9Fb¥Ye e€3byyd 3FEo, pgdd@#ERywrdi ¥5 A
QyopRayj 3f330aye o9FaEEde pbpqddqR YdqR gEydED j YR 59




m@ Mongolian Marketing YOUR RESEARCH PARTNER X L L

E Consulting Group

eqFEotbBZ3 3¢ (3374 bEaGEENEQ /] dDERE BEGHE EdbyyadRy ¢ Fy d Eb

BbYyom3j 3y Yydyej 3y

YEbEYy e©33eyq +18 FEjoaoaaj
rodFEj eFEdR 3fF YR ¢Eyd
gEy QuEEd SEQR gEyYydED

gyaj Yyb cEdYasEEDQ

OodooRYadob, FEyaj Eb

Fr EbFaoaeYyadyb o99}j F g€3e¥y

e3byyd 3Es, pnpqddgqRyyd
gEYydED

oo

EY e©nn5denb ¥oEE.
goa e€o2a¢gojdoodoy
*Eo DEDEY £33eqyq

II

y €33ey(d Ybo
d oo0afr EeEE(
pyqdyb

ey ¢Ebebg
QFEbg aoay3Eds

Be 33d1QqbETdsFy c33eydqoyy y3yj veyyd

B3yj, yea33(qQY¥Yyb €93c 3Fe¥Yn o0d3bg e¢FaqaFjgb 9FaE
3dd3bjyyd esEdR ¢oabo. €yqYy ecyaR dEboosaR ¢EyjEE
nbi ndBg EQaFasEy ¥yo. CEojYyb dEyb Edjoeos(qogBEpnpEFEaBe
Edi B eydyji doeyydd ydE yeQlbje.c ¥Yoqd, o9Fgadqs, jEd o29FEd ¥
od3bood eceEpnj EFEaFe 3Yjayayyd yoBEd ecEnj EEaFas ¢ Yy
gorvya 10 y3yj, yYye o999pgbhb 7 be eydeyb eFEoj EFEaFas
Bby Bgjy ye3>3’x3qQYyb o9q9qeboaoj Yyb o9FaEFEde oydayij
¢y QFE} s Fy €02ag¢o090y.

100




m@ Mongolian Marketing .. L L

E Consulting Group YOUR RESEARCH PARTNER | pOAdGe AAY ? DA 0

eqFab6yqdYyb vovnscvyoaqqd, o9FFaqs, jEq o99Fd ryqyj o
Fdf E rydf Yyf FEeYjaFEQE; ydye

Bovgy¥Yyb DEJEDQ e3dyyi R 33ed33Qyq 3f33aR
go0o0¢e}j 3y eOobsqboagi ey Ao Fe, Exvyoaaj 3y
gy Qaghb 992 ¢ Y dYouube safdtyg Jy (

Z33eqQ¥Yyb Ybsasqdbyos dg%joys 3E} Yyi
eyrj EEJaEQE] e6doj dooaj EQEj

e33ja¥Yyb eEyasgh dYdosqnp %O/E‘X‘a(lj‘%,y gy qagh
90¢Ydi o090 Geoyle Qe search) 0

O0FEdYon os5daYyb 3Fe¥Yn goo EbQ byldoadye ydeYyj
e e, 6833¢ ©do2j dFppn FEe wEZ qFEi (Obsqdbyos
3yaaYajyy ydeayj vy eybgaos)

Z33¢0d33qQYyb fro3xYadob 3 Yo eo9aqdgj ¢€3doi
syoQyjaydyj ys3yj yeYyb esybFEasgh e6doj dEp
Z e Y i a EpdrEntal control)

| & EBpaf),REbe pjylmail)(g o ao
IJ¥Ydedyyd dydj Yyaye GI:A%QIZDD eEDbj EpR
EeYji a EQE]

asdE(Q ¢.‘79%

Be 313d1PgqObEdsEFy e33¢cydoyy y3yj yeyyd |

¢33e033dQYyiyy ydddyayyd i E&pjobfaibeg reoyddWdjayyd e
900dosoake EQ 73% be cHWEERE] ¢ 4y Ry & oAb W y30p3PqRydd G3d
80% RHOygoyj QyR ¢EybE. CEJdYD FEI bBEdgh co03c( 65%
€93ec( 5qeboaoj¥ EeYjaFej3yjyyd eyaR dEboosaaFe ¢€Ey

eqEo7BZ 3 Yy EgdypoFdbg cydyjayys ecybFEQEfs ydye

BCybEQERERIYEQE]

yYy 27% 73%

By R 20% 80%
AE3 35% 65%

Be d¥yyqdr2 7b FdsFy c33cyqayy y3yf yveyyd |

Yi yez33Qd e33ed¥ybeyy | Edi PhEaddggjeyhlgj ayyR e
t{ EEqaFaos9Fy 33fr33aye, o9s5dgj bec eoadEER EIEFse, ¥
y b E

B3
ey
¢ ¥

101




m@ Mongolian Marketing | 0 cecearcy paRTNER pOABGe AAYy? A0S

E Consulting Group |

eqFotBe Cydeyb e33edYybeyy jEQ o99dgf ecybFQE; £oao

eFs osdgj bc FYR, 8F20%FQE]
¢Ej Yyb eyrj EEdaBas eMpdy i
wodgj be eodEER EITGE]

Yo 3fdybYyj bc R3FYRI%ybEQE]
Ayydgizze, oyydgize 3F9gj7%ec 3fFyR, eybEQE]
ZyaR, dEbooaaR, &w3anqrnij

OFsWifi-EEd be euyrj EF6o EQEj

Zybesyy eEdYa3ER ¢gEyj EEj2wbe FEdeaoaR, cybEQqEj

Acec EeYj aER 2wbFEQE;j

NndYybenn esdgj eyayjazzadyjij 3y

AdYas QB
Zydyjayyj bel gBj Edj EQE]
Ldoegj be £3d%j aoqoj
CEAR, ERY)WEZqQE;j
bojaoop so9jaoegj [ B% e0d¥YjaoQoij
ObsqdbaqsesYyj eFoes ¢Eyecl®pFEE cydyj azizadyj

Be 3301QqOLETIEyYy ¢ ji84e{Iyy EVIEDL dSqFay

Z33eqYyb j Ed o9Fdbg eydyjayyj euybFEeEQ oo EEy@HEi o
sFEaFEFEd oyqqQyi yodQydeoYoyaiF e 2] 96 % be FKFacec 3 FesaYeqy
¢FEybE. Ynb odob DbosEjo Foec QEdqFEj FE3I yyR33(QqQYy
PoEEDbEgRFEOFEd €09gbeosoy eceKFdec3ooaakeFE(q 6 coabeosyyd ¢F

C3db636/3 36 Yy b f Eay fooopByibe B ds o d a By bF codfan ey @ y 4

efd o9FEdbg eyd
eybFeEQqQ 9ada
FcocaYeyysh

Yydyej 3y

Circle App FEe¥jd 0% 0%

Kidbridge FoYj aF 1% 1% 1%
Kidgy FeYj aFEqEj 1% 1% 1% 0% 1%
Net Nanny FEFeYj af 1% 1% 2% 1%
Parental control 2% 1% 3% 1%
Fami Safe Fe¥Yj aFEC 1% 1% 0%
Spyzie FoeYjaFdEj 0% 0%

mSpy FEeYj aFEQE;] 0% 0% 1% 0%
Family |link EgYj 1% 1% 2% 0% 1%
Net Nanny FEeYj af 0% 0%

Norton Family FEg 1% 1% 0% 0%
Family Time EgYj 1% 2% 2% 1% 1%
AasadFE(QqQ ¢€Y3Ye 1% 2% 2% 1% 1%

. Be 313d1QqOETsFEy c33eydoyy y3yj yeyyd
OY3: yofjoob Foaoe o99dFp nbqrnq, o afFFwa ygheatdyca boye

102




m@ Mongolian Marketing .. L . ~

E Consulting Group YOUR RESEARCH PARTNER [ CpOA o e A A v 2 bA O 6

YVEAdEDQ e3dyyj 3y eyl bs Bodbe gPay@mafj E e3ayy
e3yddya y3yji ye, EdAED eEnj BHaEiVy ib o7 7e% oo s0ayBFCH je
pydQqye ¢€EyQqQFa EE3I, yyR33Q¥Yyb €936 oydoas3oa22 9533aY

eqFoOy FdFEbL c€3qdyyf 3y €33€qQ¥y b 3Fe¥Yo oda¥Ybq e Yyd
e3ayy@pdys ydye

Yy qame¥yqdyi iy

100%
23%
80%
60%
40% 7%

20%

0%

ByR PaEEDEFEESEdob bosKEjyYys
Be 313dIQqObFEFTdsFy c33cydoyy y3yj yeyyd |

Bayj, yez33QQ e33eqQydqyy Ykogaeb yoyoyd RoadGE E@Ebbe b3 &
gEye eEDbQuoaFE}i B EeYjaoFj QdEHB. 87% be Ybosgqdbysyyd €2
gEyejy €Ey} EE bc yby onda¥Yyb 3Fe¥Yo eFaQqaFki EQ 1d

eqElPoMaZz3e qyw®sma bye qEqAEL FFFas e Yye FoaovoRsoy #£

maFEy QFj maEy QEjj 3y
yYy 9 el 87%

L dob basakj 88%

®a EEb ¢ Ko Bk 86%

Be 330d1QqbEdosEy c33eydoyy y3yf vyveyyd |

aFbebg evEdossEy ¢€e33eq¥Yybeyyd eEdogij be 53% goaro
ANaEbj ayE odob boosj Yyb y3yi, ye3zz’x3x(qQ eybFejxy €Eyce
Y3yj, yes333(qQyYyb FEaYIEF oydQayj @aEEbDEEFEOFEGEEyd ¥EDH
eFdR ¢o0abo.

103




m@ Mongolian Marketing .. . A

E Consulting Group YOUR RESEARCH PARTNER [ CpOA o e AA g 2 bA O 6

eqFoMeObsqqdbgof]Fq JFb FFIFas e¥Yye goaooRsoy g£Fbebyg
BZybE@MEYDEQE] | 3y
100%
90%
80%
70%
60%
50%

64%

40%
30%
20%
10%

0%

36%

AE3 By R PaEEDEEEsEFdob boasEji yYyo

Be 3301QqbEFToFy ¢e33eyqoyy y3yf yveyyd |
fFeYYaaRyybq 2a0b 3Fj&¥yhcec @¥qag¥poEBiz oYy cFdEEDQ =
gEybE. OFEJEE be 85% be yQqEdj EEHQ o2dAop Ao % Hwo ¢
dndni oFasa(doRBy [jZWR| Yo ®Golie of bywhE.dbg f 3 goad e} F
gEy QFEa, fOoRYj] ¢ dumerydy EEYWD ¢EFAE] j YR ¢oqQoj & Es

eqFPogFe Yo d3aRyybd oaob 3F;fj Yyj rEqd3ooadbFFq £7Y
ye¥Yyb ~£odaooqd

y3QbyYy ecEdE

92%

NQEd} EED

85%

eFd o99Fd, ®eopnecyoqqd ¥ o7B% 0 €

ZY3>yya boonpQoo dob

71%
pad e3FEd»s 68%
OFdeaEE 67%

BYR EFEJ3, jydYybeyboayy 879 F ¢

6oRYj| ¢ 59%

J]Ysjya JdEDEEDg ¢EyqE boY Ay yd
ebFEe, nndsniy Yeiy_%w’(

5604

yodoeoa boj BEdbg 5l

Zoo2ao9bQ npna 48%

Be 33d1QdbETsFy c33ecydqoyy y3yj vyveyyd E

104




] Mongolian Marketing | 0 pecparcH PARTNER | POAG e AAY? dAO D

E Consulting Group

DEDb Yeejroys 38 By Yo o0d3Yb(q bEy+ ¢€000¢ej 33y €Eye be €33
dEyb EdjE jYyR ysyj, yez33q (d3jbyR gEybE. Ynb 3|
nnddqvyeyBoinE EdEE § yRyYY

eqFaByg Fe Yo oqda7vbq €33e6d33qQ 74d¥yf €FvfEFaFe 313Q

82%

DEDYej 3y €3033doyy

®0% ¢

¢FZeYon eEyji Yyb Dboos

asdqgb byd 95dQq eEa(q Egde

syydayej iy ¢Ey

Rbyb ydye be 9200odeoyi 3FEEa

yyd o51dQqQ eFadqdEb, j3soj codo,

pqddgqR rydj Yyj YYR EE3I, a5E% 3> QF B
eyaR pydqyj Qye

603y ¢od ¢gYszayj, e0dboij ya, ¢eFkd

sEpneY, EKEdeY(QEDb dojosaadqd 96%dq 0 ,

FaQYo, rodFEjos e€ooadEd 13+ iRy ¢€FEye

NndyYyb 3Ybe byd o95dQq ¢ c{sg%) codsa,

pqgddgqRYyj €aoead

Be 33d1QqbETsFy c33ecydqoyy y3yj vyveyyd E

ObsqgqdbysYyb froesYdooy ecydyjayy, e£od eagbngnga, eydey
eydyj, QEdEpdgogEgBEdoBdc@aYakEDb dydj YyayeyemsRREFD
pyqyyaya F3IQFKE; ecFEpoj Yyb j0o0a doel3EFE} be 95qaqd¥+sr ¢EFEyb
j YR 37% be eceFEdqYeaadEDb ¢Eyj EE be 9qaqldYroyyYgfdcs
FEIooa(dgb €903 yby o9Fagb opydqyyaya EF3Iz> 3FEqEeij 3y ¢
QFeYb Yec ¢EybE. €33ceq¥Yybeyy EbjY oaqQYJQqQdED ¢FEjcEE
be KFIQKE} ¢€o0a Ybosqdbys 33f30Yj 3 €Eyji oo aaclsbl Bda oaq ik

YD .




m@ Mongolian Marketing
E Consulting Group

YOUR RESEARCH PARTNER | pOAdGeAAy? dAOO

eqFPoMeBB3yf, yez33qqYy b YboqdbysYyb e0d ecnbrgrypa, JEg
pyQyyaya EJQE; ye 313dlydq
67%

63%

37%

33%

35%

33%

30%

z33eqYybeyy FEbjY -jsm/oEEd
29%

19%

gE} QEE} Yy b ¢E-1j§3%lzd

16%

14%

ObosadbysYyb 3y03 fleime’Yriiayj 3
dFEyi ooaaEd 11%
13%

Bby oFaFEFEde oyClyyoa-gomaa FEQQEjj 3y
18%

Z33e(dY¥Yybeyy dadj o 13$)Yy10‘?‘yb
ERYasbEEd 11% _
YyYymBy MAFEJ
3%
Ao dEQ ¢ 4%e
3%

Be 313d3QqOETosFEy c33cydoyy y3yj yeyyd F

Bayj, ye goaoib =RBRR¥u]33QqQ¥pPg dJEJEps, eFadaFjgh

fodYaoaj os9o9y Ekids.mn, happywebs. mn dEyssoaEEd o2d1
Y3yj, ye o28sp0ghb 7 be eEd¥YeaRyy. YydQayj, oydQyyaya
990 y(djyyd dfyegy@ogbocpFazake, y3yj yeza3xxq ¢goaob
gFEydeooale GEEdUaFEj EoEy ¢€EybE.

eqFoBeEkKI ds. mn, happywebs. mn dEFys doo oqR ZFy dEFDb

VYY¥ ¢ 28% 72%
By R 26% 74%
AR 3 31% 69%

Epbe YR EEPPREOYR ¢Fyji EEj Ry

Be 33d1QqbETsFy c33eyqoyy y3yj yklgyd F

Bayj, yea333qQ 3Fe¥Yo (QFEJdEpnsgbh osFaFEFEd oydqayjsyy €Ey
33bYy¥3ddosake fodY¥aplxdywdyEQeEEPD Edoesasgh ¢ Ed




m@ Mongolian Marketing YOUR RESEARCH PARTNER ] cpéA oe A A y ? A0 0O

EE Consulting Group

ex3dbyjoyq byjojyb eEBEdoosaaaBE. €33ed¥Yyb Yboqgqdbysos ¢
33denNb, e33edyy 3Fe¥Yop eFaoadqoFEj EEd dydj Yyayey(d y:
fydyioyy @€EdE}] €3¢ y3yj, ye3xx33(qQ dEDFEa Dbyjeqdyd.
€33e033qQyq ¢odea ajyd (oeoadEyaFa goaR ¢gEyj EE jyd
7 be ¢€oroa 72% be e33eqyy Ybosqgqdbys 3FeYon oda3¥YbQq 7
fndaninn €FyDbiFE nji3z, YGEIYOFKELO} gRbeEdTBIPEIFBD.cD g d
bEdbg €33ed33dQ nndyYyb Db33jyb +odjEE 3FEe¥Yon od3YI
EFyoaaoFky bnesnga éEyJEa ¥b.

C3db619ffoFec Yo od3rbg 9sFaFFde y3yf, yez3z33qdyyb e FbdakF

Ziyd Ay de Y
Lyaj oasaa( _ d i .| L doh
yYyq AE3 ByR| ma boop
f:;iﬁygqgfgjg zggq:ziggd Y 999 | 99% | 100% | 99% | 99%
?2;Z$Z§SEY§%Z$?QE2ES €Y AY1 9 9905 | 08% | 100% | 99% | 99%
Bayj, ye3>33qQ doeYEa pnpqdYE Y 0 0 0 0 0
god3ejyd JoodEyaFa goaR ¢Ry 89% | 86% | 92% | 88% | 90%
Obsgdbys 902ja202909pnp29a(d, 3q¢ dH
¢FEoFaj EERooadFas0d e¥Yyqyj 3 9 84% | 84% 84% 85% 83%
eyYpRyybq FERYaaoaFEdJEjj3y, £09d
a¥Y e33e¢eqQydyy Ybosqdbys zHd¥q
e Eoj EEoFe oFaREEd frEEIEJ F ol 72% | 68% | 75% | 70% | 73%
ydvyas qgj
Z33e033qQ pEEFEDbe Ybosqdbys¥Yyij
FydqFEdj 3yj yyd FEeYj aER 3FEQER 63% | 66% | 61% | 60% | 65%
Nd3nd bEdbg e©33eyq 3EFe¥n od 0 0 0 0 0
EDYE qj 139] vedB¥a@iEdd bl dRR 63% | 59% | 66% | 63% | 63%
ig;foggfff; €338 d33AYYDEYY | g5 | 5506 | 56% | 60% | 52%
Nd3nd bEdbg e33ed33d ndYyQ
5da¥bq sFEJoR gFEyegj cEdR ¢ 8 40% | 37% | 43% | 42% | 39%
B¢

7 33d-FRqOETo Fy K3x5yife yyxdowwd FIdTFH dodFa,
OY3.: yojoob gZgoaoe svs0dFo n7bds(q, daFFb Foaoec 5c¢

NngosyYdqxRada Kb | FAdFED Rezx33(¥ypdq6BHADG g33ecyq 3

eZaqakjgh osapEEd EbpYE ¢gdiyeigd} ydeo bodib ol BBANZ yidEREORE o pa E
goaob odob boasKis YRYa ¢Eyi EE ¢€nfinan0d yyR33Q yby

107



m@ Mongolian Marketing
EE Consulting Group

YOUR RESEARCH PARTNER ] pOAdG e AAYy? dAOGO

33 ¢AATO0 AEAC ADBByOBYMO/]EGe ]
al 0L E] & qppoAC
1. 233¢B0O, ) ENt VA y2CAyO 6Lt Omo] Ay

OFpbesEbYs ERagh frodYaj o

Z33ey(q, ndind Db-EdbOEHEHDboggbygoasEFeYon odabg eydyjayy
QFEdEos eFeFas, (ogdwReoamdojpgonydddyayyd eydeyb ¢
20f 9 ¢.

00dYas095 ¢g30j Yyb DbEdYy3aYadEb s0dodeoyasas
00dYas05 ¢€30aj Yyj 3bqQdyb 3 esydyjos e©o03EEdED. 333bQ:

1. 7-18 DbEdbg ed/prkenybG:339Yyy Yboaqdbyos, doeYEFa pbqQyY
SEbYa3dED ¢gorvoybyy QRiqyWyydbethédry FEFonecddFagh dEaeij R
yaqi yydyYyi sydbyy FEFonec(qQdFaoEEd od 9FKFEd e€od¥Ye boe
eydes3zraye be 30eFa. ddoyq 3FEe¥Yon o0d3Yb Evoa9sEy i
eEnj EEaFe ypoEd byji Ryaodya EEJdE}] eYyQqyi i

2. by qj yydyyb yyR FEEJ3, Z BhOEHD ¢s3bbg iYBrbEeRib3s:3 Ee Yp 9
SFoFEFEd obydqayij o99b o9FFEdoo ¢FEybE. AoFEd FEdj E eyt

3. Ldoas3oj 3 oBfQjeyeydd e3p33d eydyjoayjaqQ¥ybeyy yby
Fyxyoa, ¢FadgHiybEE bdBwyeFEy o0doadaojos, dEbasaj E,

- akje
yEyYfoaa(Q
yEyfroadghb y3yj ye
] 9dj Fas, dejoyalEbj Yyb ¢FEie DbE(
aYrbqdyYyb ¢FEyjooaaFjoao(d ¢€oara Yboqdbyos¥Yyb 13¥
Bby EFEdeoaagj eEdYoes3sdEDb o975dYyb ¢€FEyjooaaalkj aa(
BbEdooQaEEd ERYaaoaFEQE}] o95753dYyb dod ¢€Eyi ooaakij
acaojo ¢o2ao023ddesaaki Y

Oobppbpab¥Yeyyasb dComrFusicptiolYstrategy)

Oy yd dadqdEb FrodYasos g0y} 9 €3d} ye { 0a go0a0C
deqEaj EEbg 3d Qq3bq 3bqydaydyb.3 YQBEdEEoaoBREddaRGXaq
e3df yby.

1. Abe EEJFEa DFsFey: b, 3Fe¥Ynp eFaoaQaki EQ n5dsdnhb
sEbYas3ooadbEFEEd fodYasos €laj Yyb EbeBFEdagi 9FE:
2. 3yaqQedyaij aEe Yo j yno eFaoaQqaoaFj EEd eydeyb dydj Yyoc
eobosqbooggb¥Y¥jybosgqeboaoj Yyb ¢€oaopDRYY}] EeYj aEb
byjiyb o9FEbYejyy €3b 3EsaFe e3dyas Yajyydyb 3qC
eYyeYyi GEEJQdEDL aYbe Yaj yyR, o9o0cBEyb e3b¥Yyiji i

108



m@ Mongolian Marketing
C|G|

eoa

Consulting Group YOUR RESEARCH PARTNER ] QDO A0 e A A y ) DA O B

eydij Yyb dy@ywjpgwijc goFaj EERaaaQFj RYRY}] FEececa
Zydyd ogdop¥dgeyaayy OdoosaFeEFEd o9Foi Far IJEa 9373
3o aFejy.

0odeYa ¢opfFbeasaadEb wevobsqbsosaa(. Yngb o9q9geboaoj’
e Byj EEd Dboe ydd(QqyHdsbysys Qafle Yood deoheo Q P e Eyj Yy b gFE
eYy(Qya. 33bQq Rya3Yojyyby¥Yy ¢€FEyjooaaFji E €0a0b
2eY(, €33e033Q 3ya3Yajyybyv¥y jEfrdgb Evoaj-3iy
3y a3a3zeatyyeybyy . Ynb y3yj ye3x33AqExack AFydajppyeg
pnb eybER ¢€EyR e6Yy(dby. Oyp o9qeboaoj ¥Yyb ¢go0aon
ybyezx’ ¢eybEe, Faj Fe Ry adqayyi roadeYa ¢goaj ocEt
rodeagj fEdEFe en5e633dyj ¢€oabo.

go200b QqyqQq MigrdsdfoBReBl ¢ £ QY ¢ ¥ aysy do 1 Fa & .

YqQYE ds d(Mesliq strategy)

eoa

o

fFodYasos eydyjayjadyq e3dye p0pqQqQYE doaljeoadgj

] 96 YFa do djpa&¥@oos ¢g30Yj Yeybe 3FjiEE doeYEa(Q
doldj FEd (QFEopRoeoaaR pydqyyaya €306 % cb & co gydg Vyd,
>oqydglre¥Yyb onqddgbRqd EeYj aEQEj] .

Obosqdbys d¥yfpphlYy dEysoad jye pDYys YbosqdbysyY
eydyjosyy. Bby be £€33e(33qQyyd godEQ frodYasoo g
ma FoRafogsa q 3 Ob:sqdbysyd oaRd aE(QFEj j 3y, €£929gb
FaodaoFj QdEb e€0doo2aagh fodYasos ¢€3aj ¥Yyb €313¢(dR
ex3diye be 3d -0yl .6 % nb&Z s5qaqdyYr 3¢3GyGy.d bBrey
DQAQYE eydyjayyRBO26¢ dos qEaj EE
PaEoRoH o g Fy Yy pp ¥ RakFas dolEjos 90202302f qQoij
Eloogoadbg ¢goeoCagb dEo¢gEd, eEDED Qyyd DbDEEJED
g30j YybebYy eEpnj Yyb Y e gy QFj , foda3>qQoij, y 3
pydqyyaa¥yj ©oEe dEyb i dnj. eyeEWAEay by oofed asry
FeYji aFe bc Yaz33 93@AVWRsO55% bGe n ZQbEe dEDgFE(d
Be 33d3ydl3bMyMEBYY o0qQYE eydy302oyybyYy dos(qFEaj EFE
TYby ¢€a9avya new medooad Yhaadbjss #GR:ayi s fodqY¥aaR 108
e93YagKEdgjoc | #¥dlj Bsbdyy. avYasYR goy €33e(¥Yyb by
FeYji aFe GEEdQaEj Fi 3y ¢€oavya o90c¢Byb pnpgddgbRqd
d3aRyy GEEdQaEj Ejixy ¢Eye eydyjosyy. Bdlya ¥Ybo
s5oeFyb ecaFoaodn daa yo dgdoea jyodrRe Yéyoja obey yyapns. 9 y

109



m@ Mongolian Marketing

YOUR RESEARCH PARTNER

] pOAd e AAY?

bAO b

EE Consulting Group
Zydyj R3zaye eEpnpcEbYs ERasoa(gb dJdEDEE, e15f R33ayas
7-18 bEdoFy €33e¢6q33qYyb e€03cqQ qFEJdEEe ©vEpnecEbYs ERa
® Jﬂm?AoeAAy? q'A/\y? y Bt Ae pmpod e A
O3y
9 a bR . .

1 gg?iyquEequ;éEsYo aYqy ¢y|gFeYpngi fn3 ey
; . Fe¥Yno Fn3arnj b
”bj”q%EGﬂMﬂE¢ eydyy ¢|f ) nt nnbsxiszq

Rya3Yaj yybvyy
gEyi ooaaki aadg
Oobd¥Ybqgqbd Qy Yboaqdbyosyy ch dE ¥
5 eoaq 6296, PClya3YajyybyYy |3FEe¥Ypn oo (KEdboa
90jaocopgh jEAYeaj3y aocoaj olgoaosnpRj3y ¢€o0aj
3byj i WEe Y| 3y a23YajjyRrbdrare Qg
oYyn FKFee, 6d09j
?GY}GESQ} 9qYE
Oyyd dod@dERyo
>Esakj3 byd, d
A d eYyb . .
qy £33 y bEbYej 3y tEosa(Qoj EEJEE o90daaa
Qoj EEJEE FEeY . i, :
3 : eEdFEa 33da¥Yyj nndVyjyoe eydyf
rodYaj o be ¢ .
B aFoFaj EEReaoaad|yddIya 3Fe¥Yn (QE
3> FodBrw . :
goaoegj €EoFaij
Eece
eyd gla¥yb Yey
3 Fe Yo q 3 FEd-iEFaRy,
99 dEE e8Ydoadyby
B3yj, yes3>zx3(Q. Fbe FEdEa 9F3Ic(
. A z Y )
4 odoyhb 3EjEEquioqaafguoszEy‘éEyQng SEJdaED
pqdYE EeYjaF rod¥Yajood jYyd
Qe bq Epnecq eEdY
qQyoRdyb 3yaqany
goajoe, odYEaFRE
77%-q be oaqydyg :
5 |1d 2a2b eFyj|Laob CEyj EF mi;:?EEUEj eeiysjal;s%gs
gEy QF}
bEbYej 3y €3b 9o
0
5 ngfzgqagggémEbvsj%y Z3bQbEyfr ¢€0oade jyy
o EDYej Ry 83b¢yoeq Yajyye 3qQ 3a
9adYEake
aqydég’r’leyYyhb bEbYej 3y €3b b
bEyfr oFy qQéoao Yaj yydyb ydlya
7 nndy¥ybe be b|TEaj Ey, aEo9FalodooQ Ydye 3q9Q
bEy+f ¢€o0adob Fraaj 3y ¢€2a02¢eg
cdooFya frodE gFoFaj EERooaFe

110



m@ Mongolian Marketing

YOUR RESEARCH PARTNER

] pOAd e AAY?

EE Consulting Group
¢Fyegj a 3oce t FER, 933bFegj B
e EdqEj gEyegj odYFEaFe
] o8 YEa(Q odoeaad
23% ¢goaroe 4 ¢ ) pydyyaayy eyde
8 5099pgh 1 be |J]o6YFa OFe YYy/lyoEd s2e¥dj o202
502e¥Ydj o090y |¢fyjsyacq fr EEdED, o9aDEE(d
2doeoa ki fn3d, Eroaaj3y ¢
9dYEakEe
¢33¢e033dyq Er¥»s
10¢ € Dol : 200¢ € f a
9 Yb:q%Qbequyj ;égy{;Eg;EEq ”iEbYaoi’;b, ;zo
i YR 3frYR gEy : ) pEdoEaj 3y JEDE
9dYEakEe
79% be 915da
dobRoo2, 9EESJ . .
| AbEd ndjnefnas
3fye fydyj e
eyagydsyy, byd
QEJddbEFEd €03 ¢y b
pydyyaya aq EoITY Py dyyaa
A ] YRY} oyy UYUpnpEblEvyoaxdeosaadj Yyij
10 ([baoa3 3j, €Kyl =a .
OEdEej 3y sEyag¢gFEdaEdED,
pydyyaayy ¢@ ,
933bYy (QFjes d
yddQyasyy ¢E
. . . dvyyd dEdR, byy
tydi Yyt oydq odYEadEb
eydyd dobyYde
QEdR 3¢ Qyj
37%-0Q be dodor
Eyaj Eb d3dQ3y gEDOEEd qEdEDSE
11 fr FbFEaoeYyadybl¢FeYn €33YdeY npqgddqRbz3z(d, 99
¢3cYy frodFj .| Oa aocsajoh goaob QFEdEpnsakF
sFEbYe e3byyd goaj oegj odYEa
pqddgqRyyd Yd
52% ¢goavra 2 ¢ ZoaoadEn3> pnydyya
s999pgbh 1 boe - 3EDEJd, 9 DYy j
12 doinsoasoy fte.egﬁz:; quyybujeglza ;Zj‘_jl'z’a?zjq
¢FEyIFa e8aa( yui . 2apFEKEd byj sEFaR
3F Qyj 9dYEaFe
Labg 9sEbYa ¢oa
sERaF} QFe | ye
34 % be DEDE exddyb f3ya Qy
2YDIYYD SR80 o 0 gydayp|t) )t MIERE T
13 |b33jybh Fad‘jEtEoEyj ¢087q0¢OOjOQ1YYi 5 EDb
2d3¥Y¥bqg 9sEIGR

eEdqR ¢gEYydED

gEyi BB} EEdEE 0
NoEFakj AQE} o |
oyaj esaaR, eyo>so

gEyegj odYEaFEe

111

bAO b



m@ Mongolian Marketing

YOUR RESEARCH PARTNER

] pOAd e AAY?

bAO b

EE Consulting Group
R yyAbYyj FEjoRy j
91% boe qodon oyojaaodgb, 990

_ gysdyb =3jd, od
eEdEFaghb 3} e3n33ds eydeyh

14 (e yb byj b¥Yyi nodsoo ¢yijbyq .

: FocqdFagj o9d3o
eYydyb dysjy . : )
CEyiay gEyQE ydi 33adj Yyjp oy

29apFFEd ydeR, ¢
3Yyj byeYyj odYE
yEyraaQkEQq be ZooadEn3> eFyji Yy
34 eaqydgzleyY cFai Fe socl 2
15 |éYy. CEpnj Yyb|CFEyj @aodgj TFEa ! y
3EEeY(Q 933bY¥j
>qyd¢3ievyb goaj oegj odYEa
€33eyYy(q ¢gEydE
L rieva ao e EEeee
3FZeYp QqEJEops|ldE ¢FeYnp OFdE > €9 j

16 . oyaj eaaaR, 3FKEEs
902¢e¥Yoadoasoy|layr ? .
GEy dED goy ©60ds020 3Yij

' 9dYEake
34 % bec DEDE
sybj Yyb €33¢]|_ : . . : .

17 [brsjyb roqj g’ 23! yb a¥#yegj|ly:siyb rodj EE
5qa¥bq 9EJGRaYsjYy CEQREEd Ya 9KE3IYejy ¢€E
eEdqR ¢EydED
57 % b oy BRiqY yob ¢
3Fe¥Yn QEdEDpnos
f YR e EdM@ adE gEe YOEEd Qqyydy

18 €e33¢ey( easogByeBIOCk gaoeveaoegi odYE
nobbhje eyb by]
gaocoeaoR ¢gFEyd

Aybg bydYyj edYysY3d ¢FjYyb oodaoaFoRosEyj EEd (dEec YD

112



m@ Mongolian Marketing

EE Consulting Group YOUR RESEARCH PARTNER | cpo A0 e A A y ) DA O B

2.B¢Be, B¢t PIGBGpd|] Ay dJ6JESG e ]

OFoescEbYs ERagh frodYajo

7-18 bEdbg €33eydoayy y3yi, yezx’zzx(qyYyb 3Fe¥Ypnp o9d3bg
e33eqQyy ndone yddQqyayyd eydeyb eEnj EEaFe o9FaEEde

6o0dYas095 ¢€30j Yyb DbEdYy3IaYadEb soodeoyasas
0o0dYoagoeoms Yyj 3bQqQdyb 3 eydyjos ea3EFEEdED. 33bQ:

4. 7-18 DEdbg edprENG:339YY Yboaqdbyos, doeYEFa pbqQyY
SEbYa3sdEDb ¢dorvroe o9ydjyyd be yby 33qY¥ybeb¥Yy FEbpe
yaqi yydvyYyi sydbyy FEFonec(qQdFaoFEEd od 9FKFEd e€od¥Ye be
eydezzaye be zocFa. ofEH pEAF¥IypdayYBd¥¥ee o933F
eEnj EEaFe ynEd byj 3yadya ¢EJE] eY¥Yydyjiijiy.

5. by dj yydyyb yyR FEEJ3, Z BhOEHD ¢s3bbg jiYBrbERib3s:3 Ee ¥Yp 9
SFEaFEEd pnpydQqayij o9ob o9FEdoo ¢E€EybE. ApbEd Edi BE eyr

6. Ldoas3oj s oFQjoyoy(d e€3pn33d eydyjayja(qYybeyy yby
Exyoaa, eFaqakEj EEd dydij Yyaye s50ceEy yoEd byi :
eYydyiixy ER.

- akij e
YyEyfroea(
yEyfroadghb y3yj ye
] odj Fas, (dojoyaBbjYyb ¢Eje DbE(
aYfrbqdyYyb ¢Eyji oo aalbjYoysdh( 3¢graowesy o bysyq Rbry3 3 ayj 3
Bby Edoeodagi eEdYoes3adEDb o975dYyb ¢Eyj oosaakj aa(
Bby Edoo(daFEEd ERYaaoaEQE}] o9n5dYyb ¢€od ¢€Eyiooaaa
acoaojo ¢goao3ddesaakij3zx¥Y(

Oopbppbpab¥Yeyyasb dComrfunicpiolYstrategy)

Oyyd dadQqdEb +rodYasos ¢3ayjmqdaufibrs A¥pjo ¢2Q4
doqQFaj EEbg 3d Qq3bQq 3bQqQydaydyb. Ygb joa nqddqRb33
e3di yby.

1. Abe FEdqFa €EaEf33qQYybeosyy EQYaEFEd 3Fe¥Ypn ecFa(
eyyd3i3qY¥yi oFEbYa3soooadbEEd fr ¥pVWHFoo09s ¢3aj Yyb ECf
2. 3yaQQewyaj Bsyj ye’lxy(qQ s3Ee¥Yo yj voj EEAQEE Evoaaoslk
dydj Yyaye o0¢eBEy opydQayjji3zy. aBEd e33&ed33doyyify
eyoRyybq uydYasEe, +¢53ane oad 33EQIEd}y ¢EYE
FaeEoaYad@by rinBodEd eydyiosyy ¢€Eyi EE Yyo. dyd
eEyas eYyey(d eEpoi Yyb 93d33bQd 2a0qQoi ¢Eye eydy
3. 0adeYa ¢goB3PpE: yeza33(qYyij e33e¥Yybeyy 3Fe¥Yo E
GFaj FQKE} , oyqybhq dEbosaosaa(qFij, ydYas#gbgoafigb d
byj oQFE o2ao0b bYyoY¥Yyb eyldaya opydqyyoaa¥Yyb eydy

exdjye eydyjoyy.

113



m@ Mongolian Marketing

EE Consulting Group YOUR RESEARCH PARTNER | QDO A0 e A A y ) DA O B

Bayj ye3’3dyydq e3djye | 9 a Migrasoftdhcel d§ &d g B ebsbadR Be3F3dD YRy |
YgQYE dosdEsqj ¥ (Media strategy)

Bby dqjoqbs doeYHKFas gdadipo ooChghio REF®@ FavYyi be FEgY
eydyjoayia>dyq e3dye pqQqQYE dodjoadgj CQqEdEEe ¢Ey ok

O J] 98YFEa do Jjoboqry dg3 3 e, 953Y99qd, YOYE g Fi oFED|

FeYj a EQE} .
o Obsqdbys d¥y{lppllYy dEyosaod Yyybs ¢ooydsl Qv bdoagdd boyssd g
eydyjosyy. l kon. mn, gogo. mn, urug. mn, zarig. mr

0 paFoRomgeo q3IXaeEbj oy odij Ya 3Fj oo dFEQ yby pbydQyy!
Q3bosyy. ObjyeqQyy, nnd¥yb byd¥yb byldsdizayjosey
doldj FEBle 3tk 97dnds cHBOhyGqepgyecoad@0bc 95qaqdyr
MMCGI 3bQydbYy poqdYE eydy3020yybYy doaqQEaj EE

0 PaFEoRoBFdo g FGQy qQYyi yYyYyd o2aFEpbpRaoaFas doal3FEjs 920320}
F3osogodbg ¢ooaughb dEDEEd, e EDbEDby dlyyjy d b cb E# o ¢ ¥
g0aj YybebYy eEonj Yyb Ye gy qQEj , rodaqdoi, yJd
pyqyyaa¥Yyj ©oEe dEyb njdnj. eyedqyy yby o95da¥s
FeYj aFe be Ya3x3 92e¥dqoopRsoy. 70 o9d3¥Ynp e€adc b
33dIy MMGBqydbYy pnqQYE eydy302o0yybyYy desdqEaj EE

o paEoRo®EQYdj angng ERYa 30j aBdFEe, odoy ERYa 9F
nndvyyywwdyyb bydsdizayj, Euy nbjsn EydoEy bylsdiy
eYbRyybYy evoboaqbooso(d ¢EYR BeoahP(dYo 3dDo bdGovin. cB
i3bqQydbyYy pDgQqQYFE eydy302yybyYy doaqFaj BEFE

o TYby ¢davya new mediBbydaljjowgqboyd o2a23b o9o9Fagh
eydyjoyy. dbyq opydj YRaYyb e3b¥Yyij dobdoegh FEsz
pydij yRayYyb e€3b¥Yy ¥n5d3anginn, f 3 dgij oyaj aaakr
EFEdQakli EoEy fndaninnbiy’yqyyi 393dEaBEd £3di yf

Zydyj RisEweEbYs FRasa(dgh JdEBEE, ejR3zayas

Bayj ye EdJED cFoj FFEaFj3> DbDEdgb Qqeabq QqEJdEFe 3bq
goao0pnbpRoo0y. 33b(:

® ANy ? ¥y Bt Ae ppo e A
Aqydgzie,
YbdoEj dEpGQ]
933byyd Qyy Bby FEuybg e3dyy
e33eyq EgYj s509p390dgj 3Ee
b ydi Yyt 62% e FaqakjBgbd s Ea
1 |oydqQyiBjsyy. |dbopzeadgi YyQajezzediid¥yi ey
yea>3zzqyyb 9 ceEoj EFaFe 915d7
nndvYeyPpze qyy pydayj Yyi 393d
od3>bg € FaqQa 2a0f obo
ndo g®yi EE} R
£00qQ0o}

114



m@ Mongolian Marketing

EE Consulting Group YOUR RESEARCH PARTNER | Cpo Ao e A A )_/ o) dbAo 6

Bby Euybg e3dyy
¢FZe¥Yn o0da3bg 90pnp3090dg} €1313¢
QEdEnsEQ nd 3Fe¥Yn e FaqaFkjg
bEyfr ooa(dghbe . . leydeyb ydyvye, o9
2 govya 10 €317 ®wop3>93dEQ Aq}gsaony FIFe ey

95990ngb 6 boe N} ea ydvyas¥Fe Edj E o9
yedqyy eyaR pnb 9geboaoj YC(
gEYDE 8 Yy (Qqazx:xqQqyyi ey

Fdj eadgj fEER

Aybg bydY¥Yyj edYyosY3d ¢EFjYyb ocoadecFoRBRFHYORFEFEs@Ee YD

3. 0AYnAy @ddo6?y €3+ BByO ¢B:BeO3300 aj

Y
OLy bbby d?y €Bo6aBtauapdgygt AOO ppd

1. Bayj yea>33dQyq e33ed’33doyyjyy 3EeY¥Ynp odabg Evs
fndaninn njne, eydayonya j Edqgb EIaEj E gl9YYE

2. OYRY9Fa j Edgh EJIaEjE ¢yadyses

3. 233e(d33Qyq weonpn¥Ye, paoq, EbYo eyagydyyd oyQ
avyaj 33byYy <cEdEDQEE} EEd, AaYpEFEjYyb ®eoDYR j)
eobsosgbosoeaoadgj EKEeYj aFce.

4. 403 Ybo eyopRyybYy e¥Ybo, 393dFa 3yvy(dqoboeoa(Q e¥Yyce
BYjynor 90eYoa(dooakEbh 933ecyyd evoboaqbsos e¥Yye, 3 Fe’
eyydz3z (.

5. Il nfluencer ¢€ovyo o0abg 9FEbYa e€3np3’33dyyd odYEaj E

6. User generated content eYye €000DRYYVY] g3dd3 13
od3bood eFoj EEaBe Jy?

7. StreetyartO¥eryy be €FEdYaj E, f oQFEoR o9FaégEyqQ -
dyqyldosyy fodKEj fodeoaaR ¢goabo.

8. )] 9bRo0. e¥¥e3Fe¥Yn oday¥YbqQ eyd Ervoaj Ry €FEybDE Jy-*

9. Obao j dEaYe t¥Yyce

10.eydya fodHFEj oFy bY¥Yysaya €Y3>Ye

115



m@ Mongolian Marketing

EE Consulting Group YOUR RESEARCH PARTNER | Cpo Ao e A A )_/ o) dbAo 6

4. Oy b6t yBbOoy 3006t 06eBB 336330Bet ald
L ot AbPE YAy O®PY €000 al o6, Z AOO6 pxpoO

1. Parent al contr ol Frydyi 8330933dYyb e6doj dFpnpg
goajodoi ¢Eye.

2. bqe boaoj Yyb wevopneKEbYa( +18 weobsosgbogij eyri EEd
¢Fi 300 qEEd ydososYe e¥boj e3%e33qyq RfyYyR ¢€o0a(qc

3. PopUp dEboosajoeaoaq { Eds> Yddyi €¢o20ao2¢. | ndnij Ei a0
exdyeyyd gonbsg Qyajys3yb dQyyd be eodYjaodob =«
YboqdbyosYyj oCQEED ecoj E3FEEj EEd KEeYj aEdED 3aqQ ;j

4. ¢e£d o929Fdbg o2e6qdEosod #3¢98EPOyYH; QeE¥RdadbaR, Dby
yddagj ¢oodooaFeFE(q EbeFEJEEe.

5. L eqdFEosodea €33¢033qQyq dEboasaosaj B SMS ¥Yajyye

6. ObosqdbysYyb 3yas3Yajyy 3f330Yj 3 EFEyjoeosaakjoead
ERYa ndbiizaye¥Yyb, 3FeYn |jyos ¢ WdjRyydbysihajzRHe
9qYEFaFe.

7. hoe BEyb Eya €0a0b Iya3Yajyyby¥Yy | ErdooadEEd hd ¢
bYyoay(d ec¢EdqE} QQF} edoj dEpbpb foe¥Yoce.

8. NAdYE nQnR, eEdYa3ER, o9FEbYas3sFe jyR ¢goy yojyyC
c6doj dEbpb fOoeYoce.

9. J o YH#wEosao0dn ¢€o00ajobg qyyd EbeEFEdoeosaadEb ¢€y-dj 3R
19-b opydyyoaya ¢gEydEDb 8Yj ).

1000bosqdbys d33 2do9oQq 30 pbp¥bos yddya s99dodeoy ¢:
Feec €3oyye. Cydyd jEQbgb Feec EFy(qFEj ¢€oa doadosk

11.€3 3¢ Qy Q vy yYoysby y£ v sedfjnyy YboqdbysY¥Yyb 3yaszYajyy 3.

116



m@ Mongolian Marketing
EE Consulting Group

YOUR RESEARCH PARTNER ] pOAdG e AAYy? dAOGO

14.0 AyAd 6 JEGYO

CEAdYa3EE e0a¢goo, pydqyyaa¥Yyb o9qeboaoj Yy bbg By Qdgvby b
Al 68 (Qoj EFFd o906 FFagh ec¢FEIddFEas, ¢Fe¥Ypn o0d3¥YbQ e£33¢
3Yjoyadj EdEDb 3 qEYPPEeYHDEI > ¢y dVERRgNRERE &9 [q Bab gf
33 b b EypdowhddossakE.

1. Cppo6?2, B+t 630y Lstty?e aLo6LEjstlyemo alodel €

o Yobjoa sadghb e33Yb spjngadnd onddqnjdaR ¢ay yd
eYyYyREe WD 0d3Ybh(qQ c33o0FqQEEFEoicKFFadEBoaFKE;i EoEy byby
ddooaake.

o ¢FZe¥Yn OoYpX¥QYE gy R ynos eydi Yyb byd 929pbp6hoj 2a0b
Yobjoa eyaybQ e€15d33z3aye

o ObosqdbysYybh 3ya3Yajyy 3f330Yj 3 c00a¥Yyh yojyyoc
eydbe eydyj dya ( pasrdeontdgd v ZFZ3riZtaf alEdEj] ¢gEye Dbe
g3 dyg . oFEaEEde oydyyaoaeVydji #Bwwid . ye333dyJ

o Z33eY¥Yyb 3Fe¥Ynp od3bg foe¥Ydooy eydyjayy, qQyaijy
€e33eYyb EbEN¥OHFa(q o900fjoodokimAEdas 3 HdgodeRp ad g
3sFeYaj EED ¢PwidoobduFEU¥E3IRe qYyj] DEdbg EMN4YDEHD
e33edyq 3Fe¥Yp eydyj0ap¥idbgod¥iRedy dq % Jaldds bIE d3big
e33¢eqQyqQ -d ddBERRE 3 FEj Yyj dyajysYyb jEblg EAdEDgd3

2. Cppd? Bt ¢ 630y LttOyO yQogBy Audezhy | HBYOBB

o Obsqdbys¥Yyb 3yaazYajyy 3f330Qyhy oeyjoG#bdryedq fy o
eydyjoyy osyons3ye ERYa(Q Ybosqdbys¥Yyb 33ya3¥Yajyy
UbyY3yveEynqQdYE i ye Dy o pydyyaya sqeboaoij Yyl
eyrj BREBEQQE] ¢ EyCYoeeyyd ybjesyyeYbo gEj3seaaqQEEd ydc:
3fy@Roadojjyy ¢gEye. €Cydyd 33frye GEEJUaE}i EoEy ¢
goadYe.b ys3yi, ye 333 qQyWQy bp asr e cad g jc otha Yjod Eb g} *
3ocEHYDE.

o efEd o99FEdbg o26qdEQaidE Fedgobs EdYdDi Yy a Vybjy j e RE QB ja
yddya poEe eynq 3byydodgdqdjglEHEIODARFAGYDID | yps
eoagoj QA9 EEdgb ¢gidojyavyi dEy RdoadyFmE Eeg Eyy &
byydyjj3y fnBg ndFyFHED oEpy QypR¥Y PO P @d Rgbyrdy je
i o9 EEb (dodonbpRaob j39fye, €33 qYyi dEQEd dEo
eYyoRyybq eyrj FEEERFHEER E¥ERDE.

o0 33dygbagoo goaob Yboqdbys¥Yyb yaszYajerRupdyydd)
cdoj dEopn EeYjaBEb dndnj Kj oosaj EoBEy EaYIEE wvob
eYpRyYyy EJIFEe ¢&Rododmimfprgeigiflogya ooeEyb pydyyaya
3y aCGyvoy eyy@j ysyb Qyyd be eodEDag dubl FaipR.g£3¢e V)

117



m@ Mongolian Marketing

EE Consulting Group YOUR RESEARCH PARTNER | QDO A0 e A A y ) DA O B

0o addE(oFye ,3Epa ¥j yeYyb eceHo&EBFe ybgq¥FEIWaeYi aFe
>qydg33e¥Yyhb o2a0b & Ryj OEBOY WE R EHRFOFEI Yy b € Ey
3bypayredgbj o¢Fwexddjiyvyd eEEdJaEjgj byoyjdiiay

o €33e(qQY¥yj dEQEdo@E#&¥pybaQyyshdaoey Qyy bovydyyaya ydac
aqydgizzey¥Yyb eo0ds rydYyj fojdooe ¥odYaj ood BI ¢
byyR ERYao®BaggFeyce, FddEDb ecFEpnj BEEaFEj 3, gFj e d
REj dEFa9EQ ¢EjosEe Jq¢g dEyosppdigiddusoys. ¢ Yye

o 0dnbeYy ¢goaodddovwegbqQydyo@dj baddijcosaac Eoaob DYyoY
86330933dYyb e6doj dFppnpgj desadYaososaFe

o CU, Circle K fydyi, eeoeind Yéovenobbd 0br¥H BYR dWIEF d @ o (
€33€e’3qQ o2aboodoo 30jaFdqEj . dYyopyyd osy(dbyy
c6doj dEpnppgij dooadYoaooaFkce. TEEQQUEpEoya Ry §y ¢ Yol
¢Eydeooake.

o YEdEDQ e3dyj QYo od¥BmjdE b ¢ §¥D edfbyCayPyjdZ y by
dEyos00qFEQqQ eybEFEas 9EIYce.

o Bayj ye333QqQYyb pydyyaya odqe pdoahooi Wybo nedyadiynti oryyy, b
eyaby¥Yy opydqayjyyd eFasji EEaEb eEFEpnj EEaFe edojd
gEYyDE. dYyoyyd ye eya QqyyodEbij FmR EW¥jo Eorgdd ddla
eydeyb doeoad¥YaoeoaFe, eydeyb eydyjoye o9FaoEEd d
¢FEyi ooake.

3. ¢AZOY Ltty? BJE 5L ¢C0) b0 ¢BtBedBByOOo MAGAALEZ Y

Bby e3dyybq eyq eydqyb odoa3oj gjipFuavagf EitFhempbe
FIoEj E PE¥Qoa¥E, 00} 0e ERaosadgj e6Fos (qEBEEEFYDG Yyec @

Bayj, ye¥Yybj ofQyoypadBsyys. vodddXH 6qdb yeoyWyyh ayy b
3qbfrad 9FIeR, e33edqydqyy 130ajyd QqeExkgbByoimnbnRAVIEa Y
3Fi EE odosKEdj Ee be 3Fe¥Yn (qobsoasood dydj YyaR, € 3
FaocEBEyc EEG EOE.qFEFe 3Yjayayyd oydqayj Yyj oajoe be
0 J33a¥Yyb RYa3:3QqQyd pobj oaszs,0Fbyeh( dj FEWEAIEAY BRY | ER ¥ O ¢
eydyvid) Whyyi Yyb eybRFasEQ ¢ BOQEiFEERR eeyydb Bamsivly
eydyjayy, 933byyd 33qdypE¥ibBdypjopgyy dydy.j AgR
bEdgb ofgobyoyj dq33aR, pbydQayj o2aj oce.
o Bayj yeY¥Yyb y+rj3iyQ eybEasji iy nFTREEFDF¥Es BaYinaqEe

Y3yYi, ye33xx(qQ eybBasgb FEKEdjiE 95qeb¥YeYyi FeYji aFE(
dbYypopyyd y3yij, yes3i3zxzqQyq ¢€oao0b o2a0a0b bYyoy(q 3Yj
e3dt ye.

o Bayj, ye333QqYyb 33dyj 90doa322 p Feo (BYooe B yj YR
ysayji, yea>3x3qQ yby 33djyy j3y3ys g¥Yqazyayejyy ¢
nndd@mrmredydqyy 3ajydaya 3f33aR odob 3Ej EEd e
pqgqQYE EKEeYjaFEejyy ¢Eye, oyQqQybosyy DEyfr §F&EJQDY:
soe¥Yddob jydYyYyR, QGEANBERropgoqqne QqEQU@Yy ¢#iby.d¢goa

118



m@ Mongolian Marketing
C|G|

Consulting Group YOUR RESEARCH PARTNER ] QDO A0 e A A y ) DA O B

j od3IFEJd Yaz3 3Fj Ybosgqdbys FeYjaFej3iy. AecYjaFe
bEdbge BEE eyrj EEQEEd QEYydEFWyIRyaTES. 3fyej 3y

13 bREd esxxdiyeydygQndyg o3 e e Fyj byR@®R b el e gBy e
Bayj yreBRizWdT¥Ri3cyd r+EI¢gEy appbyWiERE s Ee Yo 0daYb(
SEbdE}] eydyjayy, 33EoYb jEDbjEb yQoaya¥Yyj e¢EdR,
gay d3d foadiYyj eBEdED ninHE9fyi FEyREsYaodGRB K
Epe(dEe, eydyd oyqyb eYj gEyR 3EQEej 3y €20 17
E3oFe be 3FEe¥Yp o0dOYM ¥ 3z ddy0 9 ¥R & § Eayyyad yEyed:
j EQead =3nanns 33EjYyj 3d g9y y dbbyeyRPded hHrde3ds:
dadj Faes, deodeghcedlypygakaydasakie.

aki B bEdbg e33edqyy dEFEooeosaFe rodY@ydepd nFEA
GEFEJdu i EoEy ¢€0a eFEpni FEaFasghb 6doj dEbppngj daac

akje, dodj Eb €3p33R330YPygV¥yp dafleoyeondabood ngind
efoi ERdExeboyy FKEdj Bedadbdpppa¥Yyb o0dz¥YbQq cEvpBREYEOaS
exdyybq QFEJdEEe ERaooaoa(dgj eYyR é€o0abo. 33bQ:

o

o

0afry b dadj @esa¥Yyh Ydj ybYy go20093ddoa, ydiza !
ydddyayyd cEpg¥E¥obEEj a¥gjoE odsasaaR 1jge.

atkj e Yyb e903c(q 3Fe Yn diEd -MOgAZEHEZE K E Y § yodyjyy o F Y Y 9 Y
dbYyoyyd ¢Eje, dodj EbzRo¥m Rygayps qEEG e3¢y
sEaEEde pnpyqQqdyji, yby 2Yjoaya¥Yyb oydayj Yyj €33¢(
6a) ¢3dQq 3Fe¥Yn oda¥YbQqQ e33eyq ydddqyaq sdsneny
oy dayi pydqyyaayyd ¢eEbj ER, 3 e YOREOFED od ol v Fawiz-
fiZ3x3eyq ecFoj-¥Fpagdaig#g o

B3yij ye33xxqQyq eEbQEDb 3KFe¥Yp od3¥YbQqQ e33edyy
frndaninn ni3, 9EbBYD pbpydyel’lyb 3>Yjayay¥Yyb Edj E ¢
) 9dj oo aYybe¥FEuEHAd oid bc ¢ #d FBRR EIWe EQYaoj Ee vy
eydyj aoyeFQyEBEFEEHLaE} FoEy bnesngad o9233a90adol
Abj ¥ oaQqQ¥&AdEbe 13 bEd e3dyyjy dodEj >qQEQEE o
Oryaybe ¢Fje bEd EbjYyb jdosses b \WdEyy &wmRy €y )
e FbQaFi B bymwie@dryB edib FEbj Yyb j doccossEaYmiaRa
byyR 15jnne 990¢ Yopjo Ao bbb @BERGHE])) £

asdE(Q oFasadgh dHgogpaazaye

o

o

gEe Yo oda¥Yb QEe e33eyd cEpj EFaagbg By oymayKide &
ceFonosdEb pbpydqayj o2ajoe dodj Eaos foe¥Yob ¢EKEyj aoaFe
¢FeYon oda3bgj Unfldi dodjasfgdyi e Enbpgc BOQAysd eERRRaoeo0eyE] j

pd e Q- Wyl Yy aye, opydqyy osmyW@yWydyYo b jpeyn b nagndij
33dYyj ow¥yoyyd €33 ¢evqQ by by b o FEdlz opydqyyaa¥yj e
goadea 30jyd (eodEyaFa nj3s ¢Eyji EE oyQqyyaa¥Yybh

SEaFEFEd j onpQoa  Edj Ee, 8929 nyQqyij QqQye €00a0DRYY¥j
J Yot xzaaQqQyyb hd f3yb eyp gy RPEjoEDgaoywid@hi &
EFEyj oomBe QWydbe Yy b f pd3ayyij Qooa¥YEDb @o0j YED

QEdEpoaFe ¢S QEMFEaDbG £33ed3:3dAYyi 3FeYon qEdEpnoc
e £Q} FeoeQa Ei B doo oRyeoyMRRAEEGWOWS. FKEeYjaFEe, bpy(

119



m@ Mongolian Marketing S L L
E Consulting Group YOUR RESEARCH PARTNER [ (po Ao e A A g 2 bA O 6

e33ey(q goa¥ojdyy ¢gEye, €33ed¥Yyb foadj Yyj odosa
bYyoayee ¥yedQ¥Yy b EbGdo€dafBEdoEdEAEYEayYf . oajoce

120




™ m'
E YOUR \

RESEARCH
COMPANY

Mongolian Marketing RESEARCH
Consulting Group PARTNER

m,f’:.!” - -
| l,lllll[” i Jep /// .5."{’@ (« Lo

«r

\

976 77000188

info@mmcg.mn

B www.mmcg.mn

Mongolian Marketing Consulting Group

MoHron Ync, Ynaad6aarap xot, basgH3ypx ayypar, 14-p xopoo,
3VYH Xypa3 xoTxoH, 203—-p 6apunra, 4 aaBxapT




m@ Mongolian Marketing S L L
E Consulting Group YOUR RESEARCH PARTNER [ (pOA oe AA g 2 bA O 6

CAE| £t A0




m@ Mongolian Marketing
EE Consulting Group

YOUR RESEARCH PARTNER ] PpOAdbe AAy? dAOS

CAE) s Add 1: jyoDAgQekpetO?y YBOBBO

Z3db30f18-18 bEFEAdbg eoa3@GEAd YBEDO QI o qboyaByoyjasy@g b

Abj YaFa OF3sEDR Zaldoe
pa FEDEEE: 303 43.0
aFydqe ¥a Aynj Yyl 402 57.0
VYy 705 100.0
Bdy j 349 49.5
iy d Bpopyij 356 50.5
v Yy 705 100.0
13-14 DHE 214 30.4
_ 1516 DbE 242 34.3
yEdbg £3 1718 DE 249 35.3
VY 705 100.0
7-d EE 63 8.9
8d EE 113 16.0
. 9-dq EE 110 15.6
ey C;?af ayg‘y a 10d EE 106 15.0
11-d EEt 124 17.6
12-d ECE 189 26.8
v Yy 705 100.0
Ldob ¢ 285 40.4
CEGFEE ¢l 265 37.6
) Yobi oa 143 20.3
ApG6qEqQ! CHEo 9 1.3
ado o3 _
VyVYyoYyhb 1 0.1
aad 2 0.3
VY 705 100.0
200, 000 97j 6 0.9
200,001-4 00, 00O 36 5.1
400,001-6 00, 00O 70 9.9
600,001-8 00, 000 89 12.6
Jlde Yy b o 800,001-1, 000, 00 ¢ 107 15.2
a2daaof o 1,000,001-1, 500, 00 114 16.2
1,500,001-2, 000, 0O 88 125
2,000,001 . g¢oa: 61 8.7
ZyaR pydqyei 134 19.0
VY 705 100.0

123



m@ Mongolian Marketing . S o
EE Consulting Group YOUR RESEARCH PARTNER | cpo A0 e A A % ) DA O B

Crdbyjral 8 bEAbg e33eydoyy yv3yf, veEYyb doqFaj FEL{

Abj YaFEa OF3IsEDR Zoalda
PaEEDEEE: 278 42.7
aFyde va Ayoij Yyl 373 57.3
yYy 651 100.0
Bdyij oy 320 49.2
3y d Bopyj oy 331 50.8
yYy 651 100.0
24-29 DbE 18 2.8
30-35 bhFE 129 19.8
36-40 bFE 182 28.0
41-45 Db E 151 23.2
VEdbg £3 46-50 bE 107 16.4
51-55 b FE 36 5.5
56-6 0 b K 22 3.4
6165 bE 6 0.9
yYy 651 100.0
®dYgdbashb o 197 303
gEY} 29!
Laob aadghb ¢ 4 0.6
bypdy¥Yyb édod ¢EEyi 9 1.4
ZaldYybh @Ry 153 235
Co3YEJEE €Yfrbqd 144 91
ARYa yde ndeYybh ¢be
by 9} y 24 3.7
edos 11 1.7
YEaz 11 1.7
ARYwdeayej 3y 87 13.4
asdEQ 1 0.2
CEdYoaFeFEd 10 1.5
yYy 651 100.0
Ldob 260 39.9
CEGEE ¢I 236 36.3
) Yobj oa 146 22.4
AvedEqdl j¢Ee 7 1.1
ado o3
Ldob deaas ¢ 1 0.2
yYyoYyb 1 0.2
v Yy 651 100.0
200, 000 97j 18 2.8
200,001-4 00, 000 53 8.1
Jde Yy b d 400,001-6 00, 00O 89 13.7
adaof o 600,001-8 00, 00O 93 14.3
800,001-1, 000, 0O 108 16.6
1,000,001-1, 500, 00 ¢ 132 20.3

124



m@ Mongolian Marketing YOUR RESEARCH PARTNER X L L

E Consulting Group ] POAOCEAAY? dAOGO
1,500,001-2, 000, 0O ¢ 95 14.6
2,000,001 #00: 37 5.7
CEdYooaFeFEd 26 4.0
VYy 651 100.0
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